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VICTORY and Peace 


PROUDLY WE PAY TRIBUTE TO OUR MANY EMPLOYEES WHO 
ARE SERVING OUR COUNTRY ON BOTH LAND AND SEA 





During 1943 we shall endeavor as far as possible without handi- 
cap to our war production activities,to continue supplying our 
valued customers with smart, saleable items —so that, when 
once again peace reigns, we shall figuratively “beat our swords 
into plowshares” and still be looked to as headquarters for 


RINGS and JEWELRY 
OF BEAUTIFUL DESIGN- QUALITY AND VALUE 
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MANUFACTURING JEWELERS 
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May Victory come speedily (and permanently) 
and may every year of peace with all its 
blessings be as prosperous for you as was the 


year just past. 


In the meantime we will continue to design and 
produce original and appealing jewelry merchan- 
dise using non-strategic materials and rare gem 
stones from our great collection, as we have in 


in ever-increasing numbers to meet the demand 
for really fine quality leather straps. 


Feature Sauer ““Custom Crafted’ Jewelry and 
Kon-ite Straps to hold your customers until 
consumer goods are again available in ample 
quantity. You can continue to do a profitable 
business, and, of course, continue to BUY 


WAR BONDS. 


SAUER © COMPANY 
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DETERMINATIONS for TOMORROW 


To our hearty salutations for good 
fortune in the year already begun, may we 
add this fervent hope... That the next Holiday 
season bring with it the full realization of all 
our prayers — complete and final victory. 


To achieve that end let each of us 
recognize our responsibility in the grave task 
ahead... As for ourselves, each day brings 
greater concentration of our craftsmen and 
facilities in turning out military equipment; 
which explains why the regular K & O 
products have been so meager. We look 
forward to the time when we can make them 
plentiful once again in the new and better 


world of tomorrow. 


KATZ & OGUSI 


CREATORS OF FINE JEWELRY AND WATCHES 


ENJOYING THE CONFIDENCE OF THE INDUSTRY 


33 WEST 60°* ST. NEW YORK, N. Y. 
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She Boy Car 
AS WE SEE IT 


WwW: are now on the threshold of a period in history that requires 

extreme alertness, clear thinking and perserverance. The flower 
of our manhood is in the armed forces — civilian activities are beset 
with difficulties, curtailments and restrictions — these are some of our 


handicaps. 


Burt, we must not and will not falter. It is the 
duty of each and everyone of us to “Gird for Action’’. It is imperative 
that we tax our resources to the limit in order to carry-on. Bear in mind 


that high “Civilian Morale” is equally essential to a military Victory. 


"TL HEreFore, LET US RESOLVE that each one of 
us shall do his part to perpetuate the high standards of our industry, 
so that when the war is won, we may once more carry the banners to 
even greater heights . . . and most important of all — “Buy U. S. 
War Savings Bonds until it hurts’. For it is pain that will make us 
realize what our boys in the armed forces are experiencing and the 


anguish of their anxious parents at home. 


Karlan & Bleicher, inc. 
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RING BLANKS, SETTINGS AND FINDINGS 


LTHOUGH war has deprived the jewelry industry of its 
favorite metals yet, unlike other industries, it does not 
have to resort to radically different materials just to keep 
going until better days return. A high standard can be main- 
tained with Baker Jewelry Palladium — a noble metal formu- 
lated scientifically for jewelry. 

Our line of more than 500 styles of ring blanks is made in 
Baker Jewelry Palladium. The choice of Shapes and designs is 
so wide and varied that it is almost certain you will find just 
what you need. There are plain rings in widths from 1 mm to 
10 mm, fancy shapes, segmental rings to take all sizes of dia- 
monds from the largest to the smallest. Our complete line of 
settings and findings is made of it too as well as sheet, wire 
and tubing. 





We suggest that you make up a sample line, using Baker 
Jewelry Palladium and introduce it to your trade. You will not 
be offering something just to meet the emergency and risk 
finding yourself with unsaleable stocks when restrictions finally 
are lifted. Baker Jewelry Palladium is 100 per cent precious 
metal and once established with the buying public, will keep its 
place on its merits when peace comes. 


BAKER & CO., INC. 


Smelters, refiners and workers of platinum, gold and silver 


113 Astor St., Newark, N. J. 


NEW YORK SAN FRANCISCO 
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|) the fact that there is no more 1847 Rogers Bros. 
silverplate being made, there will be 1847 Rogers Bros. ad- 
vertising. 

We are determined to keep this famous brand-name alive, 
hecause we want it to be an even greater profit-maker for you 
after the war than it was before. 

Therefore, there will be full-fledged, effective national con- 
sumer-publication advertising ...in four-color pages. And 
there will be a continuation of that highly successful radio 
advertising program... internationally known Commenta- 
tor Ed Murrow from London. 

As this announcement goes to press, we cannot give you 
more details other than the assurance that, in 1943, 1847 
Rogers Bros. will be generously represented with advertis- 
ing to the consumer market. 


1847 ROGERS BROS. 
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“America’s Finest Silverplate’ 
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BRUNER-RITTER, Inc. 


(Bf FACTORY: BRIDGEPORT, CONN. e N.Y. SALES OFFICES: 630 FIFTH AVENUE 


BANDS — KEEP COMPANY WITH THE WORLD'S FINEST WATCHES 


FOR JANUARY, 1943 
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DIAMOND RING 
Sales Makers 











OW is the time to 
replenish your depleted diamond ring 
stocks ... and it 1s an ideal opportu- 


nity to see the famous Bristol line of 


sales makers and profit builders. 


BUY WAR BONDS 





SOLD 
THROUGH 
WHOLESALERS 











SEAMLESS RING COMPANY 


NEW YORK Creators of Wedding and Engagement Rings CHICAGO 
71 NASSAU STREET, NEW YORK 
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he buffalo and bison | 
Are puzzling — here’s the hitch: 
They’re really not at all alike, 
But who knows which is which? 


Though hides may have you buffaloe 


fe 4/ They're cousins ‘neath the skin. 


—_ 


Though one may have a shaggy 
They’re both just kith and kin! 


The choice may stump the ex 














Kreisler handcrafted, jeweler’s-quality watch straps come in red, 
tan or pink buffalo, and in eleven other genuine leathers. This 
complete line, like all Kreisler Accessory Jewelry, sells through 
jewelers only—to give you a profitable hold on strap business. 


«Remember, you can now get the Thin-flex Expansion Watch 
Band for gentlemen, in 14kt. gold—yellow, pink or white. 


JACQUES KREISLER MFG. CORP. 


NORTH BERGEN, NEW JERSEY 
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AMAN‘’‘S WORD 


A Monthly Comment by Jacques Kreisler 


The new-born year 

makes a personal appearance. 

We see him 

on magazine covers 

and greeting cards — 

chubby, cheery, carefree — 
like his host 

of pretty predecessors. 

No difference 

in the artist's conception — 
just a new numerical imprint 

on the three-cornered pants. 

Is this really 

the child of '43? 

I look about me 

at the children I know. 
Scarcely out of their 

swaddling clothes, they talk 

of "flying fortresses" 

and "paratroops." 

They know the crime of waste... 
the danger of want. 

They sense the evil of the foe... 
and their eyes are fearful, 
their lips taut. 

No, I'm afraid the Happy New Year 
is not with us. 

It is ours to achieve — 

with brain and brawn, 

with bombs and Bonds — 

each of us giving without stint 
what he best can give. 

Then, the New Year 1944 

will again be 

a joyous, carefree child — 
sturdier and sweeter than ever — 
for it will have been born 


in Victory and Peace. 


igen KOE 
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to help speed Victory 


“On target!” A stick of angry bombs whine their de- 
structive way straight to enemy territory ... and another 


ounce of silver is sacrificed for victory. 


“Silver in bombs?” you ask. Yes — the brazing alloy that 
is used to “solder” the nose and tail sections to the body 
of the bomb is high in silver content. Using silver brazing 
alloys for this purpose means a tremendous increase in 
bomb production. It helps forestall the possibility of 
“too little, too late.”’ 


The story behind silver’s use in bombs and in planes, 
ships, tanks, guns and other war equipment, is the story 


of mankind fighting for freedom. It’s a fight we must win 





if we ever hope to see silver return to its peacetime paths. 
This is clear when we consider the actions of the Axis 
plunderers in conquered countries. Silver can and must 
help speed victory. And all of us to whom silver is impor- 
tant, can do no less than wish this versatile and vital 
metal ““God-speed” in its war work. 


HANDY & HARMAN 


82 FULTON ST. 


Bridgeport, Conn. 
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OO MANY retail jewelers, hard pressed 
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wholesalers. 
Take our word for it. Your wholesale dis- 
W MH () I - S A [ F Tal olelcol mater Melolal-MoliloM Mele) iale MoM so) (-lalolloM[e)oMVlalel-Tanial- 
most trying conditions. We know because we have to 
supply the wholesaler. He's getting rationed deliveries. 
J i W F [ . R It can't be helped. WE'RE AT WAR! 
This year the situation is going to be still 
ifollelal-iaummy (oMelol¥] ol melololt] Mismm -l0iml ol (-lelt-Ma-Tul-lulel-Tamilel 


your wholesaler is keenly anxious to serve you to the 

















best of his ability within the restrictions placed on him. 
Work with him... give him a lift. Life would be just a 
little bit sweeter for everybody if you show patience 
folate Meolarticl-iaelilelae 

Throughout the years, your jobber has 
been your friend. He still is — and he will continue to 


be after VICTORY. 


JAC OBY- FENDER tHe. 
New York: 161 Sixth Avenue 


Chicago: 29 East Madison Street 


Los Angeles: 220 West 5th Stree 


WATCH BANDS 


Distributed by Wholesale Jewelers 




















On the threshold of a new year, we take this opportunity of ex- 
pressing sincere appreciation for your patience and cooperation 
during these difficult times. We will continue to apportion on a 
quota basis,as heretofore, the limited quantity of watches that 


become available as shipments arrive. 
* ee IT WILL ALWAYS PAY TO CHECK WITH L-A- & & & 


LOUIS AISENSTEIN & BROS.- ROCKEFELLER CENTER: NEW YOR 


630 FIFTH AVENUE 

















ELGIN - MIDO - EMPIRE - RALEIGH - HALLMARK - DIAMOND RINGS & MOUNTINGS 
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New Year Bells Presage More Wedding Bells... 





DIAMOND RINGS 
of Masterpiece Quality 


*"AMORSETTE"’ 


With 1944 already on its way, 
the inspiring resonance of Wed- 
ding Bells continues with un- 
diminished volume throughout 
the iand. Increasing, too, is the 
acceptance for popular - priced, 
superb quality Lovelight Diamond 
Rings . . . To meet this demand, 
we offer a distinguished new 
line of sets and_ solitaires for 
Spring. Inquiries are invited. 
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express our thanks for cooperation in alee 
1942 and our sincere good wishes to © ey amen, ta ie Ne te 


all for the year just begun. * . 
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580 FIFTH AVE c + NEW YORK 


FOR JANUARY, 1943 
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4 | T 1s difheult to find another vear in our long 
O history which would present more problems than this, 
a our thirty-second; or which would hold out more 
ch glittering opportunities to prove our worth. 
Certainly our first duty is toward our country 
in its greatest period of crisis. In this regard every- 


one on our staff has pledged full support to the war 


effort. 


Within the limitations of the emergency, we will 
do our utmost to bring to our dealers whatever mer- 
chandise is available. Those goods will be up to the 
standards of quality established by our “merehandise- 
of-tested-worth” seal. 


{RT AXIS BONDS 





BUY Ll. 8S. BONDS TO THR 
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A GEMLOK 


RATCHET BRACELET 


PRES CROSSBAR 
LIGHTLY 

Do not use heavy pressure, since 

this means extra wear on the 


PULL ALL THE 
WAY OUT 
Pull evenly and lightly. Avoid 


any “yanking” or violent action 
of any kind. 


UK CUST 


@ With only limited quantities of watch attach- 
ments now available. it is cbvious that you can be 
of real service to your customers by showing them 
how to take proper care of their watch bracelets so 
as to make them last longer. 


@ Take, for instance, the matter of corrosion. After 
removing the bracelet from the watch, wash the 
band in a hot solution of high-grade soap flakes, 
and brush it lightly with a soft. old toothbrush. Then 
wipe it off with a piece of clean flannel and let it 
dry . . . an easy procedure for either you or your 
customers. 


@ Important. too, is the right handling of a watch 
bracelet when putting on or taking off. On this 
page you will find illustrations of correct methods 
for both expansion and ratchet types. Explain this 
to your customers, too. 


@ We are still in a position to make repairs on 
those bracelets which are not too badly worn. In 
many cases, however, we find that bracelets are 
in such shape that they are beyond repair. Until 
recently, we replaced such bracelets at nominal 
cost, since we then had unlimited production and 
the highest types of alloys. Under today’s condi- 


tions, however, trade-ins and exchanges are impos- 


sible, much as we regret it. GEMEX COMPANY, 
1200 Commerce Ave., Union, N. J. 


DON'T DO THIS 
WHEN TAKING OFF 
OR PUTTING ON 


The band is twisted and this 
strains the links. 


CORRECT TAKING OFF 


Fully expand bracelet with fore- 
finger. Then keep it expanded 
by side pressure on links, as in 
putting on, and bracelet will re- 
move easily. 

















The World is SHRINKING 


a — 





Translated into terms of time, distances across oceans and continents 
are being constantly diminished . . . Each passing day, great airliners 
bring distant horizons closer and closer .. 


Whatever else emerges from the ashes of the current holocaust — of 
this we can be sure... That new interpretations of time and of time's 
relationship to progress will be established in the peace to come. 


The accelerated post-war civilization will place an added responsi- 
bility on timepieces .. . New standards of watch performance and 
accuracy will be adopted as promptness becomes a patriotic as well 
as personal tenet. 


In this new scheme of things, Defender Watches will find their niche 
without major transformation. For today they are already equipped 
to meet the demands of the future. 








Waterproof and shockproof, non-magnetic and automatic, they stand 
ready now for the challenge of the rebuilt world. 


DEFENDER >, 


DEFENDERS OF TIME—NOW AND IN THE FUTURE 





EDWARD L. STERN and COMPANY, INC. 


610 FIFTH AVENUE NEW YORK, N. Y. 
ROCKEFELLER CENTER 


THE JEWELERS’ CIRCULAR-KEYSTONE 


bo | 
LY) 








IN WATERPROOF WATCHES 


* ih fuowiong! 






PRECISION. STANDARDS ASSURE 
TRUSTWORTHY TIMEKEEPING 





CROTONS are something more than rugged, hermetically- 
sealed watches that repel water and dust, resist shocks and 
magnetism. They are, above all, efficient, dependable time- 
keepers that embody every modern, scientific advance in 
fine watchmaking. Only craftsmanship and materials of the 
first rank go into their making. And their cases are pre- 
tested for maximum protection of the movements they a 
contain. To buy or to sell-——there are no better waterproof 0, ‘s 4 
watches than CROTON—cat any price! 46 


kes WATCHES 








crotos 
FOR ALL TIME +p since 1878 
CROTON WATCH COMPANY e 48 W. 48th St. e NEW YORK CITY 
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How 37 years of making 
the finest simulated pearls 
‘can serve you best in 43. 


| he increasing demand for nature-dipped 
ella simulated pearls reflect, among 
other things, the impo fice played by long 
z endidens quality in tim ‘s 


For jewelers, in 1943.00 


uch as the present. 

reated a new 
line of nature-dipped Marvella simulated 
pearls, beautifully boxed...to serve you 


most profitably. 


This advertisement is one of a series 
in Vogue magazine and.will appear 
in the Feb. Ist issue. 

“Counter cards and newspaper mats 
may be obtained from your whole- 
saler...be sure to ask for them. 


MARVELLA PEARLS ARE MADE IN 
UNION CITY, N. J., BY WEINREICH BROS. CO. 
NEW YORK OFFICE: 383 FIFTH AVENUE 


* 
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. 
|: or God and country, Jim is doing his best . . . Sess 
ing the Nips out of the sky, or building a better plane 
Be where he must, his thoughts are often of Marv. . 
Her soft hair glistening in the moonlight: her eve- 
betraying her warm heart: her chin always high 
indicative of her courage; and her lovely neck. simy ls 
and beautifully adorned with the pearls he gave her 
. Marvella Pearls... a fitting tribute to her good 


taste, especially in these times. 


and the millions of American wives and sweethearts 
to your men at the front and at the plant. Without vou 
much would be meaningless. It’s your courage. \our 
faith, your vision in America, and you. as he often 
thinks of you — at your loveliest, which inspire him 


and so to VICTORY. 


to greater tasks... 


Nature-Dipped Marvella Simulated Pearls ani 
Marvella Replicas of Oriental Pearls are Featured 


Better Stores Everywhere. 


Made in Union City, N. J., by Weinreich Bros Ceo 














LONDON NEW YORK 


S. J. SHRUBSOLE 


Antinw English Siluer 
19-21 West 57th Street Telephone 
New York Plaza 3-8066 


SPECIAL ANNOUNCEMENT 


We have received word from our London Office of an unusually large and important purchase of antique 
silver, old Sheffield and Victorian plate consisting mostly of inexpensive pieces including the following: 


Old Sheffield Plate Georgian Silver Victorian Plate 





Chamber sticks, trays, inks, wine Serving spoons, sauce ladles, Revolving tureens, inks, jugs, 
coolers, épergnes, tea services, skewers, marrow scoops, boxes, entree dishes, boxes, baskets, 
candlesticks, coffee pots, tureens. fish slicer, sugar tongs, etc. candelabra, flatware pieces. 


At the time of going to press this shipment is being packed in London and will be on view in our New York showroom early in January. 
This collection plus our regular January shipment will afford the most comprehensive selection we have ever offered the trade. 
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SEVEN, FIFTEEN AND SEVENTEEN JEWEL 





IMPORTED MOVEMENTS.. .STAINLESS STEEL BACKS 

WATERPROOF...SHOCKPROOF...INCABLOC SHOCKPROOF 

PRICED FAR LESS THAN THEIR QUALITY WARRANTS 
SEE YOUR JOBBER 


ASK HIM TO SHOW YOU CRAWFORD DRESS AND MILITARY WATCHES 


“BEAUTY G rauford ACCURACY 
WATCH “ COMPANY 


15 MAIDEN LANE NEW YORK, N. Y. 


ACrrertrees AND IMPORTERS 
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Jesterday... Today... 


— 


3 
antl Lomorrou 


N these difficult times, a word or two concerning the usefulness and the place of 

advertising may be timely. Current Girard-Perregaux advertising in Life, Time, 
Esquire, Vogue and the New Yorker is not designed to do an active selling job. 
Jewelers can sell almost any kind of watch today without difficulty. But Girard- 
Perregaux has a reputation and a standard to maintain. The story of this distinguished 
watch cannot be interrupted. Its name must be kept alive in the markets of the 
world today, as it has been in generations past, and as it will be in the years ahead. 


From its humble beginning—in 1791—the resolve was made to create only watches 
of great beauty and precision. The tradition has endured . .. and today, all over the 
world, Girard-Perregaux is recognized as a standard timepiece. 


Girard-Perregaux dealers will furthermore be pleased to know that they can 
depend upon a continuation of Girard-Perregaux servicing and parts. 


GIRARD-PERREGAUX 


jine Hulthes since 1779 


JEAN R. GRAEF, INC. 
9 ROCKEFELLER PLAZA, NEW YORK, N. Y. 
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BECAUSE: 





1 NO METAL TOUCHES THE WRIST! 


2 PROTECTS THE WATCH! 


3 DOUBLE STITCHING DOUBLES THE WEAR! 


No other watch strap quite like the NEET “ALL-IN- 
ONE” — the strap preferred by men in service as well 
as by active men in all walks of life! Created in black, 
brown, tan, red. Individually packed in transparent 
acetate covers — twelve in a sales-winning box display. 
Sell “ALL-IN-ONE” and you sell the best strap of its 
kind on the market! 


CONSULT YOUR 
WHOLESALER 





ARISTOCRAT OF 
ee ae 





$KO STRAP COMPANY + 26 Exchange Place * Je 


ee ai, 
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A New Year has dawned . . . its birth trium- 
phantly dimming the passing of the memorable 
year of 1942. It is with renewed hope, and with 
a resolution that pledges our unrelenting efforts lo 


strive for the realization of Peace once again, that 





we greel our friends and patrons. May our just 
cause, the liberation of all peoples of the world, 


light the far-reaching corners of the earth in 


Victory during the New Year. 

















As we clear the le easure at having 


been able to supp etter — compared 


with 1941 purchases, me, we offer apolo- 


gies and regrets to ma y, due to our bound- 


less loyalty to those regula teceived our first considera- 


tion. Looking ahead to ‘4 vith whom we have been 


proudly associated in the past, 10m we hope to have the 


pleasure of doing business in the futur 


L. ADELS COMPANY 


Watch Importers 


64 WEST 48th STREET ... NEW YORK CITY 
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Platinum is out Now! 
Rhodium was out Months Algo! 


PALLITE 


PALLADIUM PLATING SOLUTION 
is still available to prevent the tarnishing 


of sterling silver. 
This letter from the |. D. Watch Case Co.., Inc. 


fc | 
proof of succes fu performance; many otner customers 





all branches of silver manufacture are just as pleased with 


PALLITE to prevent tarnishing. 





Insist on silver treated with 


PALLITE 


Proven by results 


PRECIMET LABORATORIES 


Division of GEORGE C. LAMBROS 


Research & Development Engineers in Precious Metals 


64 Fulton Street New York 
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DO WE DESERVE:— 


A great Russian Army gnawing its way forward, 

The disaster—or even the disgrace—of Pearl Harbor being 
wiped out, 

The Japanese power in the Southwest Pacific being 
whittled down, 

In North Africa the building of power for victorious moves, 


The gradual correction of inevitable home-front blunders? 


Are we going to deserve the indicated success of these 
moves by continued patience and cooperation in_ these 
trying times? 

They are trying times which behoove us all to keep trying 

for— 


A SUCCESSFUL AND HAPPY NEW YEAR!!! 





LeSTAGE MANUFACTURING CO. 


North Attleboro, 
Massachusetts 


U. > A. 
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More Lighters Now Used Than Ever 
Hence Huge Demand for RONSON Accessories 


Mi‘. thousands of new lighters are 


in use... by civilians as well as 
service men. Holiday sales have boosted 
the total tremendously. Old lighters, 
too, are getting unprecedented care and 
attention. They’ve got to last! By stock- 
ing and displaying RONSON Accessories, 
your store becomes headquarters for 
what these lighter-owners are demanding 
to increase the efficiency and extend the 
life of their lighters—quality ‘flints’ that 
give plenty of sparks; fuel that’s clean- 
burning, pleasant-smelling, long-lasting; 
and high-absorption wicks. This demand 
for RONSON Accessories means steady, 
profitable sales and invites store traffic. 


FOR ALL LIGHTERS 


* Trade Mark Registered 


ONSON 


LIGHTER ACCESSORIES 
Nationally Advertised 


GET YOUR ORDER 





“I'VE ALWAYS VALUED MY 
LIGHTER. BUT ESPECIALLY TODAY 
WHEN | CAN’T REPLACE IT. SO | 
USE ONLY QUALITY ‘FLINTS’ AND 
FUELS. RONSON OF COURSE.” 


IN WHILE SUPPLIES ARE AVAILABLE... ORDER NOW 





THROUGH YOUR JOBBER OR WRITE ART METAL WORKS, INC., NEWARK, N. J. 


ge | FLINTS... WICKS 
6 te 
Pree 


‘tm RONSQNOL 


RONSON © 7 REDSKIN* ‘FLINTS! 
In Glassine Envelopes 


Extra-length, genuine RONSON * REDSKIN 
‘FLINTS,’ with distinctive ‘REDSKIN’ coat- 
ing. (Retail, 3 for 10¢ in a glassine enve- 
lope.) Supplied on display card holding 
24 envelopes, as illustrated. Full-Length 
RONSON Wicks each packed with wire in- 
serter, in glassine envelope. Retail 10¢. 





THIS ABOVE 
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 RONSONOL LIGHTER FUEL 


High quality. 4 fluid ounces in sturdy bottle. 
Retail 25¢. 
* * * 
RONSON @/% REDSKIN* ‘FLINTS’ —> 
In Glass Vials 
Extra-length, genuine RONSON*REDSKIN ‘FLINTS’ 
in glass vials of 40 retailing at $1.20, 100 retailing 
at $3.00, 200 retailing at $6.00. Created especially 


for men going overseas. 


RON Son 


SERVICER 


444 





The Ronson Servicer—A Useful Kit 
Contains one Wick with wire inserter, a file wheel 
cleaning brush, a 4-oz. bottle of RONSONOL, 
three extra-length RONSON *REDSKIN ‘FLINTS’ 
and a General Instruction Folder. Retails at 50¢. 
WAR 


UNITED ee 


BONDS AND 


RONSON “FIVE-FLINTER “’ 


5 extra-length, genuine 
RONSON *REDSKIN ‘FLINTS’ 
in convenient carrying package 
to prevent loss. Retail 15¢. 








STAMPS 


go 
Mv) 





CHESTNUT 


TT. 
KESTENMADE 


KESTENMAN BROS. MFG. CO. 


oo Be Be See 
PEERLESS 


SENTINEL 
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Gruen helps measure what Pan American 





ail 











* From one end of the world to the other, the men of Pan American Airways are 
swiftly shuttling their giant Clipper Ships with war-vital passengers and cargo. They’re 
also ferrying bombers and fighter planes. They're building strategic airfields and sea- 
plane bases. They’re helping keep open aerial lifelines that may well be the deciding 
factor in the United Nations’ whole war effort. 

Most of all, they’re making what all the money in the world can’t buy —time itself! 
And they're measuring that time by Gruen, the Precision* Watch. 

For 69 years we at Gruen have been making Precision* watches. Today, we're proud 
that this experience is helping the pilots, navigators, radio officers of Pan American 

.. we are proud that Gruen is making precision instruments for war! 

Because we are doing everything we can to aid the war effort, we shall continue the 
production of only such Gruen Watches as will not interfere with our part... your 
part... in attaining victory for United Nations. 


THE GRUEN WATCH COMPANY, TIME HILL, CINCINNATI, OHIO 


GRUEN...MAKERS OF THE PRECISION* WATCH...AND PRECISION INSTRUMENTS FOR WAR 
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ers are-making... lime itself! 











SELL GRUEN WATCHES...BUT 
SELL WAR BONDS FIRST 


* 
R TERED TRADE MARK 





943, THE GRUEN WATCH MPANY 
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SPEAKING OF 


OW ORLD’S smallest jewelry 
store” is Rolph H. Bruhn’s 
claim for his five-by-five establish 
ment at 602 Grand Ave., Des 
Moines, Ia. A window faces the 
street, but to do business with 
Jeweler Bruhn, who sits at a repair 
bench inside, customers stand in the 
lobby of the building and transact 
their business through the opened 
upper half of a Dutch door. 
Actually, the 


side is three feet square, after allow 


working space in 








SORRY, 
Va NO ROOM 
FOR 


YOUR 
WATCH 


—— 













Z 


> 







ing for a soldering machine, a watch 
cleaning machine and a radio. A 


safe is attached to the wall. Hat 
and coat are suspended out of the 
way atop a bamboo pole tucked into 
one corner. 

From a swivel chair, Bruhn can 


turn and reach anything in the 
room. His tools are contained in a 
box, hinged to the wall. During 
the warmth of summer, one fan 
blows down from above, another up 
from the floor; a radiator below the 


display window hisses cozily in 
winter. 

This is one jewelry store where 
there is no labor shortage. There 
wouldn't be room for an assistant! 
Anybody know of a smaller jewelry, 


watch or clock shop? 
° * 
C ONGRESSMEN and other 
Government policy-makers who 
read the Washington Times Herald 
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THE 


JEWELRY TRADE 


got a reminder of jewelry industry's 


powerful contribution to the war, in 
an effective pre-Christmas advertise 
ment by the Ross Co., Ine. 

Beneath a drawing of a heavy 
tank, its guns belching fire. were the 
words: “A Jeweler Helped to Build 
This Monster Tank.” 

The text explained: 

“As jewelers, we're proud of thi 
part our industry has played in pro 


duction for war. Men trained in the 


jewelry industry have been making 


the delicate precision equipment 
vitally 
plane and weapon sent to smash the 
Axis. 

“So if you can’t buy all the 
luxurious gifts of jewelry that you 
want this year, remember _ that 
jewelers, too, are putting their first 
thoughts and their finest workman 


ship toward victory.” 
- + 
_ idea of a “war 
- gift” abbreviated as a WPG 


has been sponsored successfully 


parting 


during the last several weeks by 
Dallas, Tex. 


Its a special way to describe a 


Linz Bros... Ine., of 


necessary for every tank, 








SORRY IF WE'RE LATE 


Like all other civilian businesses, 
the publishing of a magazine is sub- 
ject to the many difficulties that are 
inevitable during an all-out war. 
Shortages of skilled man-power, de- 
lays in delivery of materials, prior- 
ities, and an over-burdened postal 
service may sometimes cause your 
Jewelers’ Circular-Keystone to be 
late in reaching you. We deeply re- 
gret any inconvenience that may be 
caused to our subscribers as a re- 
sult, and ask your forebearance in 
the realization that the causes are 
beyond our control. 
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special gift. and thus appeals to 


sweethearts. wives. office associates 
and friends of campbound inductees. 
“The perfect WPG for the mar 
ried man.” was the headline in a re 
cent Linz Bros. advertisement that 
pictured men’s wedding bands. “If 
he’s vour husband,” the text said, 
“give him the war parting gift you 
alone can give a wedding band 
of simple gold, constant reminder of 
the home for which he’s fighting.” 
Wrist watches. identification tags, 
pen and pencil sets, religious medals, 


rings are other WPG acceptables. 


A Sd 


_— A-L-L f-o-r Mr. 
AB: me in 1918, 
War I, 


bought a diamond ring for 100 


Ripley ! 
World 


Thompson 


during 
Doughboy ne Ge 
small 


from a jewelry store in 


Lamanse. France. The man who 
waited on him was Moe Fleece, an 
other doughboy, who was recuperat 
ing from wounds suftered in battle 
and was filling in at the jewelry 
store Saturdays and Sundays. 

A short time ago, Mr. 


now a brakeman for the Norfolk & 


Thompson, 














jewelry 


entered the Kay 
store in Portsmouth, Ohio, to have 
Manager Moe 


Fleece examined the ring, then ex 


Western. 
the ring repaired. 


amined its owner. 
“T bought this ring from a 
soldier in France 24 years ago, and, 


he looked a whole lot like 


Buyer 


by Jove, 


vou!” said Mr. Thompson. 
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and seller, who hadn’t seen each 
other for nearly a quarter of a cen- 
tury remembered the transaction 
vividly, and spent most of the eve 
ing recalling their experiences in 
France. 

It goes without saying that the 
railroad man got his money’s worth 


on the repair job. 


Y 


— in all it was a very odd 
“surprise” party that Jay G. 


Engel, Baltimore wholesaler, threw 
for himself, but congratulatory mes 
sages from the White House and the 
Treasury Department attest to its 
success. It seems that Mr. Engel 
invited 250 of his friends to a party 
in honor of his fiftieth birthday, but 
urged them not to bring presents. 
Instead, he suggested “You can join 
me in an unusual stunt that will 
afford us a lot of fun and at the 
same time help our good old Uncle 
Samuel.” The recipients of the bid, 
their curiosity aroused, appeared at 
the Phoenix Club to find out what 
it was all about. 
They found out. Instead of play 
ing “Happy Birthday to You,” the 
band played “The Star Spangled 
That established — the 
Four hours later when the 


Banner.” 
mood. 
party was over, the guests took 
home $128,000 worth of War Bonds 


and had contributed over $500 to- 
ward a piano for the Coast Guard. 


“Tt was the 


Said Mr. Engel: 
best birthday party I ever had. 1 
hope other people will take up the 
idea of turning their parties into 
War Bond rallies.” Doubtless they 
will, because Mr. Engel has already 
received letters from people in all 
sections of the country, voicing ap- 
proval of the idea and stating that 
they intend to follow his example. 


© @ 


ERE’S a story of spartan cour- 

age from the civilian front. 
It’s about a man who refused to be 
counted out by the loss of both legs 
and his right arm. It’s about a man 
whose courage has helped both him- 
self and his country. 

Ernest S. 
watch repairman of Comanche, Tex. 
(pop. 3200), had already lost both 
his legs when it became necessary to 
amputate his right arm, says the 
Returning to his 
store, he found it necessary to train 
an assistant while he taught his left 
hand to do many of the intricate jobs 
involved in watch and jewelry re- 


Tupin, jeweler and 


Associated Press. 


pair. 
“When one assistant was trained, 
he began teaching another. Then 


another. He particularly liked to 














“We want an engagement ring—she's joining the WAAC's." 





work with other handicapped people. 
From that beginning three years ago 
he developed the first school for 
training physically handicapped ap- 


prentices in watch repair and 
precision instrument maintenance, 
recognized officially by the state 


department of education.” 

Today, some of his 14 trainees 
are maintaining air corps instru- 
ments; one is foreman of an eight- 
man repair crew at Victoria, Tex., 
and another, an infantile paralysis 
victim, is making instruments at 
Duncan Field. 

© @ 

FTX HOUGH many jewelers ignore 

the profit and volume possibili- 
ties of religious merchandise, Gor- 
don’s, Inc., New Orleans, has found 
that with a reasonable amount of 
cooperation with religious organiza- 
tions, it is possible to make this de- 
partment one of the most profitable 
in the store. 

A four-shelf wall 
fluorescent light, is given over to 
religious merchandise the year 
around. Included are 
Bibles, madonnas, religious medals, 
prayer books, plaques, medallions, 
and many other items, all of which 
sell profitably as well as provide a 


case, under 


rosaries, 


“magnet” for customers who later 
on will buy from other departments 
of the store. “A lot of these cus 
tomers would probably never enter 
S. Colbert, 
manager, pointed out, “but once 
they become pleased with the store, 
particularly youngsters purchasing 
their confirmation articles, they are 
bound to come back for watches, 
rings, and standard merchandise.” 


the store otherwise,” 


© © 


F  peiecdeiganoye albeit 

means of hammering 
man’s sinfulness is exemplified in a 
French watch, over 200 years old, 
which was displayed recently by 
Campbell Jewelers, Chicago.  In- 
stead of a seconds dial, the watch 
has a charming miniature of Adam 
and Eve, seated in the Garden of 
Eden, eyeing the well-known apple. 
Around the edge of the miniature is 
Inside the trench is the 


cozy 
home 


a trench. 
Tempter in the guise of a serpent. 
Each minute (as long as the watch 
is kept wound), Satan tears around 
the trench, bobbing his head evilly. 
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SJ HROUGH i long yeors of “PERFECTION ONLY 

The Ring From Beatie” has become of First importonce 
in most Cleveland wedding preporatons. The bride-to-be 
‘expects it, her fomily looks for it, and the groom-to-be toke Terms ae) i 


htemian 5 


Use the Bestre Purchase Plow 
FIFTH AVENUES AT BROADWAY 





H-W-BEATTIE @SONS 


That ae * V8 Od Arente, Hectid Lovet 




















Valentine Plans 
Must Be Early 


girls back home must mail promptly 
so service men can receive their gifts 


by Feb. 14: now’s time to advertise 




















tf You Love lor 


Heres Your Chance. 
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&" VALENTINE’S DAY, due as usual on 
Feb. 14, is of special importance this year 
and the war has brought this importance to pass. 
Each one of the millions in the armed services, 
inostly young, unmarried men, has one or more 
sweethearts back home; these sweethearts are the 
jewelers’ No. 1 St. Valentine’s market. 

With U. S. soldiers, sailors and marines dis 
tributed all over the globe, gifts must be bought 
and mailed immediately to be received in time 
overseas. Some jewelers, therefore, will start 
Valentine merchandising the first week in January, 
emphasizing the same gift wants that service men 
voted for before Christmas—waterproof watches, 
portable radios, leather wallets with insignia, 
pen and pencil sets, stationery, windproof cigar 
ette lighters. unbreakable photo frames, over- 
night bags and fitted sewing kits, as well as sun 
glasses, cigarette cases, religious medals and 
jewelry. 

The advertisements, reproduced in miniature 
on this page, were culled from the best of those 
used last February by retail jewelers. Though 
without the above-suggested military theme, they 
are suitable for advertising this year to the gen 
eral civilian market as well as in cities near 
training camps and naval stations, where trainees 
will respond to a good old-fashioned romance 
appeal with Valentine purchases for the girl back 
home. 

Some civilian things can be questioned as war 
time morale-builders—but certainly not an inter 
change of gifts between war-separated hearts on 


this traditional lovers’ day. 



















Handbags Pineh Hit for... 
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Jaceard’s in Kansas City is one of the many jewelry stores succeeding 


with handbags. Floor case and three-shelf wall display, 


at right of front entrance, stimulate gift sales to men and women 





Light-weight, soft cordé, done in a huge envelope of 
graceful line and ample interior, topped with a ‘'ques- 
tion mark’ handle of shell-like plastic. Made by Koret, 
Inc., 33 E. 33rd St., New York, to retail at $29.75. 





Underarm style, off-angle shape, in red, brown or black 
alligator, with tab for monogramming attached to 
zipper. Created by Harry Rosenfeld, Inc., 135 Madi- 
son Ave., New York, to sell at retail for about $75. 


by REED HUGHES 


NE department in the jewelry store which is 

capable of much greater volume with the correct 
tvpe of promotion is the handbag section, many 
jewelers have found. One of them is Jacecard’s, Kan 
sas City, Mo. This Kansas City store, like many others, 
has been devoting special attention to so-called “side 
line’ merchandise which can be amplified to fill in the 
gaps in regular store volume brought about by short- 
ages, and along with increased emphasis on china, sta- 
tionery, remodelling of customer jewelry and repair 
business, has been steadily boosting handbag sales to a 
point where present volume shows an increase of more 
than one-third in just a few months. 

“There are still thousands of regular jewelry store 
customers who never give the handbag department a 
thought,” Miss Jerrine Lee, the store’s handbag buyer, 
stated, “‘simply because it has never been suggested to 
them. Few women make a regular practice of looking 
for handbags in a jewelry store because they fear the 
price will be too high, and because they are accustomed 
to buying them in other kinds of stores. When we 
began investigating handbag possibilities we soon found 
that the majority of sales were for gifts, and that we 
were selling almost as many to men as to women, men 
being more willing to accept our advice as to acceptable 
gifts. Naturally, the solution lies in democratizing the 
handbag department with prices on a par with other 
stores, and making a more determined effort to get the 
women customers in the store to spend a little time 
looking over our stock.” 

Jaccard’s now devotes one of its most prominent loca 
tions and one of its largest floor cases, with a three-shelf 
wall case behind it, exclusively to handbags and leather 
gift items. Capacious drawers beneath carry forward 
stock and replacements for the bags on display, and 
there is a small, dustproof stockroom on the floor above. 
Locating the department here just at the right of 
the front entrance—where 80 per cent of the entering 
trafic instinctively pauses—has meant that all the 
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Immediately above—Calf bag by Lewis, 135 Madison 
Ave., New York, has sunken frame, shirred pouch and 
inside zipper; also available in morocco, gabarelle 
and faille, retailing at $9.85. Upper right—Butterfly 
shaped, hand-made semi-formal evening bag, with 
zipper top, in black, white, pastel and jewel tones, 
from Lujean, 130 Madison Ave., New York. $26 retail. 


Right—A current success by David's Fifth Ave., 425 
Fifth Ave., New York, this bag is made in black, 
brown, navy or tan calf with giant sterling silver 
monogram. $18.50 retail. Below right—A window dis- 
play by the Jaccard Jewelry Corp., Kansas City, Mo. 


women who come in at least realize that the handbag 
department is there and most will take a few moments 
to examine the displayed items. 

“Our stock has been made as broad as possible to 
meet all price lines, while still giving the prestige of 
the store name to every bag,’ Miss Lee pointed out. 
“Our first step was to set up price lines of winter and 
autumn bags all the way from $3 to $25 with an equal 
choice in each line, and summer bags in the range from 
$3 to $17.50. It requires strenuous merchandising to 
convince the customer that our lines will cost her no 
more than similar bags elsewhere; *consequently, we 
show the price prominently—on all bags displayed 
solely to inform the customer that she will pay no 
premium for them. Then we attempt to apply jewelry 
store methods to every bag shown, wrapping each of 
them in white tissue paper, mounting each individually 
on small plastic frames, and enclosing a Jaccard card 
inside each. We carefully protect them all from dust 
and soiling; handle them as objects of worth, and thus 


(Please turn to page 60) 
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Davidson & Licht boost war stamps with a drawing of service men and war workers. 


War Alters Selling Strategy 


despite restrictions against a **luxury” industry. continuing business 


for the duration is part of the victory that must be won: 


advertising. displaving and merchandising must be sanely changed 


by R. W, RINEHART 


y 


SNAY what you will about the glory, dignity and 
permanence of the ancient, honorable pursuit of 
purveying jewelry, there are some very special prob- 
lems that beset the business in wartime. They involve 
plenty of strategy and tactics above and beyond those 
encountered by most lines of retail business. 

After all, jewelry is one of the very few groups of 
voods designated in toto as luxurious and so taxed by 
the government. Many of the extra problems involved 
in wartime merchandising of diamonds, watches and 
kindred items stem from this fact. 

How to sell jewelry, presumed by all to be the 
ranking star among the luxury lines? How to mer 
chandise, advertise and display it in the face of re 
peated demands by the goverment, the press and the 
public to make only necessary purchases of consumer 
goods and give up all luxuries for the duration of the 
war? 

To start with, it appears necessary to decide upon 
the fundamental principles that should govern the 
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conduct of a jewelry business in wartime. Davidson 
& Licht Jewelry Co., of Oakland, Cal., have long held 
to what they still consider the proper basic philosophy 
for the present situation. To them, jewelry always 
has been a fundamental, human necessity, the Vitamin J 
to nourish the spirit of man—and woman. 

If this is correct (and this firm has believed it to be 
a fact during all its 23 years in business—as what 
jeweler doesn’t?), then it is honorable to deal in jewelry 
in wartime, as the symbol of sentiment, the merchandise 
of morale. 

On such a sound foundation the outlines of the 
strategy of wartime merchandising of jewelry become 
clearly apparent. 

The prosecution of the war becomes the means as 
well as the end of the jeweler’s campaign. Every war- 
time condition, even the most adverse, becomes at once 
an obligation, an opportunity and a challenge to serve 
business and war simultaneously. To sell sanely be 


comes a command. To continue in business for the 
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duration is part of the victory that must be won. 

So, long before Pearl Harbor, Davidson & Licht 
were building their own fortifications by accumulating 
a reasonable stock-pile of goods, tightening their con- 
trols on credit, getting their public relations in order, 
streamlining their store equipment and overhauling their 
methods against what long ago appeared to them to 
be the inevitable day of conflict. 

Take the matter of merchandise, for example: Several 
years ago, in promoting their original and nationally 
known “Man in the Street” radio program, the firm 
sought for an attractive gift for participants in the 
show. How about a good American flag lapel pin? 
Try to find one. Except for a few solid gold numbers 
there was no such thing to be had. Plenty with 3 or 
9 stripes, 1 to 15 stars in pink, cream and baby blue 
but not a single bright red, white and blue banner with 
all 13 stripes and 48 stars. Well, why not? So, after 
1 few weeks, Davidson & Light brought out such a 
lag, first as a radio presentation piece and then as a 
stock item to sell at a quarter. 

In 18 months the store moved nearly 50,000 at this 
price. Having demonstrated the public’s human appre 
ciation of and appetite for the symbol of its patriotic 
devotion to the homeland, the store developed a com 
plete line of miniature service insignia, Army, Navy, 
Marine and Air Corps, Army and Navy pilots, a war 
worker's badge and a V emblem, all offered at the 
same price. 

As the draft armies grew and the rumblings of war 
increased, these pins and buttons became increasingly 
popular. 

Frequent mentions in the “Street” show and _ re 
peated and prominent displays in Davidson & Licht 
advertising, served as a constant reminder of the 
symbolism of jewelry in wartime. What better basis 
for the transition to all-out wartime merchandising after 
Pearl Harbor? What better stimulant to national spirit 
than these devices proudly displayed on 100,000 lapels, 
announced to listeners, shown to readers by the million 
month after month. 

Came the first dark days and the darker blacked-out 
nights of the war on the Pacific Coast. Classes in 
Civilian Defense demanded identification necklaces and 
bracelets. What a service; what a tie-in! Sterling 
then non-critical) J ’-identification tags on sterling 
chains with a winged V’ for victory through air power 
on the face of the tag and all the necessary identify 
ing information clearly and attractively engraved on 
the back, at $1.50 for the necklace and $2 for the 
bracelet, found a tremendous and ready demand. 
Months ahead of the local Defense Council issue tags. 
they provided the theme for many advertising dis 
plays, much radio and newspaper copy. Then, when 
authorities got around to issuing tags, people had them 
converted into sterling discs. More war service. More 
advertising opportunities. 

‘rom such services, utilizing such opportunities, it 
was an easy and natural transition to other items that 
could be advertised as being in the service of civilian 
and armed morale: more expensive engraved identifica 
tion bracelets, waterproof strap watches, service en 
sembles of popularly priced diamond engagement rings 


(Please turn to page 56) 
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When censorship halted Davidson & Licht's audience- 
participation radio program, the jewelers organized a 
20-minute daily “Radio Listeners Luncheon Club" with 
membership cards, minutes of previous meetings, at- 
tendance prizes, checked by phone, etc. 2500 joined 





With map, flag and cactus this jewelry display was 
dedicated to "Mexico, a Good Neighbor," in a series 
of windows, each with a timely Latin American theme. 
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Decidedly not “as usual,’ Davidson & Licht's current 
advertising is geared to the war. Witness the bridal 
rings described as ‘‘service ensembles" and the am- 
phibious watches ‘for rough and tumble encounters. 
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Ginger Rogers wears a diamond and emerald lavalliere. 


Off-Shoulder Fashions 


the new portrait gowns call for diamond necklaces 
and lavallieres. says Margaret McKay. Hollywood 


fashion writer whose column appears in 60 papers 















































HERE is a definite revival of the diamond neck 

lace, lavalliere, and cross this season with the re- 
turn to prominence of the off-the-shoulder fashion in 
both the long and short evening dresses. This high 
style of the dropped shoulder sweeps in and out with 
the tide of the times, but might even be considered 
patriotic these days, now that conservation of fabrics 
is a necessity. 

It goes without saying that bare shoulders need some 
sort of decor and jeweled neckwear is the perfect 
answer. Gowns that have elaborate scarves, collars or 
shoulder straps have a tendency to limit evening jewels 
to clips. bracelets and earrings, but the portrait gown 
with unadorned shoulders calls for a necklace. 

All types of well-dressed women are adopting the 
combination and when women in the public eye take 
up a fashion, it stands to reason that the trend is on 
the way. With the winter social season now in full 
swing, now is the time for the jeweler to capitalize 
upon this fashion trend. 

Among the prominent women who are setting this 
mode, Joan Bennett appeared at the opera in a pearly 
pink brocade dropped shoulder effect with which she 
wore a diamond and silver lavalliere. 

Marlene Dietrich frequently wears the fashion in 
her formal appearances around Hollywood and New 
York. Annabella (Mrs. Tyrone Power) combines the 
stunning combination of a gold lamé gown with a gold 
and diamond necklace. 

Ginger Rogers wears a diamond and_ emerald 
lavalliere instead of shoulder straps with her suntan 
slipper satin evening gown in her role in RKO’s “Once 
Upon A Honeymoon.” 

The famous Powers girls, America’s most publicized 
models, are highly attuned to the fashion trend and 
they are among the first to advocate it. Evelyn Frey. 


one of the lovely Powers girls who is playing in Charles 


Evelyn Frey, Powers model, and diamond floral necklace. 

























































































A diamond necklace ornaments Cobina Wright, Jr. 


R. Rogers’ motion picture production, “The Powers 
Girl.” wears the fashion in the picture. The story is 
about professional models and is on the fashion front 
line with Adrian designed gowns and glamorous 
jewelry. 

Miss Frey wears a black net gown. The dropped 
shoulder decoration is a bertha of black lace frosted with 
sequins. She adds the white fire of a diamond floral 
necklace to enhance her gleaming white shoulders. 

Going from professional models to socialites, we find 
Cobina Wright, Jr.. who is now sparkling in Holly 
wood’s firmament as well, with bared shoulders and a 
diamond necklace. She used a floral diamond piece 
with matching earrings as accent for her starkly plain 
black taffeta off-the-shoulder gown. 


with a diamond bracelet, worn outside one glove, further 


Long black gloves 


highlight her evening adaptation of the fashion. 




















Most customers who enter jewelry store doors have a watch or clock, jewelry or 
silverware in need of repair—often without realizing the fact. Tactful, over- 
the-counter watchfulness results in multiple and profitable reconditioning sales. 


Repairs. Another 
Answer to 
Stock Shortage 


alert “selling” of repairs makes up 
part of dollar volume lost 


through war-depleted inventories 


by ROBERT A. LATIMER 


UNDREDS of potential customers for repair 

services walk in and out of jewelry stores ever) 
week, according to Oliver Selle, president of the Selle 
Jewelry Co., St. Louis. “In the past most of us 
were so busy with sales and store operation that we 
made no attempt to urge customers to remodel or re 
pair old jewelry even though it was plainly in sight.’ 
says Mr. Selle. “And unless the customer became 
interested in the possibilities of remodelling or repair 
ing the article, nothing was done about it. Now, in 
the face of depleted inventories and shortages, it is 
important that every salesperson be trained to detect 
repair possibilities and to sell the customer on it while 
the latter is in the store!”’ 

A program built along this theory has consistently 
adv. iced repair and remodelling income at the Selle 
store since last January, when Mr. Selle personally 
begun taking a check of the number of men and women 
who were possible prospects through an average week. 
Results were surprising. There were a dozen instances 
in a single day of women wearing large diamonds in 
old, worn mountings which hid the natural beauty of 
the stones and risked the loss of the gem, old-fashioned 
bracelets, lockets, etc., which were out of style, men 
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with lusterless, damaged rings and pins, women with 
clips, brooches, pendants, etc., obviously subject to 
‘dressing up’ in the store. 

“All such people are now much more easily ap 
proached on the subject of renovating their jewelry 
since national campaigns for reconditioning of consumer 
goods have begun. In addition, the larger incomes 
which many people enjoy make the cost less important 
a factor. Therefore, we've made it part of every 
jewelry salesman’s job to watch for any instance of 
this kind, to mention it at once, and to give just as 
much time and attention to prospects of this kind as to 
those buying new jewelry.” 

Much the same type of salesmanship which applies 
with jewelry and watches is used in merchandising re 
pair work, according to Mr. Selle. However, one point 
which has been stressed to watchmakers and salespeople 
is the necessity of waiting until after whatever business 
has been brought into the store is completed. “For 
example, when a customer may be purchasing a new 
dinner ring, it would be foolish to suggest that she 
have her present ring remodelled until after the sale 
has been made—because the suggestion may cause her 
to cancel the purchase in favor of remodelling the old 
ring. On the other hand, if the idea is well presented 
following the sale, the customer may appreciate the 
opportunity to wear a modern new ring while she may 
also continue to use the old ring in a new arrangement. 
with sentimental value as the major reason.” 

It is also common sense to omit all mention of price 
until the customer has seen what can be accomplished 
by either repair and cleaning of her jewelry, or by 
remod ‘ling it. For this reason the Selle store keeps 
on hand “before and after” examples of rings, clips, 
brooches, pendants, watches, etc., simply to demonstrate 


the difference. ‘Words cannot place a good picture of 







Richard Cardwell, Mednikow Jewelry Co. 
manager, accepts a ring-sizing order. Cus- 
tomer may return several hours later, pay a 
charge commensurate with the service, and 
depart with ring, happy at work and price. 
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the result in the customer's mind,” it was added, “but 
the sight of jewelry that has been perfectly repaired 
or remodelled will do it.’ Selle’s large stock of these 
‘before and after’ presentations does more than hours 
of conversation to put across the point. The method 
used is to show an article which closely approximates 
the one under discussion. 

Although Selle’s designs all remodelling work in the 
store, it does not operate its own shop, but sends this 
out to a cooperatively-operated repair shop. All repair 
prices are quoted at the time the sale is made and are 
vigorously adhered to. “We have found this to be a 
vitally important point in gaining repair volume,’ Mr 
Selle explained. “Nothing will drive customers away 
faster than quoting one price when receiving the repair 
job and then making a higher charge when it is de 
livered. All salesmen taking in repair work have been 
trained to estimate accurately and thus eliminate losses 
through underquoting. However, in the rare cases 
where we do quote too low a price, we stick to it even 
though we lose money on the job. We feel that the 
money lost in such cases hurts us less than the loss 
of good will we would encounter by charging more than 
the original quotation.” 

Training of the store staff to estimate costs correctly 
was done by using some of the old pieces mentioned 
and showing what work was required to put it in first 
class condition, listing the itemized cost of each part 
of the whole job. Then the staff was “quizzed” by 
asking them to study other pieces and quote a price 
with the result that few mistakes are made while Selle’s 
builds repair sales. 

Another approach to the problem of building a 
profitable business in repairs is that of the Mednikow 
Jewelry Co.. Memphis, Tenn. This store has created 


(Please turn to page 64) 


John Mednikow, store owner, in the new 
5'x5' jewelry repair room, which nets $12 to 
$15 a day through jobs which if done im- 
mediately and in sight of the customer 
might have been difficult to charge for 
































lever-set. Type of hand-setting mech- 
anism for watches, in which a lever 
is pulled out from side of dial, to 
shift the mechanism irom winding 


to setting condition. ‘lhis type of 
setting is favored by railroad watch 
inspection rules, because with it, it 
is impossible to leave watch in set- 
ting position accidentally, which 
could cause an error in timekeep- 
ing. See PENDANT-SET. 

Lévy, Michel. A French chemist whu 
was active in mineral synthesis and 
who made synthetic spinel. 

lift. The phase of wheel-and-pallet 
action in a lever escapement that 
takes place while an es:ape-wheel 
tooth is passing over the litting 
face of a pallet stone. See IMPULSE. 

lifting-piece. In a striking clock mech- 
anism, the lever that lifts the rack- 
hook, preparatory to striking. 

lifting spring. In a hunting watch 
case, a spring that lifts the lid 
over the dial, when the locking 
spring is released. 

ligament pearl. A pearl which formed 
near the hinge in the ligaments. 
Such pearls are usually elongated 
distorted masses of no particular 
value. 

light brown. A commercial color classi- 
fication of diamonds, a distinctly 
brown stone which, according to 
Herbert-Smith, lies between fine 
light brown and brown in quality. 

light brown cleavage. According to 
Herbert-Smith, a mine classifica- 
tion of diamonds according to 
shape, coming after fine cleavage 
and ahead of ordinary and rejec- 
tion cleavage. 

light Cape. Another diamond color 
classification, lying, according t9 
Herbert-Smith, between silver Cape 
and Cape. 

Lightning Ridge. One of the impor- 
tant opal localities of New South 
Wales, Australia, particularly fa- 
mous as the source of the highly 
desirable black opals. See WHITE 
CLIFFS. 

Lightning Ridge opal. Also known as 
the “Red Flame,” a famous large 
opal from the New South Wales lo- 
cality. 

light off-colored. A diamond trade 
color classification of the Schloss- 
macher-Bauer_ series, whith is 
slightly different from G. F. Her- 
bert-Smith’s series. Light off-col- 
ored lies between second bye and 
off-colored. 

light opal. White Cliffs opal. 
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light platinum metals. Ruthenium, 
rhodium, and palladium, metals of 
the platinum group, but of consid- 
erably lower specific gravity than 
platinum. 

light yellow. A color classification, 
made at the mine according to Her- 
bert-Smith, of the top grade “close 
goods,” lying between off-color and 
yellow. 

lights. Term used by chronometer 
makers to denote the spaces be- 
tween the edge of an impulse roller 
and the points of the nearest two 
escape-wheel teeth when the escape 
wheel is at rest between unlock- 
ings. In adjusting the chronom- 
eter escapement, these lights or 
spaces should be made equal. 

ligne (leen’y; line). An ancient French 
unit of measurement, still used for 
designating the diameters of 
watches, especially watches of 
European origin. A ligne is the 
equivalent of 2.255883 millimeters, 
or .08883 inch. See WATCH SIZES. 

ligure. The first stone of the third 
row of the breastplate of the High 
Priest, but one of rather an uncer- 
tain nature. It is thought to have 
been a hard yellowish stone, pos- 
sibly a zircon. 

lilalith. Lepidolite. 

Limoges. A distinctive name applied 
to a fine kind of surface enamel, 
which was brought to perfection 
at Limoges, France, in the 15th 
Century. 

limonite (lie’monite). A brown hy- 
drous oxide of iron of indefinite 
composition. It is a common ore of 
iron and is often found as a thin 
coating over gem minerals, impart- 
ing a yellow tinge. Commonly asso- 
ciated with turquoise, it is often 
the brown matrix material so fre- 
quently cut with that gem. 

liner. A graver used for engraving a 
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series of parallel lines close to- 
gether, with a single cut of the 
tool. 

line finish. A finish used on parts of 
timepieces, consisting of a series 
of fine parallel lines, scratched on 
the metal surfaces by rubbing the 
part, with motions strictly in one 








direction and reverse, on a flat sur- 
face charged with an abrasive; or 
by rubbing an abrasive lap simi- 
larly on the work. See POLISHING. 

line of centers. See CENTERS, LINE OF. 

Lingah shell. The shell of a small 
species of pearl oyster, the Mar- 
garitifera vulgaris, of the Persian 
Gulf area. It is the most impor- 
tant producer of pearls, though its 
shell, which has a reddish tinge, is 
less important for mother-of-pearl] 
than some of the other species of 
this genus. 

lintonite (lin’ton-ite). A name for the 
mineral related to thomsonite 
which is found in green and pink 
banded pebbles on the shores of 
Lake Superior and often cut and 
used locally for a gemstone. 

lion passant. Depiction of a walking 
lion, the most important 


of all English hall-marks, 

used since 1545 to indicate IBS 

the fineness of .925 silver. 
To indicate the same fine- 
ness, the Edinburgh office 
uses the thistle; Glascow, the lion 
rampant, and Dublin, the harp 
crowned. Until 1844 the lion pas- 
sant was also impressed on 22 carat 
English gold wares. MHall-mark 
stamped by the Glascow assay of- 
fice on .925 silverware and, in con- 
nection with appropriate numerals, 
on gold articles of various fine- 
nesses. 

lips. Horol. The edges of the half-shell 
portion of cylinder in a cylinder 
escapement, which act as pallets 
while being given lift by the in- 
clines on the escape wheel teeth. 
See CYLINDER ESCAPEMENT. 

Lisbon cut. A modification of the 
brilliant cut, giving the stone 74 
facets. 

lithia amethyst. See KUNZITE. 

lithion beryl. Name given to a lithium 
containing and caesium free va- 
riety of beryl, from  Schloss- 
macher’s analyses. It would seem 
to be generally an aquamarine. 

lithia emerald. See HIDDENITE. 

lithia mica. Lepidolite. 

lithia lazuli. Violet fluorite. 

lithoxyle (li-thoks’ill). Opalized wood 
in which is preserved the grain of 
the original material. 

Litkie diamond. A 205% carat dia- 
mond crystal from the Good Hope 
diggings on the Vaal River, found 
in 1891. 

Liver of sulphur. Potassium  sul- 
furated, a chemical used dissolved 
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MY MOST PRECIOUS 
POSSESSION ...BUT 


Grind it to powder 
% 


IF IT WILL HELPSGIV HIM CLEARER VISION! 


ie 


Ee a 


It will help him most there on your finger, N 


flashing the vision of his constant love for you. 







But haven’t I heard that only DIAMOND 
dust can polish the lenses of the navigation 
instruments he needs to bring him through 
the perils of the sea—safe back to me? 


That is true. A kind of diamond dust made 
from crushing bort is used to grind and polish 
lenses for the bomb-sights, range finders, 
navigation instruments that are so essential 
to the victory of our armed forces. But you 
need not sacrifice your diamond for this or 
for any of the other purposes where diamonds, 
the hardest substance known, are needed to 
make wire dies, core drills, saws, precision 
tools for all our instruments of war. 


Why not? No sacrifice is too great if it will 
help our cause to victory! 

Fortunately, the United Nations control 
almost the world’s entire supply of a type of 
diamonds better suited to that kind of job 
—rough, tough little industrial diamonds. 
The diamond he bought for you — and the 
other gem diamonds being sold today — are 
helping with the war another way. 


How can that be? 


They are helping foot the bill for all the 
industrial diamonds needed in our war in- 
dustries—about 5,000,000 carats in the United 
States alone this year. Both kinds come from 
the same mines, of course ... but the gem 






diamond occasionally found is so valued for See dime 
s your customers 


Points about the dual positi 
“ diamonds in the world g 
in the interests of the 
by De Beers Consolidat 
Associated Companies, 


understand these 
on and meaning 
t war. Published 
lewelers of Americg 
ed Mines, Ltd., 


its eternal beauty that its price defrays a good 
share of the cost of mining the others. 






Then jewel diamonds are still going to be 






available? 





and 





Yes, unlike most luxuries, there are no war 
priorities on gem diamonds today. Today, 
more than ever before, they are cherished as 
the imperishable bearers of life’s deepest, 
tenderest sentiments. 
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in water for oxidizing silver and 
other metals to produce varying 
shades of brown to black, for a 
finish. 

liver opal. Menilite. 

live-spindle lathe. A  watchmaker’s 
lathe of the American type, in 
which the work-holding spindle ro- 
tates with the work; differentiated 
from the dead-center or European 
type lathe, in which the spindles 
are stationary with the work rotat- 
ing on their centers. See DEAD- 
CENTER LATHE. 

loam. An ocreous earth prepared for 
painting on soldered joints in jewel- 
ry work, to protect a joint from 
heat while additional soldering 
work is being done. 

local time. Time based on the mean 
solar noon of a place; used in very 
few places since the adoption of 
standard time. See MEAN SOLAR 
TIME; STANDARD TIME. 

Loch Buy brooch. A famous example 
of an old Scottish silver brooch 
with a cabochon-cut quartz and 
small pearls, surrounded by silver 
filigree. 

lock. Horol. The condition in action 
of a lever escapement during which 
the motion of escape wheel is 
stopped by contact of one of its 
teeth with the locking-face of a 
pallet stone. See UNLOCKING. 

locket. A piece of jewelry worn sus- 
pended on a neck chain, 
comprising two lids 
hinged together, for 
containing a_ portrait, 
lock of hair or other 
personal souvenir. 

locking jewel. In a chro- 
nometer escapement, 
the upright flat-faced 
pin of ruby or sapphire, set in the 
detent, against which an escape 
wheel tooth rests during locking of 
the escapement. 





Locket 


locking spring. In a hunter-type watch 
case, the spring that presses the 
catch into its seat upon release of 
the crown in closing the case; the 
catch engages the lid of case to 
hold it closed. 

lodestone. Magnetic magnetite. Mag- 
netite is a black oxide of iron which 
is attracted by a magnet and which 
is an important ore of iron. Some 
specimens of magnetite are them- 
selves magnets, they are then 
known as lodestones and are often 
sold to the gullible as good luck 
charms. 

long arcs. A term used in connection 
with adjusting watches to positions 
and isochronism, denoting those 
motions of the balance that are of 
greater extent than “short arcs”; 
the word arc referring to angular 
measurement of these amounts of 
motion. See ADJUSTMENT; ISOCHRO- 
NISM. 
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tong-nose plier. A form of plier much 
used in clock repair work, with 
jaws of extra length for reaching 
between plates. 

loop. Loupe. 

loops. Items of jewelry findings, for 
suspending lockets, etc., to necklace 
chains; usually soldered to the 
locket. 

lopper. See LAPPER. 

lopping. See LAPPING. 


lorgnette (lorr-nyett’). Eyeglasses 





Lorgnette 


made with the framed lenses hinged 
to fold into a handle, used by hold- 
ing the lenses to the eye instead of 
wearing them as_ spectacles or 
pince-nez. 

Los Cerrillos (loss ser-ree’yos). The 
famous New Mexican occurrence 
of turquoise, 22 miles south of 
Santa Fe. It was probably first 
worked by the Indians before the 
Spanish conquest. 

lot pearls. Small pearls, below 1 carat 
in weight. 

lotus. Ornament suggested by the 
Egyptian water lily, conventional- 
ized forms of which are found in 
decoration. 

loupe. A jeweler’s or watchmaker’s 
magnifying - glass 
worn over one eye; 
with a s-ngle lens 
or a system of lenses 
for greater magnify- 
ing’ power. 

loupe clean diamond. A 
diamond which shows 
no flaws under a nor- 
mal ten-power loupe. 

love arrows. Sagenitic hunni 
quartz. 

love stone. Aventurine quartz. 

loving cup. A large, urn-shaped ves- 
sel of metal usually mounted on a 
circular-base and fitted with two or 
more handles. Introduced as a cere- 
monial drinking cup before the close 
of the 16th Century, loving-cups 
became the orthodox reward for 
contests of all kinds. 

lower girdle facets. The same triangu- 
lar facets next to the girdle on the 
pavilion of a brilliant-cut stone. 

low relief. A form of ornament in 
which designs are raised above a 
background surface, but raised less 
than one-half of what would be 
their full “thickness”; for instance, 
of a human face on a cameo. This 
is often stated as bas-relief. See 
HIGH RELIEF. 

lozenge. 1. A fancy diamond cut, like 
the diamond of a pack of playing 
cards, in outline. 2. A diamond- 
shaped decorative motif. 

lozenge graver. A graver of diamond- 
shaped cross-section, af- 
fording a long slim == 
point, for cutting in- Janense 
side a narrow space. 





L-rest. A lathe attachment, a right- 
angled steel bar for supporting a 
graver or burnisher in connection 
with a universal face-plate, for re- 
cessing and burnishing operations 


in jeweling. See FACE-PLATE; 
JEWELING. 

lucky stone. Twinned staurolite. 

lugs. The bails or loops on a wrist 
watch case for attaching the brace- 
let to the case. 

lumachelle (loo’ma-shell). Fire marble. 

luminous hands. Watch hands made 
of skeleton form, the openings hold- 
ing a filling of a preparation of 
radium, for use with dials with 
luminous numerals. 

lumpy. A stone which is cut so that 
it has too much depth for its 
spread. 

lumpy girdle. Too thick a girdle. 

lunar stone. A phosphorescent variety 
of barium sulphate, barite. 

luncheon fork. See DESSERT FORK. 

lupe. Loupe. 

luster. The appearance of a surface in 
reflected light, divided into two 
principal groups, the metallic and 
the non-metallic. Non-metallic lus- 
ters may be vitreous, resinous, 
pearly, greasy, silky, or adaman- 
tine. Minerals with refractive in- 
dices from 1.3 to 1.8 will have 
vitreous luster, from 1.9 to 2.5 
adamantine luster. Pearly luster is 
seen on the cleavage planes of min- 
erals having pronouncedly good 
cleavage, silky luster in minerals 
with a fibrous structure. 

luster-ware. Ceramic wares finished 
with a glaze that has a metallic 
appearance. 

lychnis. Ancient name for ruby-red 
spinel. 

Lydian stone. Touchstone. 

lyncurion or lyncurium. An ancient 
Greek name, mentioned by The- 
ophrastus, for a brown gem, pos- 
sibly zircon, which was supposed to 
have been formed from the con- 
gealed urine of the lynx. 

lynx eye. Labradorite with a green 
Schiller color. 

lynx sapphire. Said to be applied to a 
light blue sapphire or, more fanci- 
fully, to cordierite. Another au- 
thority applies it to dark blue sap- 
phires. Neither usage is desirable. 

lynx stone. Cordierite. 


lyre. A decorative motif, shaped like 
the musical instrument of that 
name, frequently used on candle- 
sticks. 








A GLOSSARY OF TRADE TERMS 


This is the 26th installment of a 
comprehensive dictionary of trade 
and technical terms used in the 
jewelry industry. Succeeding sec- 
tions will be published every month 
in these pages. It will be useful to 
preserve a file of the numbers con- 
taining the various installments. 
Following publication here, the dic- 
tionary will be issued in book form. 
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TRADITION 


No law requires a sea captain to stand by his troubled ship. He 


does so by choice. He considers it his duty to his passengers, his 
crew... and his ship. Just one of the traditions that suide sea 


laring men in their hazardous work. 


We at Arnstein Bros. & Co. have always tried to preserve the 
finest traditions of the diamond business. Not only in ollering 


real diamond values and service . . . but also by standing by our 


customers .. . in good times and bad. rss 
” =r Bros. & Ca. 


608 Fifth Avenue, New York 














® Hand-crafted in Mexico City, this sterling silver bracelet set with 18 
turquoises in a flower and leaf design retails for about $27.50. Matching 
necklace, $43; earrings, $6.50. From an extensive collection of silver and stone- 
set jewelry imported from Mexico by Designcraft, 475 Fifth Ave., New York. 





They’re New 


® British brown cowhide 
letter kit, by C. J. Bates 
& Son, Chester, Conn., 
contains stationery that 
needs no envelopes and 
pencil for writing on the 
move. Snapping the two 
sections together makes 
a photograph frame 
without dislodging the 
contents. $6 retail. 





® The four-leaf clover in this attractive good- 
luck charm bracelet, fashioned of sterling 
silver, has been treated to retain its green 
freshness. Created by Kaye Jordan, 87 
Weybosset St., Providence, to retail at $2. 


® The 272 pages in the 
“Our Yesterdays" book 
provide room for a com- 
plete record of a married 
couple's lives, including pic- 
tures and notes of a life- 
time's memorable occa- 
sions. Sold exclusively by 
the "Our Yesterdays" Sales 
Co., Dallas, at $7.50 retail. 








® Cut and polished lead crystal decanters, 
made by the old Pairpoint Glass Corp., are 
offered by Carbone, Inc., 348 Congress St. 
Boston, to retail at $30 each. Square-base 
decanters available to sell at $21.50 each. 





@ Full-color, 16x36" pictorial war map, a 
gift suggestion for service men's families, 
offered by Ernest Dudley Chase, 1000 
Washington St., Boston, to retail at 50 
cents. The minimum order is one dozen. 





© Smart and serviceable is the new glasses case 
made of Gahna morocco leather by the Phil Sockett 
Mfg. Co., Los Angeles. Other Sockett cases are made of 
California saddle leather, cowhide and patent leather. 
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For 1943 - 





L, sincere appreciation of the pleasant relation- 
ships we have been privileged to enjoy with our 
many customers throughout the jewelry trade, we 


pause at this time to extend to all our friends our 





hearty good wishes for the coming year, and a 
heartfelt hope that 1943 may see us all firmly upon 
the road to victory with peace, liberty and oppor- 


tunity for all. 


Ws. V.SCHMIDT Co. ING. 


Everything in Colored Stones’ 
NATURAL — SYNTHETIC — IMITATION 


30 ROCKEFELLER PLAZA, NEW YORK, N. Y. 
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N the birthstone tradition, January is the month of the garnet. Garnet is the emblem 

of faith, truth, grace, constancy and fidelity, according to Mystic Gems, which goes 
on to say that the stone’s red color symbolizes tire and stimulus, but the household which 
has a garnet is protected from lightning strokes. Garnet protects and preserves the honor 
and health of the wearer; indeed, to dream of a garnet “means the accumulation of 
riches.” Garnet, says the same birthstone authority, is the stone of cheer, exhilarating the 
spirit and dissipating sadness and gloom. But so much for tradition—the garnet-set jewel 
designs pictured above are anything but old-time in feeling. Created by Sol P. Kaufman, 
nationally known jewelry designer, with studios at 562 Fifth Ave., New York, these 
sketches suggest the versatility of the garnet, in round, oval, emerald and fancy shapes, 
for use with palladium and gold. Consideration might be given to executing these pieces 
in green gold, a combination of gold and silver using little or no war-scarce copper, the 
hue of which would afford a pleasant complement to the garnet’s fire. Small round diamonds 
trim some of these designs, as illustrated; while these accents are distinctive, they could 
be eliminated in the interests of economy. 
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N this world of today, nothing is 
more essential and more necessary 
than Good Will, — and toward this 
goal we pledge our continued whole 
hearted effort in the typical American 


way. 


At this Season we extend our sincere 
thanks and appreciation for the many 
evidences of your friendship during 


the past year. 
























































KUSHNER & 


PINES, 


Makers of Distinctive Mountings « 


21 West 46th Street 


Refiners of Precious Metals 
New York City 


INC. 
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WAR ALTERS SELLING STRATEGY 
(From page 43) 


and bands for gallant men to give their brave girls and 
so to any reasonable gift as an award of merit to some- 
one near and dear. The accompanying reproductions of 
typical newspaper ads from the store’s campaign give 
an idea of the way in which this was handled. 

Next, the radio advertising which for years the 
store had built on the basis of extemporaneous audience 
participation was suddenly outlawed by government 
censorship and presented something almost staggering 
in the way of a wartime adjustment. How to salvage 
the investment of five years’ time and talent bills; 
how to hold a demonstrated audience of 50,000? Why 
not take the next step in audience participation? Let 
the listeners select the kind of show they want; and 
let them guide it to suit themselves. So the Radio 
Listeners’ Luncheon Club came into being, a 20-minute 
program each week-day, complete with membership 
cards, minutes of prior meetings, notices of future 
ones, attendance prizes, checked by telephone and 
awarded over the air, members’ contests with timely 
awards, war atlases and Civilian Defense kits to at 
tract enrollment, and speeches by leading authorities 
on current subjects. Two thousand five hundred mem 
bers in the first nine months, registered on the club 
roster at their own request, and constantly improving 
programs provided by the West’s best speakers, attest 
to the success of the effort. Necessarily the programs 





run largely to the war and attendant subjects. Radio, 
like newspaper advertising, has become a two-edged 


sword, serving the cause of war as well as jewelry. 

Displays have followed the same pattern. Starting 
in January when blackouts began coming in rapid suc- 
cession, the store showed its first blackout displays. 
Shatterproof tape was applied to the windows in the 
design of a side view of a huge diamond brilliant, after 
the London scheme of using this anti-breakage pre- 
caution as an advertising vehicle. Night displays, with 
cards in flourescent paint, which glowed under black 
light bulbs, proclaimed the fact and sold jewelry as 
well as air raid safeguards in those jittery days. 

Anticipating the eventual entry of the South Ameri 
can nations into the war on the side of the United 
Nations, Davidson & Licht scheduled a series of good 
neighbor windows that were timed to historic develop 
ments as the months of 1942 rolled past. The Mexican 
window shown in the accompanying picture is an ex 
ample. Another sincere combination of good patriotism 
and good business. 

Within the store a group of whimsical figures, repre 
senting service men and women, war workers and 
workerettes, herald the message of war bonds while 
they give a friendly greeting to their human counter 
parts as they crowd the store. 

The firm anticipated the problems of logistics in the 
jewelry trade while setting up its major strategy. So 
in March the tenant optometrist was given increased 
space at the expense of the silver hollowware depart- 
ment. Thus prospective warriors and war workers, in- 
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STAR SAPPHIRES 


SAPPHIRES 
PEARLS 


RUBIES * STAR RUBIES e 
CAT'S EYES *© EMERALDS 





Emerald Cut 
and 





Marquise -2 
DIAMONDS 





We have a large stock of Precious Stones,—mounted and unmounted from 


which to make your selection. Let us cooperate with you on your special calls. 


JEROME RICHHEIMER 


NEW YORK 


608 FIFTH AVE. 
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Established 1866 


be)Me lel 


Importers and Cutters of 


DIAMONDS 


608 Fifth Avenue, New York 








Cutting Works: 


London 
64 West 48th Street 23 Holborn Viaduct 
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ARTHUR JACOBY 


SUCCESSOR TO FELDENHEIMER & JACOBY 
170 BROADWAY COR. MAIDEN LANE NEW YORK CITY 
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SAPPHIRES 


74a You Like “Shem - 


LOOSE OR SET 
LARGE OR SMALL 
PRICED FROM ‘60 to ‘60,000 


Getting the most out of your sales 
opportunities in SAPPHIRES is simply 
a matter of depending on HAROLD 
COHEN as your source of supply. Our 
direct connections in Ceylon and Burma, 
our vast collection of superlative stones 
— loose and set, large and small — 
establish us as America’s leading spe- 
cialist in these always-popular gems. 
Whatever your needs in Sapphires, 


therefore, by all means consult us. 


Harold Cohen 


SPECIALISTS IN SAPPHIRES 


British Building, Rockefeller Center 


620 FIFTH AVENUE 
NEW YORK CITY 





| 
| 








creasingly in need of better vision, have more than re- 
placed the volume lost by the supply of baby cups, 
tea sets and flatwear. 

Even before the United States was forced into the 
war, the outlook for the camera department could be 
pretty clearly projected on the screen of the future. 
Cameras were virtually frozen; projectors nearly so 
and many other photographic items were well chilled. 
It appeared that for a while at any rate, the fans would 
have to turn from picture-taking to picture-making. 

So, to accommodate the bulky enlargers and gadgets 
of this phase of photography a typically unsightly 
jewelry store basement was transformed in the course 
of a few weeks by the odd-hour efforts of the camera 
department staff into a fascinating “Camera Shelter.” 
Pine partitions, topped by two-by-four ventilators, all 
white casein painted; concrete floors painted a turquoise 
blue with stencilled Civilian Defense emblems; wall 
decorations of salon prints; pine counters covered and 
skirted with black oil cloth, trimmed in white; fire ex- 
tinguisher, sand buckets, shovels and war posters made 
a big eye-catching show room that cost a total of $86. 
But it sounded well in the newspapers and over the 
air; provided ideal space for displaying the huge and 
odd-shaped mechanical contrivances that thrill the 
souls of camera enthusiasts; gave them an informal 
gathering place; and has increased the volume of the 
camera department in a year of disappearing inven 
tories. It removed a real fire hazard and it has sold 
the war to every potential signal corps man and in 
telligence officer who has come within its protective 
walls. 

Deliberately Davidson & Licht have substituted 
efforts of this kind for old-time promotions as being 
better business and better Americanism. 

They feel that the V-identification tags, the service 
ensembles, the good neighbor windows, the Radio 
Listeners’ Luncheon Club, the Camera Shelter and all 
their other wartime projects provide a constant flow 
of all the good business they can handle without in- 
fringing upon but actually contributing to the war 
program of the nation and its people. 

They believe that as the day of victory approaches, 
however, near or far that may be, they will find further 
combination of obligation and opportunity that will help 
them to do their share of the justifiable jewelry volume, 
to gain their full share of good will in their chosen field, 
and to place them in a position to reap the fruits of 
the ensuing peace. 

They are convinced that by operating on such a 
basis the trade as a whole could enjoy a more favorable 
strategic position in the scheme of American business 
both in wartime and thereafter. 


GERMANY LIMITS JEWELRY PRODUCTION 


Germany has forbidden Nazi manufacturers to make 
jewelry of non-precious metals, for sale within Ger- 
many. Production, however, of non-precious jewelry 
is allowed to continue, providing the jewelry is for 
export only. 

Production and sale of precious metal jewelry in 
Germany during the second half of 1942 could not ex- 
ceed 30 per cent by value, of that produced during 
the corresponding period of 1941. 
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For your priendly cooperation, rt 
for your understanding Hy) Our | 


earnest endeavor to give you 


deliveries, and to share in out 


| Country’ 3 War Production - 
as we give hearty thanks to you. 
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| Genuine “Trublak”’ 


(TRADE MARK) 


BLACK 
ONYX 


RINGSTONES 


ANY SIZE + ANY SHAPE 
ANY QUANTITY* 








Flat Top, Buff Top 
Single or Double Bevel 


PLAIN, DRILLED, SLOTTED 
Made to Order 


Solid all through Black honey-dyed color, su- 

perb finish, accurate uniform size, unqualifiedly 

and permanently guaranteed. None finer made 
anywhere. 


Adolf Meller 
Company 


Operating 





America's First Complete 
Cutting Plant for 
Black Onyx & Synthetic Ringstones 


400 Charles St., PROVIDENCE, R. |. 


Vinimum quantity required per size 
and shape ... 300 pieces. 


NO JOBBING ... NO RECUTTING 
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HANDBAGS PINCH HIT 
(From page 41) 


impress the customer with a due appreciation of the 
quality of the merchandise.” 

Use of the tissue wrap has been a_ psychological 
factor which Miss Lee has found inyaluable. In window 
displays, a few bags are unwrapped and plainly priced; 
the remainder remaining in the tissue paper. In con- 
trast with the slipshod piles which the customer has 
undoubtedly rummaged through elsewhere, this care 
is a strong selling point. 

Window displays are used frequently, averaging at 
least one window for one week each month, and always 
place emphasis on popular-priced bags as well as more 
expensive types. Most important road to sales has 
been the “registering” of every handbag sale when it 
is made, to form the basis for a future followup. The 
name of the customer, a description of the bag, price, 
and stock number are entered on a card-file record which 
is kept separate from the standard store mailing list. 
Thereafter the woman involved will be invited by letter 
every few months to visit the store for a look at the 
new handbags in stock for the coming season. 

Spending enough time with each customer to un- 
cover her preferences in various handbag types, the 
Jaceard store develops a rather accurate knowledge of 
what she will or will not buy, and wastes no time in 
recommending the wrong bag. ““The customer is always 
followed up on the same price bag as she bought on 
the trip before,” Miss Lee explained. “If we make an 
attempt to grade her up to a better handbag, we will 
wait until she is in the store. In that way we can be 
sure that she will at least give us a thought.” Letters 
are always personalized, state frankly that Jaccard’s 
wants her handbag business, and help the entire store 
by bringing more women in. 

As an example of how the plan works, the store re- 
cently obtained an excellent shipment of calfskin 
envelopes—difficult to purchase under war conditions. 
When these were described via the followup program, 
80 women flocked in during a week’s time. “We've 
taken the handbag emphasis off expensive evening bags 
and placed it on handsome but not too costly bags for 
all purposes,” Miss Lee summed up. “And the bag 
department is showing that it can be much more than 
a ‘sideline.’ ” 

Another jewelry store that has been remarkably 
successful in merchandising handbags is Gordon's of 
New Orleans, La., whose manager, H. Colbert, says, 
“Possibly the most difficult problem that the jeweler 
encounters in building a handbag department is the 
fact that most women regard handbags as simply a 
part of their dress necessities and want to economize 
on them, rather than ‘splurge.’ Consequently, they are 
inclined to shop arduously for bargains. On the other 
hand, the jeweler has an opportunity for suggesting 
and selling handbags as gifts, which no other store 
can match. The logical solution is to merchandise hand- 
bags primarily from the gift angle.” 

The Gordon store has found that handbag promotion 
is one effective means of compensating for the lack of 
sales in other merchandise which is no longer obtainable 
or is difficult to find. Novelties, souvenirs, small leather 


goods, religious articles and a wide choice of giftwares 
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have also been added—but the handbag department has 
been one of the most consistent dividend-payers. 

Two large cases, one a counter case and the other a 
large wall display case which, as in the Jaccard store, 
are placed just inside the entrance, are now devoted 
to displaying a handbag stock commensurate with that 
in most department stores. Mr. Colbert purposely 
chose for the display of this merchandise the spot 
where most customers naturally pause while waiting for 
someone to greet them. The line begins with bags at 
$3.50 and goes as high as $15. The emphasis, how 
ever, is placed on the medium price lines which won't 
“scare off’ the casual visitor who becomes interested 
in a bag which catches her eye. More bags are sold 
in this medium price group of $5 and $7.50 numbers 
than in either the $3.50 or $10 brackets. “I think all 
of us have been unwise in displaying only handbags 
in the upper price ranges in the past,” Mr. Colbert 
commented. “This idea was based on the presumption 
that we must begin in prices and quality where the 
department store leaves off. Our experience has been 
that this theory is all wrong. Moreover, we want all the 
store traffic we can get, and making it possible for the 
style-minded woman to shop in the jewelry store on 
equal terms with other retailers is the surest way to 
build store traffic.’”” Thus, Gordon’s buys and promotes 
bags in the same general category with the finer mer 
chandise in department stores. However, they make 
a special effort to find and offer unusual colors and de- 
sign. Much time is spent in buying the genuine calf 
skin, saddle-leather and wmetal-trimed types which 
lately have begun to disappear from the stocks of the 
big volume stores—so that the woman who wants some 
thing a little out of the ordinary has come to know that 
she stands a better chance of finding it at Gordon's 
than at most stores. To date, Mr. Colbert has been 
highly successful in maintaining bag lines “‘as usual.” 

The result is that almost twice as many women as 
formerly are now coming into the store—largely be 
‘ause of the handbag department. Once the shopping 
habit of going to a certain store to look at certain mer 
chandise lines has been established, it is likely to en 
dure, Gordon's has found. Thus, there are many women 
every day who sail into the store, go over the handbag 
stock minutely, and go on their way. However, all 
of them, of course, are “exposed” to other merchandise 
in the process, and the “impulse” sales made are enough 
to make the trafic welcome, even if many of the cus 
tomers do take up salespeople’s time without buying. 

Education of the sales force has been an important 
factor in Gordon’s outstanding handbag turnover. The 
first step when the handbag department was installed 
was to teach the whole store personnel the advantages 
of this and that bag, the size of the stock, price lines, 
etc. Gordon's salespeople can intelligently discuss 
sateen vs. cambric linings, snap fastenings, envelope 
type bags, twin coin and knicknack purses, secret com- 
partments, substitute trim, and can take a -bag apart 
point by point to sell it over a lower priced model 
somewhere else. They know the functional values of one 
bag over another, including such points as a built-in bill- 
fold to separate bills from small change. Even more 

important from the war-conditions standpoint, they 
know and pass along information on preserving hand- 


bags for longer life; which bag can be washed; which 
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The beauty of Wadsworth 
Wateh Cases has been a by- 
word since 1889. Watches with 
Wadsworth cases are first 
ehoiee where high quality. 
beauty of design. and fine work- 
manship are demanded. 
Offices 


New York, 630 Fifth Ave. 
Chicago, 35 East Wacker Drive 


Wadsworth 


THE WADSWORTH WATCH CASE CO., INC., DAYTON, KENTUCKY 
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Because of conditions over which we have no 
control we cannot guarantee delivery of Alton 
Watches. However, all Alton watch orders 


will receive our best attention, and we will 


, are now 


supply whatever possible 


The prices on all 





W. & G. DIAMOND RINGS AND SETS 


are the same as in 1941—no raise in prices 


Matched set in 14K. yellow gold 
Solitaire has two side diamonds and 


25 Carat center diamond. Wedding 
ring has five fine diamonds 
Grade Grade 
A AA 
D858—Set—Retail .$187.50 $218.25 
Keystone Price 158.00 174.50 
D859—Solitaire— 

Retail 153.75 174.50 
Keystone Price 123.00 139.50 
0860—Wedding Ring 

—Retail 45.00 
Keystone price 36.00 


Matched set in 14K. yellow gold 
Solitaire has two side diamends an 
10 Carat center diamond. Wedding 
ring has three fine diamonds 


Grade Grade 
AA 


A 
D843—Set—Retail $81.25 $91.25 
Keystene Price 65.00 73.00 


D844—Solitaire— 

Retail are ae ae 53.25 63.25 
Keystone Price . 42.50 50.50 
D8&45—Wedding Ring 

—Retail 29.50 
Keystone Price 23.50 


Matched set in 14K 





yellow gold 


Solitaire has two side diamonds and 


15 Carat center diamond. Wedding 
ring has five fine diamonds 
Grade Grade 
A AA 
0870—Set—Retail .$131.25 $146.25 
Keystone Price 105.00 117.00 
D871—Sclitaire— 

Retail 87.50 102.50 
Keystone Price 70.00 82.00 
D872—Weddina Ring 

—Retail 45.00 
Keystone Price 36.00 


Matched set in 14K 
Solitaire has 
mond. Weddin 
jliamonds 
Grade 
A 
D879—Set— Retail $59.50 
Keystone Price 47.50 


D880—Solitaire— 
Retail 31.25 
Keystone Price 25.00 


88I1—Wedding Ring— 
I cetascrc loan ae 
Keystone Price . 


SEND FOR THE W & G DIAMOND CATALOGUE. 





yellow gold 
05 Carat center dia 
ring has three fine 


Grade 


Weksler & Goodman. Ine. 


Distributors of Keystone, Star, Belove, and 


I.D. Watch Cases 


5 South 
Wahash Ave. 


Chicago 


Illinois 
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forth. Even veteran watch salesmen 


experts on 


cannot, and so 


handbags whose advice every 
woman customer appreciates. 

Then, all salespeople were instructed to show at 
least one excellent model (several were inconspicuously 
marked as “key models” for this purpose) to every 
customer buying a gift for a woman in the store. Thus, 
if a man comes in to buy a compact, lighter, watch, or 
other feminine item, he is always shown a handbag in 
addition to the 


woman buying a gift, or buying something for herself, 


specified article. More important, every 
goes unobtrusively through the same process. 


FURNISHES SERVICE FOR U.S. S. ALABAMA 


How Bromberg & Co., jewelers of Birmingham, are 
identified with the history of Alabama was illustrated 
recently when this concern was chosen to select a new 
silver service for the battleship Alabama, one of Uncle 
Sam’s latest dreadnaughts of the sea. 

Bromberg’s furnished the silver service for the former 
battleship, Alabama, after its launching in 1900. In 
fact this is the third Alabama which the Brom 
connection Admiral 


with 


bergs have had a close because 





Silver service, including 38-pint punch bowl, purchased by the state 

of Alabama for the new battleship Alabama through Bromberg & 

Co., Birmingham. Lt. Commander J. E. Meredith is shown "'trying 

out'’ the new service. This makes the third Alabama with which 
Bromberg & Co. has had a connection. 


Raphael Semmes, commander of the original Alabama, 
a Confederate raider built in Liverpool in 1862, was a 
relative of the Bromberg family. 

The latest silver service consists of a 38-pint punch 
bowl with tray, ladle and 24 cups; two candelabra and 
a silver and gold centerpiece for flowers. It is in 
Watson sterling from the design of Percy Ball in col 
Robert Bromberg, president of the 
Belonging to the set also are 


laboration with 
Bromberg Company. 
plates, each bearing a picture of Vulcan, Birmingham's 
iron man statue, also a silver tray. 

The silver tray carries the following inscription: 

“From the loyal hearts of the people of Alabama to 
the U. S. Battleship Alabama, whose officers and men 
protect the honor of our country in peace and war. 
1942.” The official of the 


the tray. 


seal state is inscribed on 
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REPAIRS ONE ANSWER TO SHORTAGES 
(From page 47) 
a paying volume in the small repair jobs which are 
so often disregarded just because they are individually 
small, without even thinking of what they add up to 
in a month or a year. A simple idea, based on a 
knowledge of consumer psychology is the key. 

“Jewelers who cheerfully drop whatever they are 
doing to repair a watch strap or make some small ad- 
justment for customers a dozen times a day are un- 
suspectingly overlooking a consistent source of extra 
profits which may well pay the rent of the store,” says 
“Dick” Cardwell, Mednikow manager. “Naturally, to 
maintain good will and win repeat business from your 
customers, it’s necessary to accommodate them with 
minor services,” he adds, “but such instances add up toa 
great deal of lost time, irritation of other customers, 
and most important, usually ignore the fact that cus- 
tomers are willing to pay a small charge for such 
work,”’ 

Whe: the Mednikow Jewelry Co. recently remodelled 
its store interior, one of Mr. Cardwell’s chief con- 
siderations was-the jewelry-repair bench—a small desk 
with stock drawers which formerly was placed in the 
center of one row of display cases. Two small niches, 
each about five feet square, were partitioned off be- 
tween the window backs and the front of the store. 
Into one of them went the horological department, and 
the jewelry work bench in the other. Entirely hidden 
from the public, these tiny rooms, each with a com- 





pletely equipped repair bench fluorescently lighted, are 
conveniently accessible to the man behind the counter. 

The significant fact about them, however, is that the 
25 square feet of space in the jewelry repair room nets 
Mednikow Jewelry Co. from $12 to $15 a day, every 
day of the year. 

Simple psychology in “‘selling”’ instead of “giving 
away” minor repair service is the whole secret of this 
tidy profit, according to Mr. Cardwell. “Whether the 
jeweler wants to render such services free or not of 
course is his own business,” he said, “but in our own 
case, we find that more than two-thirds of these little 
repairs come from people who are not regular customers 
of the store, and, therefore, we feel it reasonable to 
make a small charge. The use of a little psychology, 
with from 10 to 25 people a day asking for watch band 
repairs, new pins for brooches, braces for clips, bracelet- 
snap repairs, etc., can work a miraculous difference on 
the profit ledger.” 

Almost every jeweler who makes a quick repair of 
this type in a minute or so, and hands the article back 
to the customer has heard the latter say, “Well, thank 
you—do I owe you anything?” He sees that it re- 
quired only a few moments to do the job; consequently, 
if a charge is made, he feels it unfair. If instead of 
seeing the job done in a moment or two while he waits, 
Mr. Cardwell emphasizes, the customer is asked to leave 
the item and pick it up an hour or two later, he is 
readily inclined to pay for the service. 

“Actually, it pays to make the customer wait,” Mr. 
Cardwell says. “Even if it will take only three minutes 
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r so to do some such job as inserting a new link, we 
ell the customer to leave the article and come back 
» an hour or two hours. Moreover, when he first hands 
is the piece to be repaired, we make it a point to im 
ress him by picking up a loupe and carefully examin 
ng the article. Then, we suggest that we can straighten 
t out, polish it, and return it like new at a cost of only 
ibout 50 cents or $1 whatever it may be. As a result, the 
customer is always willing to pay the charge, and 
thinks a lot more of the store at the same time.” 

A typical example was a customer who came in while 
your reporter was talking to Mr. Cardwell, bringing 
, watch on which the chain had snapped. Mr. Cardwell 
picked it up, examined it through his loupe, and saw 
that repairing the link would take only a moment. How 
ever, he spent two minutes examining it, then told 
the customer that the store would like to straighten 
several bent links, polish the chain, and thoroughly re 
pair it, at a charge of only 50 cents. She readily ac- 
cepted, and returned an hour later to be well pleased 
by the result. “Under former circumstances, if we had 
spent only a few moments in replacing the link, the 
customer would think us ‘robbers’ to charge her 50 
cents,” Mr. Cardwell pointed out. “Every customer 
will accept the charge, if it is put up to her in this 
way.” 

Nor is the income from the repair jobs the only 
benefit that the store reaps by handling the work in this 
way. Other customers who may be waiting for the at- 
tention of a salesperson no longer are made impatient 
by having to stand around while the man behind the 
counter takes time out to do a repair job. For, under 
this system, the articles are laid aside until there is a 
lull and then all of them are attended to. This also 
saves considerable working time for the store, because 
obviously when a man can sit down at the bench and 
work uninterruptedly on a series of similar jobs he 
can do a good deal more in a given time than when 
he is alternately running back and forth from bench 
to counter and taking care of customers. 

Both Mr. John Mednikow, owner of the store, and 
Mr. Cardwell handle these minor jewelry repair jobs 
themselves—instead of turning them over to an already 
overtaxed watchmaker. 

In the tiny repair room only a step from the sales 
Hoor, Mr. Cardwell keeps a complete stock of watch 
band links, crystals, clip and brooch pins, rivets, chain 
links, ete.—95 per cent of which cost the store nothing, 
because they came from new merchandise when it was 
sold. Nine out of ten watch bands are too loose when 
they are sold, Mr. Cardwell states; therefore, Med 
nikow’s carefully saves in small plastic stock trays the 
links that are removed to make the band fit. In a 
year a large stock of these parts has been built up, 
among which one can always be found which will match 
the band close enough to please the average customer. 
Only in rare instances, has the store been forced to 
order a special part for this reason. Thus, practically 
no cost for materials is involved, and a row of small 
plastic trays on the work bench represents from #100 
to $150 in future sales. 

Asked whether the “let them wait” psychology has 
had any ill effect on customer-good will, Mr. Cardwell 


hastened to point out that in a year of using this 
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It is our fervent hope that 1943 will be 
forever remembered as the Year of 
Victory for us and our A Iles. To think and hope 
and pray for Victory and the Peace to follow, is 
not enough. We must act! We must exert our every 
effort toward the one great goal, whether on the 
battle front or the home front. We, at home must 
do without so those away may have to do with. We 
must learn to sacrifice, if necessary so as not to 
deprive those who are fighting for us. We must 
nork hard. We must pray bard. We must buy 
more and more War Bonds. We must do 
everything possible to make 1943 our Victory year. 


Members of American Gem Society 


CHURCH xs COMPANY 


MANUFACTURING JEWELERS 


lin} 


336 MULBERRY ST. #2 NEWARK, N. J. 
West Coast G. H. OTTO 209 POST ST. SAN FRANCISCC 








































| 


A NEW 


in Transparent Charm 


RETAIL PRICE—$2% 


IMMEDIATE DELIVERIE 


KAYE-JORDAN C 


303 Fifth Ave., New York City 





eae 


Good Luck Item 





“Lucky in Love’ Bracelet 
STERLING SILVER 


Genuine Natural 4 Leaf Clover 


Clovers are fade proofed and specially 
treated to retain fresh-picked appearance. 


87 Weybosset St., Providence, R. I. 


Ss 


O. 








—_C 
—_—_—_— 
ST 





66 








system, not one customer has complained about being 
thus charged, and in fact, many of them have brought 
in additional pieces of jewelry after having been once 
served. “It is entirely a matter of realizing the im 
portance of 25 cent and 50 cent pieces to the store,” 
Mr. Cardwell summed up. “And we think this system 
is the most practical thing in the world, since it more 


than pays our monthly rent.” 


"RATION BOOK" FOR JEWELRY 


Jewelry rationing books last month were mailed to 
customers of Milton H. Schlosser, Washington D. C., 
jeweler—not “for real” but as a timely inverse re- 
minder that jewelry can still be purchased freely, in 
spite of restrictions on many other things. 

“The regulations covering the use of this ‘ration 
book’ are simple, in fact downright ridiculous,’ Mr. 
Schlosser explained in an accompanying letter. ‘First, 
the Government is not rationing jewelry, knows noth 


ing of this ration book, and cares less. Second, you 





Here's the jewelry "ration book’ issued by Milton H. Schlosser, 
Washington jeweler. Front cover and inside page resemble sugar- 
and-coffee ration card. The outside back cover, shown top, sug- 
gests jewelry store merchandise to buy, ‘with or without a coupon.” 


may have as many ration books and coupons as you 
wish, for yourself or your friends. Third, you need 
not present the coupons to make your Christmas pur- 
chases here—we'll take your word that you have them. 
Different system, isn’t it? 

“The only purpose of this ‘ration book’ is to re- 
mind you that jewelry is not rationed as are many 
other essential materials—that fine jewelry is in- 
herently the gift to express the real spirit of gracious 
giving—and that jewelry endures through the years, 
a constant reminder of the giver and the occasion. 

“So, I hope you'll find time soon to come in and 
see for yourself some of the hundreds of beautiful items 
ready for your selection (see a few suggestions on 
back of the ration book). You’re sure to find one to 
please your most fastidious ‘giftee, and at a_ price 
within the range you've set.” 
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Secrets of the Diamond, A. Monnickendam. Frederick Muller, London, 
1942. 216 pages, 31 illustrations. 10s 6d. 


LONDON diamond merchant and cutter adds one 
- & to the rapidly growing list of books on the king of 
gems. 

Half of the book is taken up with a fascinating de 
scription of the discovery, development and flowering 
of the South African diamond industry; the story of 
great industrial pioneering, well told. Can we believe 
that John Campbell, the missionary, in 1825 found dia 
monds on the Orange River? Perhaps. Travelers a 
century before, it may be added, had described what we 
now call the “satellites’’ of the diamond in that region. 
The discovery, so far as industry is concerned, occurred 
in 1867; then two lean years, followed by the finding 
of the Star of South Africa. The rush was on, and South 
Africa bounced from the debit to the credit side of the 
ledger. President Pretorius (the Transvaal capital and 
the largest pipe mine in the world are named after his 
family) suggested that a single corporation monopolize 
the diamond fields, paying a modest royalty. The Anglo 
Saxon digzers already on the ground vetoed the sugges 
tion and thereafter (even when Kimberley was besieged ) 
the main mines were in British territory and England 
controlled the industry. 

The struggle between Cecil Rhodes, the Oxonian, and 


Barney Barnato, who left the Jewish Free School in 
Spitalfields at 14, is a drama of the first order when 
well told, as it is in this book. Both realized that con 
trol of diamond prices and control of the mines wer¢ 
complementary to one another. Rhodes’ daring and per 
sistence finally won the battle. 

One somewhat regretfully turns from the five chap 
ters devoted to the South African fields to that describ 
ing some of the historic stones. The tales are well told, 
but naturally contain little that is new. For one, the 
reviewer resents the statement that Jean Baptiste 
Tavernier (p. 129), the greatest gem merchant of all 
time, was a common thief. Apparently the history of 
the Tavernier Blue and that of the Orlov has been con 
fused. In another chapter some interesting data regard 
ing the Porter Rhodes is given. 

The famous swindle in which M. Lemoyn temporarily 
milked Sir Julius Wernher by his “synthetic” diamond 
making (legerdemain); the creation of green diamonds 
by radium treatment (the color disappears as cutting 
removes the exterior of the stone); neutralizing the tint 
of yellow stones with a blue wash and other frauds are 
then described. 

A popular account of cutting follows. The diamond 
clubs of Amsterdam and Antwerp, where the top-flight 
men of the industry carry on their business, have mem 
bership requirements which would shame certain social 
clubs, and business differences between members are 
adjusted, not by courts, but by a club arbitration com- 
mittee. The author recounts a tragic tale indicating that 


diamonds sometimes burst into many fragments even 





unusual days. 


jewelry store. 


fill orders received. 
merchandise required. 
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WHAT ABOUT 1943 


On the threshold of the New Year and contemplating 
what 1943 holds, it would be well for each jeweler to plan 
what he expects to do to meet the requirements of these 


Benj. Allen & Co. are doing that, with the welfare of the 
jewelers of the country uppermost in mind. Our buyers 
are constantly in the market to make available to the 
trade every item of merchandise appropriate for the retail 


Article after article shown in our 1942 catalog will be 
available during 1943, and we will make every effort to 
We invite your inquiries for any 


SERVING JEWELERS FOR NEARLY 80 YEARS 


BENJ. ALLEN & CO., INC. 


SILVERSMITHS BLDG. 





CHICAGO, ILL. 
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after cutting. He, however, offsets this story by others 
in which fine gems have been cut from unprepossessing 
looking rough. 

The industrial use of diamonds in the present war is 
then summarized, followed by a well deserved encomium 
of Sir Ernest Oppenheimer and his Diamond Corpo- 
ration. 

The book ends with an account of the sidewalk market 
of Hatton Garden, together with a number of tales of 
the author’s adventures as a diamond merchant. 

The book contains fewer errors than many books of 
this type. The reviewer is doubtful whether the Phoeni- 
cians and the ancient Jews had any knowledge of the 
Golconda was a cutting and trading center, 
and the flooring of kimberlite had been re- 


diamond ; 
not a mine, 
placed by stage crushing long before 1940, when the 
last South African pipe mine shut down. 

To repeat, the description of the development of the 
South African industry is excellent reporting. The book 
is worthy of its place on the book shelves of any jeweler 
or gem lover.—-Sypney H. Batt. 


OUTSIDE SALESMEN FOUND USEFUL 

Although surplus stocks in any line are likely to be 
rare in today’s conditions, it is worth while to note that 
Bernard & Grunning Jewelry Co., New Orleans, has for 
two years disposed of surplus stocks for which there is 
little room in the store by “outside calls’’ on customers 
in their own homes. 

Walter J. president of this 
has found outside salesmen, such as used by sta- 
tionery and appliance firms, work out satisfactorily 
with jewelry merchandising. he makes that 
statement with the condition that outside calls are made 
not twice within the same year, and are con- 


Grunning, “upstairs” 


store, 
However, 


sparingly, 
centrated on people whom the store can reasonably ex- 
pect to be interested in fine merchandise. Therefore, the 
Grunning store’s salespeople have carefully rolled up a 
long list of customers who are always interested in un- 
usual jewelry items and will be pleased to have the store 
call on them when any such are in stock. This list, kept 
in a file in the office, has proved to be principally of 
value in the matter of disposing of surplus stock, or 
anything on which the store has overbought. 

Whenever such a condition arises, two veteran sales 
men of the store spend their evenings in 
directly into the 


“doorbell ring 
ing’ —carrying the item customer’s 
home, directly after dinner when reception is bound to 
be cordial, and making from eight to twelve calls per 
night in their own automobiles. For example, when the 
store had a too-large stock of novelty electric clocks, the 
two salesmen required only four evenings to sell 30 of 
the clocks to prospects who were glad to buy them. The 
salesman knocked on the door (well dressed, and with 
the same white carnation in his lapel which he wears in 
the store) and simply asked the homeowner whether he 
had an electric clock of the same type. If he didn’t, the 
salesman introduced himself as the Bernard & Grunning 
representative, and asked to show him the clocks which 
the store was featuring. Many sales are made, of course, 
on the novelty of the idea, but in other instances, they 
are made because the customer gets a chance to look 
over the merchandise in the comfort of his own home, 
and where he can see it as it will appear thereafter. 
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EVERTS GATHERS TON OF JEWELRY FOR SCRAP 


“Search the house thoroughly for all old costume 
jewelry, compacts, cigarette cases and lipstick cases,” 
advertised Arthur A. Everts Co. of Dallas during the 
“get in the scrap”’ campaign. 

“Bring them all to Everts’ vanity case scrap metal 
Win a $25 War Bond. 


in the greatest number of pieces before Saturday, Oct. 


drive. The person who brings 
17, at 6 p. m. when the drive closes, wins a $25 War 
Bond. 

“All metal collected will go to a local charity. which 
will in turn sell it, and finally the metal will go on its 
way to the military material we need to win the war.”’ 

Out in front of the Everts store was placed a 36-inch 
receptacle, its sides painted red and blue and bound 
with white cord to resemble a Revolutionary War drum. 
As each person deposited his or her cast-off costum« 
jewelry pieces into this victory barrel a member of the 
store’s staff stood by to write down the donor’s name 
and address and the number of pieces he turned in. 

The result surpassed the expectations of either Arthur 
A. or Myron Everts, for by the 6 o’clock Saturday night 
deadline the barrel had been filled and emptied a number 
of times and its accumulated poundage tipped the scales 
at more than 2000 pounds—more than a ton of the brass 
and copper so urgently needed to carry the fight to the 
Axis. 

One man chucked in a heavy metal cigarette box that 
He said he wanted it sent back 
the way it will do the most good. 


was “made in Japan.” 
to Japan 


A Navy mother,—with two sons in the Service, 





Myron Everts notes name and address of a juvenile contributor of 
old jewelry to the Everts Co.'s salvage campaign which netted a 
ton of scrap for Uncle Sam. 


Mrs. Gladys Wilkins, won the #25 War Bond, for turn 
ing in the greatest number of metal pieces. Mr. Everts 
gave a second prize, a $5 War Stamp, to a close runner 
up, a 12-year-old school girl. Between them, the two 


winners accounted for 1,184 pieces. 





service. 


Cash Buyers of 
Entire Jewelry Stores 





Phone Dearborn 1455 


WANT TO RETIRE? 


Do you want to close out your business, dispose of your stock and get the CASH? 


My successful experience for over 30 years in doing just that for retail jewelers 
in every part of the country will take all the worry off your mind. 


If you want a quick job we have the CASH to pay you for your entire stock. What- 
ever method you decide upon we have the facilities to give you the most efficient 


Without any obligation whatever on your part you can talk this over with me in 
strictest confidence—I'll come to see you. 


Just WRITE — WIRE — PHONE 


J. L. ART 


ESTABLISHED IN 1910 


CHICAGO 





Flat Sales 
and 
Auctions Conducted 





5 South Wabash Ave. 
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PRECIOUS AND SEMI-PRECIOUS STONES 
distinctively mounted in 14 Ke. gold . . . RINGS, 
CLIPS, PINS and EARRINGS .. . ultra-smart jewelry, 
styled right in the modern trend . . . individually de- 
signed to appeal to your fastidious trade. 

We specialize in solid gold jewelry with genuine colored 
stones . . . Topaz, Aquamarine, Amethyst, Star-Sapphire, 
Star-Ruby, Emerald, etc. . . . we also have on hand the 


most complete stock in the West of loose precious and 
semi-precious stones. 


IMMEDIATE DELIVERY 


Write for complete information. 


Jean Ritz-Woller Company 


IMPORTERS OF PRECIOUS AND SEMI-PRECIOUS STONES 
CREATORS OF DISTINCTIVE JEWELRY 


220 W. Fifth St. Los Angeles, Calif. 























OUR JOB 
KEEP Em FIRING 


AND FRANK SMITH HAS BEEN 
ON THE JOB—DOING THAT JOB 
-IN THE BELIEF THAT UTMOST 
PRODUCTION FOR WAR IS THE 
BEST POSSIBLE PREPARATION 
FOR PEACE. 


BUT THIS ISN’T THE FIRST WAR 
WE HAVE WEATHERED — AND 
WE HOPE TO HAVE GOOD NEWS 
FOR RETAIL JEWELERS SOON. 


FRANK W. SMITH, INc. 


STERLING SILVERWARE FOR OVER 
HALF A CENTURY 


Gardner, Mass. 
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FOR HONEST RETURNS 
IN 


SWEEPS 
FILINGS 
SCRAP 


GOLD PLATINUM 
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Refiners & ==7"\ PRECIOUS 
Smelters ~ w~/} METALS 
OFFICE: 


FACTORY : 
BROOKLYN, N. Y. 


26 JOHN STREET, 
NEW YORK CITY 











TO HEIGHTEN THE ENJOYMENT OF 


Your bisit to Hew York 


stay at 


THE BILTMORE 





Enjoy all that is best in luxurious comfort, 
high-quality meals, and perfect service at this 
most convenient and distinguished address . . 
the rates reflect outstanding values. 


SPECIAL RATES TO SERVICE MEN 


Wi 


Yj 
CA fA 


BILTMORE 


David B. Mulligan, President 
MADISON AVENUE AT 43RD STREET, NEW YORK 


Direct elevator and stairway connections with Grand Central 
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IDEAS cee 


ASHINGTON’S BIRTHDAY is coming soon 
WW you will want to call attention to its special 


importance these days. For a dynamic stamp-pro- 





moting window, why don’t you borrow a modern rifle 
with bayonet attached from your local training camp? 
Pierce a single corsage of war stamps with the point. 
The card should say, “Only these flowers can forge 
this steel.”” Another streamer might read, ‘“‘Honor him 
who welded our nation at Valley Forge,” near a picture 
of George Washington. 
* * * 

“His ror KEEPS’ could be your theme for Valen 
tine’s Day this war year. Urge women customers to 
prove the security and endurance of their affection 
for men near and far by purchase of lasting jewelry 
gifts for Valentine’s Day-and-after. 

* * * 

ON THE OTHER HAND not everybody is in the 
1943 money belt, so you might group inexpensive items 
around a window card for Valentine’s Day—‘If you 
have more love than money.” 

* * * 

Stitt aNnotHerR Valentine's Day idea is the one 
that urges people to buy in pairs. You simply show a 
window of wedding rings for him and for her, pencils 
that go with pens, bracelets that match necklaces, ete., 
around the message, “Made for Each Other,” group 
ing especially those items that have a male and female 
counterpart so that the individual who sees the set 
will be impelled to buy for the loved one and for self, 
also. 

* * * 

ANY TIME you can make a play on current slanguage, 
you tune into your customer's thoughts. David's, Fifth 
Avenue, New York City, recently pulled off an atten 
tion-rousing stunt by rigging up a paper stove set with 
frying pans. Inside the pans were jewelry, gloves, 
bags, all cooking. “Jewelry is sizzling news—hotter 
than ever.” one card said, while a streamer asked 
“What's Cooking?” 


usual elegance of the average jewelry store and_ this 


There's strong contrast between the 


human interest display ! 
* * * 

SWEATER GIRLS have been the butt of much humor, but 
now they can be the target for your sales appeal. Every 
body's trying to avoid the “cold shoulder” by wearing 
sweaters and Dame Fashion, as usual, turns a necessity 
into a style trend. The emphasis is on “more beauty in 
sweaters than ever before.” Borrow a few of all types 
from your local apparel store and dress them up with 
pearls, clips, jeweled collars, ete. 

* * *” 

War-TIME brings out the emotions in people. No one 
fears wearing his heart on his sleeve and so it is a good 
time to make sentimental appeals. How long is it since 
you have shown the “stone of the month” and urged 
relatives and friends to give the birthday celebrant some- 
thing with his own month’s jewel? For January, garner 
up your garnet pieces and display them in a window 
divided into jewelry items ‘‘for the January boy” and 
“for the January girl” of all ages. 
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GOOD 
REASONS 


WHY YOU SHOULD USE 


ZWATCH-CRAFT 
CRYSTALS 












THEY'RE TAILOR-MADE 


Watch-Craft assures you of perfect glass 
crystal fitting! They’re “tailor-made’’— 
they snap in and fit perfectly every time 

.. NO GRINDING OR BUFFING 
NECESSARY. Each crystal is accurately 
sized, properly domed, flexible and strong. 
A TRULY FINE CRYSTAL TO FLAT- 
TER THE FINEST WATCH. 





» SAVES TIME—EASY TO USE 


In the Watch-Craft cabinet each 
size of crystal has its own movable 
compartment with size of crystal in 
it. Compartments easily placed in 
proper rotation when new numbers 
are added. With this arrangement 
it takes only a few seconds to 
locate the exact crystal!! 


> FREE LIFETIME SERVICE 


With the Watch-Craft System you are 
constantly informed when crystals for 
new model watches are issued. You are 
also informed when the popularity of a 
crystal falls below a certain level so that 
you may discontinue it in your cabinet. 
THIS FREE SERVICE IS OFFERED 
BY NO OTHER COMPANY! 


Write for Details - Box 7737, Chicago 


C.&E. MARSHALL CO 


GREATER VALUE =— A GREATER SERVICE 
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for the 
DIAMOND CUTTER 
AND POLISHER 


AND DIAMOND SETTER 


1650 BROADWAY 


Corner 5Ist Street, block front from Broadway to Seventh Avenue 


WITH UNOBSTRUCTED NORTH LIGHT 


LEADING New York diamond cutters are 
located in this building because of the clear 
north light so necessary for their exacting work. 
This modern 14 story structure is convenient to 
the trade, close to all transit lines, and is rapidly 
becoming a center for the Diamond Cutting. 
Setting. and Polishing trades. 

There are still available a few units of 250 
square feet. Larger units up to a full floor of 
5000 square feet can also be arranged. 


4GENT ON PREMISES 


Melvin Brown & Co., Inc. 
Managing Agent 


1450 BROADWAY, NEW YORK CITY * PHONE: PENN. 6-0011 






















































































NOW 


is the time 
to mail us your scrap 














Prompt 


Payment 








Decide now to convert your accumulation 
of sweepings and old jewelry into ready 
cash. Our methods of assaying are accurate 
and our check will be mailed to you prompt- 


ly. Collect your old gold today and mail it to 


SPYCC 


55 South Third St. 


SMELTING & 
REFINING CO. 


Minneapolis, Minn. 
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TO MERCHANTS 
who want to make 
more money 


@ There's a tried and proven way to build up 
volume, win new customers, boost your busi- 
ness and make more money. It’s the remodel- 
ing of your store with a new Pittco Store Front. 


Write us today for our free book of facts— 
and plan to remodel your store with a Pittco 
Front when building restrictions are lifted. 
Pittsburgh Plate Glass Company, 2205-3 
Grant Building, Pittsburgh, Pa. 


PITTSBURGH PLATE GLASS COMPANY 
PITTSBURGH * stands for Zualily Glass and (aint 


PITTCO 
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OPPORTUNITY . . . 


To cash in on your odds and 
ends in 


STERLING FLATWARE 


irrespective of manufacture; 
also obsolete, inactive or ac- 
tive patterns either new or 
used. Would suggest you send 
these for our offer. We will 
pay express charges both ways 
if necessary. 

Reference: Jewelers Board of Trade 


The First National Bank 
of Memphis 


JULIUS GOODMAN & SON 


77 Madison Ave. 
Tennessee 


Joseph A. Goodman 


Memphis, 


Julius Goodman 
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WAR POPULARIZES RING "THREESOMES" 

While two may be company and three a crowd, nev 
ertheless “threes” in rings are no crowd these days 
and three-at-a-time ring merchandising is being popu- 
larized in the Friedlander & Sons retail jewelry stores 
in a trio of Puget Sound communities of Western Wash 
ington. 

With the war calling for servicemen to be sent to 
far-off lands and exposed to the wiles of foreign women 
with their exotic charm and subtle appeal to home-spun 
American lads, it’s best to be on the safe side. Rings are 
now sold in trios for the service engagement and service 
wedding subsequently. New ‘“‘threesome’”’ sets consist 
of a solitare diamond engagement ring plus the bride’s 
and bridegroom’s wedding rings. 

In the double ring ceremony a band is placed on the 
military man, a mark of the bride’s “possession” of 
soldier or sailor, ere he departs for the seven seas, seven 
battle fronts, or special service in London, Melbourne, 
North Ireland, the Solomon Islands, or other places 
where there may be lone ladies or black-eved Susans, 
and it’s just as well to have husbands “banded” these 
days. 

So the current campaign taking cognizance of the 
soldier sweetheart and groom in the background graphi- 
cally depicted, and sets of trios of rings or ‘‘threesomes,” 
as they are termed for selling, with the matching band 
for the groom as featured by the upper Pacific Coast 
jewelers mentioned, has attracted widespread interest. 

Stemming from the Friedlander store on Seattle's ex- 


clusive “Fifth Avenue.” as well as its second store it 





Bremerton, center of heightened naval activity on ac 
count of enlargement of the Navy Yard, and in Everett. 
Wash., on Puget Sound, where a third store is now 
under the Friedlander name in lights, there proceeds 
a new sales promotional campaign emphasizing these 
rings for civilian, of course, as well as the many mili 
tary marriages which are taking place and using a 
bridegroom's ring to complete the rites of the dual ring 
ceremony. 

As depicted in store ads matched sets of three are of 
modern type and within a wide price range—-from more 
popular sets that start from #65, proceeding through 
those retailing for $150 or $185, all the way to the 
more de luxe threesomes that cost well over $1,000 a 
set. 

Terms are offered, with a year to pay, and in addi 
tion a merchandising policy has been established to 
permit purchase of any one of the threesome rings sep 
arately, so that a complete set need not be bought at 
one time. If the engagement ring suffices for the moment. 
ere Johnny sails away or marches off, then the solitaire 
alone may be bought, and the other two “when Johnny 
comes marching home” to complete the ceremony for 
which the “threesomes” have been designed. 


ENGRAVES HAWAII MAP ON OYSTER SHELL 


Robert Gander, retired engraver of Tacoma, Wash., 
recently received an oyster shell that a friend sent him 
from Hawaii to “Remember Pearl Harbor’ by. He en 
graved it with a map of Oahu, Honolulu. Diamond Head, 
and other cities of the island. 
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Brothers 


Cash Buyers of Jewelry Stocks and Fixtures 


18 PROVINCE ST. BOSTON, MASS. 














NOW. .. 18 the time to make 
THAT RESOLUTION 


If you are contemplating going out of business or disposing of surplus stock, now is the time to 
face the facts! Merchandise shortages make your stock worth more than usual. While we have 
earned the reputation of always paying the limit, we are now prepared to pay up to 100 cents 
on the dollar for clean, up-to-the-minute merchandise. 


We are the largest specialized jewelry stock buyers in the country. For further facts about us 
consult the Jewelers’ Board of Trade, or your local Bank. Here are some of 


THE JEWELRY STORES PURCHASED BY US IN 1942 


Udall & Ballou, New York City, $890,000. J. Brock, Elberton, 
Ga., $10,000. S. K. Eaton, New Bern, N. C., $15,000. John 
Watty, Miami Beach, Fla., $22,000. Durgin’s, Worcester, Mass., 
$21,000, and others whose names we cannot disclose. 


* * * 


if you will ship to us any surplus stock you wish to con- 


WRITE! WIRE! 


vert into cash, our check will go out to you within 24 
hours. We will hold the shipment intact awaiting your 
acceptance. If the price is unsatisfactory, your merchan- 
dise will be sent back at once! 


PHONE! 
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A masterfully designed and executed oval bowl in im- 
ported Karhula crystal. 12!/2"x10!/.", it was designed by 
Goran Hongell and retails at $17.50 each. From Finland 
Ceramics and Glass Corp., 225 5th Ave., New York, N. Y. 





American-made glass vases in a rich cranberry color are 
encased with delicate hand-enamelled white flowers and 
embellished with gold. The three illustrated pieces are 
8" high and wholesale at $1.25 each. Immediate deliv- 
ery from Marks & Rosenfeld, Inc., 147 5th Ave., N. Y. 





NEW 
Giftwares 











These 2!/2"' British character Toby Jugs are imported trom 
England in 18 different subjects and are appealing ciga- 
rette holders as well as items for collectors. Hand-painted 
and stamped with the name of each character. At $10.70 
per dozen wholesale. Minimum order one dozen. Tedman 


Importing Co., 225 5th Ave., New York, N. Y. 


First Aid—a handy, essential and ingorma- 
tive guide in case of emergency. With a 
genuine saddle leather cover, at $10.80 doz. 
wholesale. Fanny Morse, 225 5th Ave., N.Y.C. 
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Golden Birch, an excellent quality utility wood line. Illus- 
trated are: two tiered tid-bit service, $12 doz.; 14'' cheese 
and cracker board, $9 doz.; individual salad bowl, $3.60 
doz.; II" salad bowl, $21 doz., and 12" salad servers, 
$7.20 doz. sets. Prices are wholesale with’ Breslauer- 
Underberg, 225th 5th Ave., New York, N. Y. Catalog. 













Elegance and refine- 
ment of design char- 
acterize these choice 
pots of hand-deco- 
rated Charleton por- 
celain. From the 
comprehensive _ line 
of accessories shown 
by Abels, Wasser- 
berg & Co., Inc., 23 
E. 26th St., N. Y. 
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Here They Are-—For Live Jewelers 


Who Appreciate the Value of Greeting 











AND 
PROFITS 


Complete 
Modern 


Merchandiser 


a) Deals 











Each Comprising 
A Complete 
Greeting Card 


Department 






In A Minimum 
No. 2250—Beautiful 
of Space Avodire Floor Cabinet Deal 


No. 2000— DeLuxe 
Master Floor Cabinet Deal 


REETING CARDS 


pet all occasions 








Each of these Merchandiser 

Deals comprises a well-propor- 

tioned stock of cards for every 

occasion where greeting cards 
are desired. 


Customers select the cards 
they want from the sample dis- 
play mounts, each marked 
with its number and price. 
The stock is in the drawers. 





LET US TELL YOU MORE 


No. 80—Streamlined Steei ABOUT THESE WINNING DEALS! No. 75—DeLuxe Wood 
Counter Display Deal Counter Cabinet Deai 


WHITE & WYCKOFF MFG. CO. 


Master Makers of Distinctive Greeting Cards 
New York Salesroom: 200 Fifth Avenue HOLYOKE, MASS. Chicago Salesroom: The Merchandise Mart 
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New Giftwares 











Hand-painted tray sturdily constructed of wood and 
pressed wood combined with the generous dimensions of 
17"x12". There are eight different floral subjects avail- 
able on a wide variety of color backgrounds: $12 per 
dozen, the minimum order is 2 dozen, assorted. Exclusive 
with Janis-Tarter, Greeman, Inc., 225 5th Ave., New York. 





Graceful and stately cre these two 8'' figures 
—"Madonna and Child" and "Immaculate 
Conception" in fine white china at $1.75 each 
retail. Also available in natural colors at $3.75 
retail. From S. P. Skinner Co., 225 5th Ave., N. Y. 





Brooches of delicate flowers in their natural colors exe- 
cuted in genuine English Bone China. Brooches retail at 
$3.00 each. Matching earrings at $4.50 a pair. From 
collection shown by Ellis China Co., 607 5th Ave., N. Y. 


Graceful swallows in full 
flight provide the motif 
for this Brazilian pot- 
tery bowl. Birds are 
realistically detailed, 
featuring a fine shade 
of blue against a light 
gray ground. 8!/,"" high 
at $5 wholesale. From 
the South American col- 
lection of Mottahedah & 
Sons, 225 5th Ave., N. Y. 





“Wild Roses" features Porsalana flowers in natural colors 
in a composition base. Available in assorted colors at $3.25 
wholesale. Marimac Novelty Co., 225 5th Ave., New York. 


Botay Piggie banks, with Hitler and Jap caricatures and 
other designs. 5°' long by 3!/2" high and individually 
packaged for reshipment. Six designs available at $10.50 
per doz. wholesale. H. S. Bailey, 225 5th Ave., New York. 
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Joe Smith’s New « case” 
oe Smith’s New *Jewel Case’ 
1.30 00: 
° DOZ. 
Simulated Leather 
Assorted Colors 
TO RETAIL AT 25¢ 
Minimum Order 3 Dozen 
» ° * 
Also Made In Genuine @*9 6 
Leather, Asstd. Colors $7.24 ee 
OE SMITH is Mr. & Mrs. America . . . 150.- a War Ration Book No. 2 will need a new, up-to- 
000,000 strong! Soon they (and you) will be the-moment ration wallet in which to keep them. 
carrying War Ration Book No. 2—War Ration And Staco is quick to bring you a “tailor-made” 
Book No. 2 is slated to become the virtual “meal holder to meet all specifications. . . . In durable, 
ticket” of every man, woman and child in handsome simulated leather, assorted colors . . . 
America .. . Need we add that 150,000,000 people gold-stamped and sturdily stitched. Everyone 
will prize and treasure these precious “gems”? needs "em... Everyone wants em! Order your 
” supply Today .. . Now. Immediate Delivery! 
War Ration Book No. 2 is an actual book : eo ee 
not just a sheet. It differs in size and format from OTHER STACO RATION WALLETS 
the certificates previously issued for sugar and Genuine Leather War Ration No. 2 Wallet @ $7.20 per doz. 
coffee rationing. Because of this, everyone with Genuine Leather Gas Ration Holders @ 1.80 per doz. 


Counter or window display signs shipped with each order! 


Paste This Handy Order Form On A Postcard! a> 


STATIONERS 


STATIONERS SPECIALTY COMPANY 
19 West 21st Street, New York 
Gentlemen: 

Please ship the following at once: 


Ration Wallets No “ a $1.80 per doz 
Leather Ration Wallets No. 2 @ $7.20 per doz. 
Leather Gas Ration Holder @ $1.80 per doz 


19 WEST 21st ST., NEW YORK, N. Y. 


NAME rere errr 


ADDRESS 


Se eee eae eae ae eae ee ee ee ee ee ee 














Sort Ca n less than mir 1 z 30 
“rs be tk te ee ED Ae 





FOR 


JANUARY, 1943 


~] 


~] 




















Giftwares 











A collection of decorative accessories in domestic com- 
position, features floral designs and all-over gold decora- 


tion. From Lillian Boehm, 225 5th Ave., New York City. 


Four-piece, peach crystal salad set, an ex- 
cellent volume item. Each set is packed in an 
individual carton at 65c per set. Minimum 
order 3 dozen sets. Shown by Pitman-Dreitzer 
& Co., Inc., 1107 Broadway, New York City. 





Highly polished quality crystal, these roosters measure 
9" high and are ideal for mantel or console decoration 
and as utility bookends. Wholesale price, $3 a pair. 
From Rubel & Fenton, 225 5th Avenue, New York City. 





"Floral Ribbon" ensemble is hand decorated with 
florals and coin gold accentuation, in coral, 
pink, blue, celadon, or ivory. Candy box, $2.50; 
ashtray, 75c; cigarette box, $1.75, wholesale. 
Princeton China Corp., 261 5th Ave., N. Y. 








Giant tea pot of English Ware shown by Mrs. 
E. D. Leavitt in the Merchandise Mart, Chi- 
cago. New trick with these over-size pieces is 
to use them for punch bowls. Matching cup 
and saucer are also on the same large scale. 


Boxes for candies or cigarettes with lids of brass 
or silver-plate and knobs of lucite or onyx in 
choice of color. As shown: $1.75, $2.50 and $1.50 
wholesale. Lenart Import, 550 5th Ave., N. Y. 
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on 
Today's Buying Problems! 


Lhe Gift Show and The China, Glass 
and Pottery Market, February | to 13, 
at The Merchandise Mart, offers retail 
merchants—in one complete package 
—authoritative market information, 
close contact with the leading sources, 
and available merchandise which you 


must have to carry on the important 


distribution service you perform in 
your community. A wartime market 
—in step with the complex require- 
ments and trends of the day. A for- 
ward-looking market forecasting the 
important merchandise and selling 
developments of the new year. A 


market you can’t afford to miss! 


The GIFT SHOW 
and CHINA, GLASSWARE and 
POTTERY MARKET 


February | to 13 


*tesees 
fttee 






ft testers TITTY 
ry. E Tan 





me 


Arsenal of dak, te ‘Ainverica’ s Retailers - Wells Street at the River 
CHICAGO 
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"HANDISE MART 











Copelands 
Grosvenor 


ENGLISH BONE CHINA 


yl | 
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This Bone China Coffee Set is avail- 
able in any one of four delicate pastel 


colors — peach, blue, green or pink. 


Complete Set for Four — $20.00 (retail) 


IMMEDIATE DELIVERY 
FROM NEW YORK STOCK 


Wholesale Distributors 


COPELAND & THOMPSON, INC. 
206 FIFTH AVENUE, NEW YORK, N. Y. 








Metal scrap basket and dressing table mirror, covered with 
washable fabric in pin stripes of pink or green. Accessories 
hand decorated in the French manner 
Scrap Basket... $3.95 each Bottles ....... . $4.50 pair 
Mirror 6.75 each Powder Bowl .. 2.00 each 
Ash Trays $10.80 dozen 
Phone 225 FIFTH AVENUE 
AT TWENTY-SIXTH STREET 

LExington 2-2524 NEW YORK CITY. 
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Old English PINK LUSTRE 


These pieces are reproductions of the Old Staffordshire 
Pink Lustre Ware. Decorations are Old English street 
scenes and illustrations from Dickens. Top row, left to 
right: bread and butter plate, $7.20 doz.; cigaretie box 
$24 doz.; cocktail plate $6 doz. Center row: candy dish, 
$7.20 doz.; cigarette box $18 doz., and matching ash- 
tray, below it, $6.60 doz.; demi-tasse cup and saucer 
$12 doz. sets. Bottom left: utility bowl $12 doz. 


Minimum order $15. Write for our Special $25 
sample assortment. 


CHICAGO GIFT SHOW NEW YORK GIFT SHOW 
Room 89i—Feb. 1 to 5 Hotel New Yorker—Feb. 15 to 19 


TEDMAN IMPORTING CO. 


225 Fifth Ave. New York City 








ERE is an item that is making sales history for 
jewelers all over the country. Metals went out 


and glass came in. The Nip ’N Tuck (#1392) shown 
consists of a glass base grecian in design with the 
loop and arms of lucite to a width of 14”. $1.75 
NORTON CENTERPIECES, table decorations and 
flower holders will fill your stock. shelves and make 
Sales, Sales, Sales. 


Send for broadside of fastest selling items. 


NORTON CENTERPIECES 
119 West 24th St. New York City 
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"HERE'S Ave 2 and trave 
WHERE 
WE'LL LEARN ; U 
WHAT'S AVAIL- One wane nai intel ad to atin: shalintne 
ABLE.’ 7 . 2PLIAR 
’ 
‘‘AND SAVE ele e . O e . 0 
OURSELVES ° OF ; BRUAR 7 
A LOT OF -T9 ' ‘ 


TIME."’ 














KY “S 


Directed by GE 


220 Fifth New York 








PRACTICAL GEMMOLOGY 


by Robert Webster, F.G.A. 








Just Published 


A handy reference 


testing written in the 
sons. This newest importation from Britain 


book and guide to gem 
form of a series of les- 


FIRE IN THE EARTH 


covers in succession crystallography, 


physical 


properties, specific gravity, light, measurement 
of refractive index, color in gem distinction, the 
gem species, synthetic gems, imitation gems, 
composite stones and artificially induced color, 
styles of cutting, practical gem testing, the 
pearl, coral, amber, jet, tortoise shell, ivory, un- 
usual gemstones and ornamental minerals. A 
useful feature is the summary of important 
highlights at the end of each lesson, and a few 
questions, the correct answers to which are to 
be found at the close. 

Other information and pertinent hints make 
this book a “must” for the gemologist’s, 
jeweler’s and gem student’s library. 


Price $2.00 Postpaid 
THE JEWELERS’ CIRCULAR-KEYSTONE 


100 E. 42nd St. 56th and Chestnut Sts. 
New York, N. Y. Philadelphia, Pa. 
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ALWAYS SOMETHING NEW 
ZODIAC BOOK ENDS @ OCCASIONAL PIECES 


l 
(iL 
pot i" . \ 
iM f i WRITE FOR LITERATURE 


ya 
uta 


HH. TURCHIN CO 


NEW YORK CITY 


230 FIFTH AVENUE 
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THE STORY OF THE DIAMOND 


By 
James Remington McCarthy 


An excellently written, easily read, 
full length book on the fascinating 
subject of the Diamond. ... Recom- 
mended to the reader who wants a 
general, non-technical treatise of 
broad scope... sure to prove valu- 
able and enjoyable to the jeweler 
and layman alike. 


PRICE $2.50 
Postage Prepaid 


THE JEWELERS’ CIRCULAR-KEYSTONE 


Chestnut & 56th Sts 100 East 42nd St. 
Philadelphia, Pa. New York, N. Y. 
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EXTRA 








THE ONLY WATCH WHICH RAN 
THROUGHOUT THE RICKENBACKER 
ADVENTURE WAS LONGINES... 


“The aviator was particularly proud of his 
timepiece—a Longines wrist watch—which 
was the only watch in the entire group that 
kept running during the entire time, despite 
being submerged, bumped and_ generally 
accorded hard treatment. ‘She was only 
eight seconds off when I checked her with 
the Pan American official time at Treasure 
Island yesterday.’ Whittaker proudly said. 
‘And all the other watches stopped after we 
were out there a couple of days. It meant a 


lot to know what time it was all the time.” 














LONGINES-WITTNAUER WATCH CO. INC. 580 Fifth Ave. New York, N. Y. 
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Jewelers’ Banner Christmas Sales 
At All-Time Peak; Inventories Low 


Many Stores Sold Out 
Of Some Classes of Goods; 
Stocks Now Much Below ‘42 


The 
culty of 


diffi 


inventories 


constantly increasing 
replenishing 
may make it the one grand final 
splurge for the duration of the war, 
but it 


season while it lasted, with by far 


was a wonderful Christmas 
the largest December jewelry busi- 
ness ever recorded. 

Mr. and Mrs. America descended 
in droves upon the jewelry stores 
of the nation with their wallets and 


checkbooks for action, and 


and bought. In 


open 
bought and bouglit 
fact, the only thing which prevented 


sales volume from soaring to even 
more dizzy heights was that the 


shelves of many jewelers were swept 
completely bare of certain lines of 
merchandise days before they final 
ly closed their doors on Christmas 


Eve. 

Watches were in especially strong de 
mand, and because dealers for some 
time have been able to obtain them in 


only limited quantities they were among 
the first kinds of goods to disappear. 
To the question, “In what lines, if any, 
are you ‘sold out’?” almost every jeweler 
replied “waterproof watches” or “wrist 
watches” or just plain “watches.” 


Other kinds of merchandise that were 
mentioned with notable frequency in 
answering this question were clocks, 


lighters, pens and-.pencils, and flatware, 
both plated and sterling. 

Those are among the facts disclosed 
by the annual survey conducted by Tre 
Jewreters’ CircuLtar-Keystone covering 
the jewelry business throughout the 
country for the Christmas season. Prob 
ably none of them will come as a sur 
prise to any of our readers, all of whom 
undoubtedly had the same or similar 
experience. However, it will no doubt 
be of interest to know that the situa 
tion which you yourself have encountered 
is practically universal throughout the 
trade. 
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covered several hundred 
representative stores from coast to 
coast, with the names selected in such 
a manner as to get a true cross-section 
of the industry. The sample included 
small stores as well as large, jewelers 
in communities of all sizes, from large 
cities to small towns, credit establish- 
ments as well as cash, and areas in which 
there is comparatively little war activ- 
ity as well as those where industrial 
plants are humming. None of these fac- 
tors seemed to make any appreciable 
difference—everywhere the story was the 
same—a tremendous wave of buying 
that soon absorbed the entire available 
supply of the scarcer types of goods, 
and brought total after-Christmas in 
ventories of jewelry merchandise in 
general down to a point far below that 
of the same time last year. 
AVERAGE 30 P.C. GAIN FOR YEAR 
The percentage of increase in volume 
for the Christmas season was reported 
by every jeweler in the survey as either 
equal to or exceeding the rate of in 
crease for the year as a whole. Sales 
for the entire year for the reporting 
stores were up about 30 per cent over 
1941 on the average—a figure which 
checks closely with the 25 per cent in- 
crease for the first 11 months reported 
by the U. S. Department of Commerce 
in its regular monthly reports on the 
jewelry business. For the Christmas 
season alone, these same stores reported 
an average swelling of sales volume of 
about 40 per cent, with the figure for 
some individual establishments running 
as high as 75 per cent over December, 
last year, and in one or two cases ac 
tually doubling last year’s volume. 


The survey 


Only one or two showed a lower rate 
of gain for December than for the year 
whole, and these commented that 
the only reason they had not done far 
more Christmas business was because 
of the lack of merchandise to sell. 

This lack of merchandise, the “sold 
out” condition that now prevails in sev 
eral types of goods in most stores, and 
the generally smaller post-Christmas in 
ventories are not wholly a matter of the 
cutting down of deliveries by manufac 
turers, importers and_ wholesalers in 
recent months. For even though retail- 
ers have lately been encountering diffi- 
culties in replenishing stocks, they went 
into the fall season with inventories sub- 
stantially greater than those of a year 


as a 


previously, and with a normal volume of 
sales, they would probably have had 
enough goods to get through Christmas 
fairly comfortably. 

Jewelry store inventories as of June 
30, 1942, averaged 23 per cent greater 
than for June 30, 1941, according to a 
survey by Dun & Bradstreet, but the 
combined effect of a 40 to 50 per cent 
increase in Christmas volume, added to 
the difficulty of getting in new stocks, 
left jewelry merchants with many show 
cases that resembled Old Mother Hub 
bard’s cupboard. 


NEW DEPARTMENTS OPENED 


About 25 per cent of the jewelers 
covered by this study are trying to 
counteract the shortages in standard 


jewelry store merchandise by opening 


new departments and installing new 
types of goods. Most of these are in 


the class of giftwares with special em 
phasis laid upon such lines as decorative 
pottery and glass, small leather goods 
and greeting cards. Several _ stores 
spoke of having installed a ladies’ hand 
bag department and stated that this 
line had proven an excellent seller and 
a good builder of store traffic. 

Nevertheless, today’s inventories in 
the hands of retail jewelers, taking all 
kinds of goods together, are down any 
where from 20 to 60 per cent for the 
stores covered by this survey, the gen 
eral average being about 30 per cent. 
Probably most, if not all of this shrink 
age is accounted for by the almost com 
plete disappearance of such lines as 
watches, clocks, electrical goods, and 
silver-plated ware, and the marked 
lessening of sterling silver, fountain 
pens, ete. 


NO MARK-DOWNS, CLEARANCES 


Inasmuch as this condition is a gen 
eral one, and since no store is going to 
be able to obtain more than very lim 
ited amounts of any of those items 
and none at all of of them—for 
the rest of the war, it would seem the 
part of wisdom for those jewelers who 
are fortunate enough to have some of 
this merchandise still on hand to refrain 
from after-Christmas markdowns’ or 
clearance sales on such lines. 

In a situation such as we have today, 
the demand for such goods far out 
running the supply, there is no need to 
sacrifice normal margins 


some 
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Resumed Alarm Clock Production to End Famine 


WPB to Let Clock Factories 
Finish Partly-Made Units 
And Then Start Victory Models 


The alarm clock shortage—so acute in 
many defense production areas that 
chambers of commerce have protested 
and jewelry stores have posted “Sorry, 
No Alarm Clocks” signs in their win- 
dows—may be lessened within the next 
few weeks. 

Early this month the War Produc- 
tion Board is expected to lift the brass 
and copper restrictions that have banned 
clock manufacture since last July, per- 
mitting factories to make victory model 
spring-wound alarm clocks, electric 
alarm clocks and electric office clocks 
out of “work in process” during the first 
quarter of 1943, and to resume limited 
production from new materials after 
April 1. 

Spurred by the timing famine, WPB 
last month named a six-man advisory 
committee for the non-jeweled clock and 
watch industry and summoned the com- 
mittee to meet at Washington Dec. 17 
with Robert Beatty of the WPB Con- 
sumers Durable Goods Division. One 
committee member keynoted with the 
remark that alarm clocks might be con- 
sidered “tools of war” not only on the 
fighting fronts but in the homes of the 
multi-million workers in war industry, 
whose cars, four tires and gas go to 
waste if the driver is home asleep. 

As the basis for resuming clock pro- 
duction, the non-jeweled watch and clock 
industry was asked to prepare data, be- 


fore Jan. 1 if possible, on its current 
production of time fuses, bomb parts 
and other war work. Some manufac- 


turers, it is understood, have had such 
contracts cut back to less than the orig- 


inal orders. When information is as- 
sembled as to the _ factories’ excess 
capacity, including machines and labor, 
the excess will be devoted to clock- 
making. 


CONSERVE SCARCE METALS 

In the meantime, the industry ad- 
visory committee will seek designs from 
clock manufacturers for the production 
of clocks using a minimum of critical 
material and with non-metal (wood, 
glass, pressed-paper) covers or bodies, 
to sell at popular prices. In discuss- 
ing experiments along this line, one 
committee member said that an all-steel 
clock had been tried out, but the result 
was not encouraging and the clock was 
found to be not reliable. 

The 18-month period from July 31, 
1942, to Dec. 31, 1943, is the production 
period for which plans will be set up. 
In peacetime American factories turn 
out about 15,000.000 spring-wound alarm 
clocks and between 1,500,000 and 2,000,- 
000 electric alarm clocks during as many 
months—but how many are actually 
planned for the period has not been an- 


nounced. The number shipped from 
factories since July, when all except one 
manufacturer halted clock production, 
will be deducted from the 18-month 
quota. 

Besides civilians, the WPB expects 


resumed clock production to care for 
considerable military and overseas use, 
for requisitions were shown the commit- 
tee from the Army, the Navy, the Mari- 
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time Commission, Lend-Lease, the Board 
of Economic Warfare and Canada. 


MAY RATION DISTRIBUTION 


Resumed production is now the chief 
aim; distribution problems remain to be 
worked out. Chairman Beatty asked 
committee members to postpone ques- 
tions as to where and to whom the alarm 
and office clocks would be sold. 

“Certainly the job will be to get the 
clocks into the hands of those who need 
them most,” said one committee member 
after the meeting. “It must be deter- 
mined which areas need clocks most, and 


which individuals in those areas. Per- 
sonally, I look for some rationing 
plan.” 

The names of the Non-Jeweled Clock 
and Watch Industry Advisory Com- 
mittee are as follows: 

O. G. Williams, vice-president, Wil- 


Gilbert Clock Corp., Winsted, 
Conn.; Edward Ingraham, president, 
E. Ingraham Co., Bristol, Conn., and 
president of the American Clock Manu- 
facturers Association; R. H. White- 
head, president, New Haven Clock Co., 
New Haven, Conn.; I. W. Kokins, War- 
ren Telechron Co., Ashland, Mass.; Fd- 
ward M. Green, Westclock Division of 
General Time Instruments Corp., La 
Salle, Ill., and W. H. Hetznecker, Ham 
mond Instrument Co., Chicago. 
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The alarm clock shortage has _ been 
news on a national scale since late Oc- 
tober, starting in war industry areas 
with such headlines as “No Alarm 
Clock? Well, Sleep at Hotel—Clerk 
Will Call You” in Kansas City, Mo., and 
reaching New York by December, where 
the Times headlined “Inexpensive Alarm 
Clock Casualty of War; Few Are Ob- 
tainable in the Stores of City.” 

Scores of jewelry stores for the first 
time in their history began repairing 
alarm clocks. Meanwhile, factory re- 
pair departments, all of which continue 
to operate, were active, servicing cur- 
rent models in a few days but requiring 


up to six weeks for old models. Charges 
for factory repairs, never a source of 
profit to ‘the manufacturers, continue 


moderate—except for simple oiling con- 
siderably cheaper than most jewelers 
could do the work for themselves. 

Limited production of pocket and 
wrist watches may also be permitted, 
it was indicated at the meeting, but only 
to liquidate manufacturers’ present in- 
ventories of movement parts. 





Brault, for 11 years an em 
Phillips & Lucas store, 
has purchased the in 
Hackwell in that 
a partner in the 
Brown. 
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ploye at the 
Montpelier, Vt., 
terest of R. Leslie 
concern and become 
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Diamond Cutting Section Get Wage B Boost 
As Speed and Quality of Work Exceeds Expectation 


Boys who only a year and a half 
ago laid eyes for the first time on a 
diamond today are earning $40, $50, $60 
and more a week as diamond-cutting 


apprentices, under a revised wage 
schedule approved by the New York 


State Apprenticeship Council Dec. 1. 

The new and higher scale was ap- 
proved in late November by the United 
Diamond Manufacturers Association of 
New York and the Dimond Workers’ 
Protective Union of America (AFL). 

Under the former schedule, appren- 
tices’ wages started at $5 a week and 
increased to $33 a week by the end of 
the second year, after which they were 
paid by piece-work. Contending that 
these rates were in general too low for 
the quantity of work they were ex- 
pected to perform, 200 boys quit 
benches in two shops during the last 
fortnight in November. 

Ending these walk-outs and raising 
the wage schedule for the 460 diamond- 
cutting apprentices now working in the 
New York area, as well as for future 
apprentices, the new schedule provides: 

1. Wages scaled from $5 to $14 a 
week during the first nine months of the 
training period (this continues part of 
the old schedule). 

2. A production piece-work scale 
after the tenth month, never less than 
$14 a week, equal to a sliding per- 
centage of the rates paid journeymen 
cutters. From the 10th through the 
14th month, the rate equals 70 per cent 
of the journeymen’s rate; from the 15th 
through the 19th month, 80 per cent of 
the journeymen’s rate, and from the 
20th through the 24th month, 90 per 
cent of the journeymen’s rate. 


Thus, doing better and faster work 


than either employers or workers had 
expected when the apprenticeship plan 


.was put into effect several years ago, 


these young cutters had their wages 
practically doubled. For example, a 
skilled apprentice who formerly earned 
a straight $28 a week after 21 months 
of work now has up to $60 and even 
more in his pay envelope. 

However, apprentices are in the age 
group chiefly subject to Army draft 
17 to 21 years. Even the youngest of 
them now faces induction after a few 
months’ training. About 300 have thus 
far been sent to camp, requiring em- 
ployers to break in new workers, a 
job that has been increasingly difficult 
in view of the diminishing supply of 
boys with the necessary aptitude. 

Foreseeing a shortage of boy appren- 
tices aged 17 to 21, the new agreement 
between employers, the union and the 
New York State Apprenticeship Coun- 
cil provides for the lowering or the 
raising of these age limits by mutual 
consent if and as needed. 

In addition, the Joint Apprenticeship 
Committee has agreed to let diamond- 
cutting shops hire girls to do sectional 
work. Till now, the union has fought 
against admitting girls to any part of 
the diamond-cutting industry, but union 
objections were overcome by classifying 
the young women as “learners” (not 
apprentices). The girls’ pay is $14 a 
week, to start, the minimum provided 
by the Wage and Hour Law. Some 50 
of them are now working in diamond- 
cutting shops, besides a number who 


have worked previously in automatic- 
equipment and _ non-union _ establish- 
ments. 
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Inventory Limitation Order Hits Few Jewelers 


WPB Curb Applies Only 
If Sales Exceed $200,000 
And Inventories $50,000 


The long expected and much dis- 
cussed order by the War Production 
Board limiting the amount of inven- 
tory which may be carried by mer- 
cantile establishments in future, was 
issued on Dec. 29, bearing the official 
title, “Consumers’ Goods Inventory 
Limitation Order L-219.”’ 


As was foreseen, the provisions of the 
order exempted the smaller establish- 
ments in all line of business. In fact, 
the level below which merchants are ex- 
empt was twice as high as had been ex- 
pected. 

Under the terms of this order, it does 
not apply to any merchant, unless: 

1) On or after Nov. 30, 1942, he had 
an inventory of consumers’ goods with a 
value of $50,000 or more at cost; and also 

2) Had net sales of consumers’ goods 
amounting to $200,000 or more during 
the 12 months preceding the same date. 

Anyone who either had a smaller in- 
ventory or did a smaller volume of busi- 
ness than the minimums stated above, is 
not subject to the provisions of the order. 


ABOUT 630 JEWELERS AFFECTED 


The great bulk of retail jewelry stores 
are, therefore, exempted. According to 
the report of the U. S. Census for 1939, 
only 632 retail jewelers did more than 
$100,000 worth of business in that year. 
Therefore, allowing for even a doubling 
of sales volume from 1939 to 1942, not 
more than that number will probably 
be affected by this order, since the lower 
limitation of sales is $200,000. 

Also, a number of specialized “exclu- 
sive” establishments are also exempted, 
since the regulation does not apply to 
any merchant who does more than 50 per 
cent of his volume in any of a special 
list of items appended to the order, one 
of which is “jewelry having a selling 
price of $200 or more per piece.” 

The order applies to wholesalers, and 
jobbers, as well as to retailers, and also 
to manufacturers’ stocks of finished con- 
sumer goods, but does not affect manu- 
facturers’ inventories of materials, parts 
and supplies. 

Also exempt are all establishments who 
do more than 50 per cent of their total 
volume in “consumers’ goods” imported 
into the United States. Presumably, 
this will exempt diamond importers 
whose goods are brought into America 
in the cut state and importers of Swiss 
watches when more than 50 per cent of 
their sales consists of watches that are 
imported completely cased. 

Presumably, the exemption would not 
apply to dealers in diamonds cut in the 
United States, nor to the sales of watches 
whose movements are imported from 
Switzerland but cased here, since these 
articles are not consumers’ goods in the 
form in which they are imported but 
require further manufacture and/or 
processing in this country before they 
are suitable for sale to the consumer. 
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HERE'S THE ARITHMETIC OF STOCK CONTROL 


1. Put down the amount of inventory 
on hand at the beginning of the sec- 
ond quarter of 1939. (This will be 
either Mar. 1, April 1, or May 1, de- 
pending upon whether your taxable 
year starts Dec. 1, Jan. 1 or Feb. 1.) 

. Add to this the amount of the inven- 
tory for the same date of 1940 and 
the same date of 1941. 

3. Write down the amount of your sales 
for the second quarter of 1939 (the 

three months following the same 
date as in Item 1, above). 

4. Add to this the amount of sales for 
the corresponding quarters of 1941 

and 1942. 

. Divide the total of the three inven- 
tory figures by the total of the three 
sales figures, computing the result to 
three decimal places. This resulting 
figure is considered the normal ratio 
of inventory to sales for the second 
quarterly period for your store. 

6. Write down the amount of your sales 
for the fourth quarter of 1942 and 
divide ‘it by the amount of sales for 
the same quarter of 1941. This gives 
the ratio at which your sales are in- 
creasing or decreasing. 

7. Multiply by this ratio your net sales 
for the second quarter of 1942. The 
result is the “projected sales” for the 
second quarter of 1943. 

8. Multiply this figure of “projected 
sales” by the normal ratio of inven- 
tory to sales for the same quarter. 
(This is the figure that was computed 
as Item 5 above). The result is your 
normal inventory for the beginning 
of the second quarter of 1943. 


to 
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MEMO GOODS INCLUDED 


In computing inventory, goods which 
are held on consignment or memorandum, 
as well as those owned outright by the 
merchant, must be included. 

For example, a store which does an 
annual business of $201,000 per year and 
owns an inventory of $49,000 would be 
exempt if it does not have additional 
goods on consignment or memorandum. 
If, however, such a store had, say $2,000 
worth of merchandise on memorandum, 
in addition to the $49,000 it owns out- 
right, the total inventory would become 
$51,000; and this, taken in conjunction 
with the fact that the annual sales exceed 


$200,000, would bring the store under 
the control order. 
Stores which are now, or which may 


later become subject to the order, be- 
cause of the fact that inventory and sales 
are above the minimum limits, become 
exempt again if for any four consecutive 
quarters either the inventory drops be- 
low $50,000 for each quarter, or if the 
total net sales volume for any four con- 
secutive quarters falls below $200,000. 


CHAINS "ONE MERCHANT" 


For the purpose of the order, a chain 
of stores under one ownership is consid- 
ered as one merchant. For example, a 
jeweler with three stores, each of which 
had an inventory of $25,000 and each of 
which did an annual volume of $100,000 
would be subject to the order since the 
total inventory would be $75,000 and his 
total sales, $300,000. The fact that each 
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9. If you are in the Eastern or Central 
Time Zone, add 10 per cent to this 
normal inventory figure. If you are 


in the Mountain or Pacific Coast 
Time Zone, add 15 per cent. These 
are the “tolerances” above “normal 


inventory,” which you are allowed for 
the second quarterly period of 1943. 
Thereafter this tolerance will be 5 
per cent for the Eastern and Central 
Time Zones and 10 per cent for the 
Mountain and Pacific. 

This final figure is the limit of the 
amount of inventory which you are per- 
mitted to carry during the succeeding 
quarter. 

10. Divide the cost of the goods which 
you sold in the second quarter of 
1942 by your sales volume for the 
same quarter. The result is the cost 
ratio for the second quarter of 1943. 
If these figures are not available by 
quarters, the merchant is permitted 
to use the ratio of sales to costs for 
the entire year. 

11. Multiply your “projected sales” for 
the second quarter of 1943 (Item 7 
above) by the cost ratio (Item 10). 
The result is the cost of your “pro 
jected sales” for the second quarter 
of 1943. 

12. Add the cost of “projected 
(Item 11) to the cost value of the 
normal inventory plus tolerance 
(Item 9) for the beginning of the 
next quarterly period. 

13. Subtract from this sum the inventory 
on hand at the beginning of the sec- 
ond quarter of 1943. 


sales” 


store individually was below the limit 
would not cause an exemption. 

Merchants to whom the order applies 
must first, calculate the “normal inven- 
tory,” as of the beginning of each quar- 
terly period of the “inventory year,” and 
then work out by a prescribed formula 
the amount of inventory and new pur- 
chases that they will be allowed. “Inven- 
tory year” means the 12. successive 
months beginning either Dec. 1, Jan. 1, 
or Feb. 1, of each year, according to the 
period previously established by that 
store for the calculation of Federal in 
come tax. 

The procedure to be followed will be 
found in the accompanying table. 


COMPUTING DELIVERIES 


The net result of the 13 steps shown 
in the table is the amount of goods that 
you are allowed to receive during the 
second quarter of 1943. Only one-third 
of this amount may be received during 
any one month. In other words, pur 
chases—or, at least, deliveries—must be 
spread fairly evenly over the quarter. 

The foregoing calculation must be re 
peated for each succeeding quarter, 
merely substituting in place of the fig 
ures for the second quarter in the ex 
ample above, the correct figures for the 
new third quarter, fourth quarter or first 
quarter, as the case may be. 

There is no penalty for having on 
hand more than your inventory limit 
(Item 9) nor are you required to dis- 
of the excess. But you are not 
(Please turn to page 115) 
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U. 8. Jewelers Asked to Give 
Watehes for Russian Army 


Watches are vitally needed by the 
Russian army—needed as urgently as 
food, clothing and munitions along the 
3,000-mile Eastern Front where 10,000 
sections, companies and battalions battle 
to save both Russia and world civiliza- 
tion from Nazi conquest. 

“In every rank of the Red Army the 
need for watches by the thousand is to- 
day an urgent and constantly more press- 
ing problem,” wrote Capt. Sergei Kour- 
nakoff to an American committee for 
emergency aid to the Soviet Union, an 
organization chartered by the U. S. De- 
partment of State. 

“For the officer at the front, for the 
pilot in the air, for the doctor and the 
nurse, for the guerrilla organizations 
deep in enemy territory, for all of these 
time is the difference between life and 
death.” 

A lieutenant having, or not having, an 
accurate watch, Capt. Kournakoff 
pointed out, may mean the lives of a 
hundred men in any maneuver and de- 
cide the outcome of a whole attack in 
that sector. 

Russia can’t supply enough watches 
itself. The two Russian watch manu 
facturing plants were in captured ter- 
ritory and, while it is believed that the 
equipment was saved and sent far to 
the east, production has been so _ in- 
terrupted that Russia needs timepieces 
from abroad. 

To help speed watches to this part of 
the United Nations’ front, THe Jewet- 
res’ Crrcutar-Keystone invites every 
jewelry store and watch repair shop 
in America to contribute one or more 
men’s watches in running order. 


JC-K TO BE "CLEARING HOUSE" 
Watches contributed thus may be: 
(1) New watches from stock. 

(2) Unsalable old models, no matter 
what style, so long as they’re inspected 
to see they run with a fair degree of 
accuracy. 


WANTED 


300 WATCHES 


e ARMY is desperately in need of watches—pocket 
or wrist watches—ony kind of wotch that can be made to 
keep time. Houston quota is 300. Mrs. Oscor Caplan, 2208 
hakespeate Street, is chairmon of the Red Army Worth 
Raising Committeessteave the watch you want to donote to 
the Red Army ot the City Federation Clubhouse, 242! 
Milom Street, or bring it to me at 911. Franklin Avenue 
Mrs. Capion will mail letter of thanks to you 





R. J. BOB) SLAGLE 
Vice President, Americen Notional 
Retail Jewelers Associetion, co-oper- 
ating in this netionel wetch selici- 
tetion. 


Buy Bonds Buy Stamps 


A friendly plac 














R. J. Slagle, ANRJA vice-president, launches 
a drive for 300 watches for the Red Army 
in Houston. If jewelers send watches to 
JC-K, latter will rush them to Committee 
for Emergency Aid to Soviet Union. 
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(3) Trade-ins. These should be over- 
hauled, with the store management and 
personnel contributing parts and labor, 
in definite and tangible aid to the war 
effort. 

(4) Customers’ “extra” watches con- 
tributed by customers themselves. The 
Ambijan Comittee, whose address is 285 
Madison Ave., New York, will send 
jewelers a striking window and counter 
poster to interest the public in donat- 
ing watches they’re not now using. 
Printed in blue and red, the poster 
says: “Give watches to the Red Army. 












Unlike this com- 
mander, thousands 
of Russian officers 
im are without accurate 
timing. To speed 
watches to the 
Soviet Army, JC-K 
asks readers to con- 
tribute new or re- 
conditioned time- 
pieces. 





For the officer, pilot, doctor, nurse, guer- 
rilla, correct timing is the difference 
between life and death! Get your cer- 
tificate, leave your watches here.” Cus- 
tomers’ watch donations, too, should be 
checked for running order. 

These watches may be sent to THe 
JeweLers’ CircuLar-Keystone, 100 E. 
42nd St., New York, N. Y., in pack- 
ages marked for identification “watches 
for Russian army.” All such contribu- 
tions to the United Nations’ cause will 
be acknowledged by letter and in suc- 
ceeding issues of this publication; the 
watches themselves will be presented to 
the Ambijan Committee for Emergency 
Aid to the Soviet Union and through 
that organization to the Soviet Consul 
General, who has arranged to ship ther 
immediately, probably by air, to tiie 
U.S.S.R. 


BENEFITS OF GIVING WATCHES 

Besides making timepieces available 
on a fighting front, where they’re des- 
perately needed, this American jewelers’ 
campaign has other constructive pur- 
poses. An industry that is sometimes 
criticized as a wartime luxury will show 
that it can help in still another way to- 
wards victory; local newspapers will 
consider such a gift to the Russian army 
as interesting news and will probably 
publish photographs of the jeweler and 
the watches he is sending to war; and, 
lastly, if the campaign is extensive, it 
will benefit the post-war sale of new 
watches by ridding the market of thou- 
sands of old models, including “recon- 
ditioned” types which have always pro- 
vided troublesome competition. 


2000 ALREADY GIVEN 
Herman H. Lehman, of the Rima 
Watch Co., in cooperation with members 








use the 





of the New York Jewelers Benevolent 
Association, last month gave 150 watches 
to the Ambijan Committee, many of 
them pocket movements which Mr. Leh- 
man cased. They were among the first 
lot of 2000 watches which the Ambijan 
Committee, of which Samuel A. DeWitt 
is head, donated last month to the Soviet 
Consul General. 

The Ambijan Committee was organ- 
ized some time ago to work in the in 
terest of the Jewish autonomous repub 
lic of Bijan in Siberia. 


ASSOCIATIONS JOIN EFFORT 


Both NACJ and ANRJA are inter 
ested in this jewelers’ war activity and 
in letters to their memberships offer to 
make their national headquarters collec- 


tion depots for contributed watches. 
Addresses are 545 Fifth Ave., New 


York, for NACJ; 22 W. 48th St., New 
York, for ANRJA. 


Will It Help Shorten the War? 
ls Test Whether Convention 
Should Be Held This Year 


With one-half of all Pullman cars in 
the country engaged in troop move- 
ments, a large percentage of railroad 
coaches similarly occupied and_ troop 
movements by rail certain to be even 
larger in 1943 as more men are put in 
uniform, Joseph B. Eastman, Director 
of Defense Transportation, last month 
called for the abandonment of meet- 
ings and conventions that will not con- 
tribute in an important way to winning 
the war. 

Because ODT cannot assess the essen- 
tiality of each of the many thousands of 
conventions normally held each year in 
the U. S., Mr. Eastman urged that the 
officers and members of each association 
following test in deciding 
whether or not to hold a convention in 
1943: 

“Will the proposed meeting or conven- 
tion contribute in an important way to 
the winning of the war? In other words, 
will the gathering help to shorten the 
war? 


If the answer is no, Mr. Eastman 
said, the convention should be aban 
doned. Though medical science is im 


portant in wartime, the American Medi- 
cal Association has canceled its conven- 
tion; so have such scientific, educational 
and professional bodies as the American 
Association for the Advancement of 
Science, the American Sociological So- 
ciety, the American Association of Uni- 
versity Professors and the American 
Society for Public Administration. 


Oregon Pawnbrokers Buy 
Zircons at Diamond Prices 


Pawnbrokers ot Portland, Ore., have 
been taken in by clever zircon pawners, 
according to Detective Ray Thomas of 
the pawnshop detail, who has noted 
numerous zircons pawned as diamonds 
with unsuspecting pawnbrokers unable 
to detect the deception at first blush. 
The latter are unable to prosecute per 
petrators of this “racket,” because as 
the detective has observed “the men who 
are passing them do not represent the 
zircons aS diamonds. They just lay them 
on the counter and say they want so 
much for them. The brokers assuming 
they are diamonds loan the money.” 
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New Congress Inelines to Green’s Silver Measure 


But WPB May Shut Off Copper 
For Alloying With Silver 
And Gold After Feb. 28 

Even the 
took off its hat, a vigorous drive was 


before new Cengress 
under way to re-introduce the Green 
Bill (killed by filibuster in the last 
days of the old Congress) and by 
law to speed the sale of unpledged 
government silver for industrial uses. 


Night before the 78th Congress 
assembled at Washington, Sen. Theo- 
dore F. Green, Rhode Island Demo- 


crat, and Herbert Bratter, former spe- 
cial advisor to the Treasury, told the 
Mutual Network’s Forum of the Air 
audience that “silver should be drafted 
for the war.” Countering for’ the 
Senate’s Silver Bloc—which by now has 


showed signs of splitting within its 
ranks—were Senators Patrick A. Mc- 
Carran, Nevada, and Abe Murdock, 


Utah, also Democrats. 

The double question, will the jewelry 
and silverware industries get silver and 
be able to use it? was decidedly cloudy 
as Senator Green prepared to re-intro- 
duce his bill, with a few changes from 
the version approved Dec. 2 by the 
Senate Banking and Currency Commit- 
tee of the defunct 77th Congress. 
Though every sign pointed to the bill’s 
enactment in both houses, the jewelry 


and silverware industries were still be 
deviled by these issues: 
(1) The War Production Board 


would control the disposal of Govern- 


ment-owned silver released by the 
Green Bill. Would WPB, which has 
already forbidden the “non-essential” 


use of foreign silver, be inclined to allo- 
cate Government stocks for knives and 
forks, watch cases, watch attachments, 
jewelry, etc.? 

(2) The War Production Board says 
it will not allocate copper for alloying 
with silver, after Feb. 28. Since ster- 
ling silver is 7% per cent copper, what 
use would the silver be with no alloy 
metal ? 

Answers just weren’t available to 
either of these questions. The trade 
hoped with regard to Question No. 1 
that the WPB after evaluating the war 
industries’ needs for silver would be 
willing to let watchease, silverware and 
jewelry manufacturers purchase some of 
the unused balance. It hoped that Ques- 
tion No. 2 would find an easing in the 
copper situation, so that the shut-off on 
alloying could at least be deferred after 
March 1. 


SILVER BLOC WEAKENS 


Though Senator McCarran, chief of 
the Senate’s Silver Bloc, declared at 
the Senate Banking and Currency Com- 
mittee hearing on the Green Bill Dec. 1 
that silver state senators would op- 
pose the use of any silver in the Treas- 
ury for non-war-essential consumptive 
purposes “as long as the breath of life 
is in us,” on Dec. 11 he caused to be 
printed a proposed amendment to the 
Green Bill which, on the surface at least, 
would make a quantity of white metal 
available to the silver industries. 

The McCarran amendment provides 
that “out of any silver stocks acquired 
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by the various agencies of the Govern- 
ment (other than the Treasury Depart- 
ment and the Treasurer of the United 
States) there shall be reserved and 
made available not to exceed 30,000,000 
ounces per annum for the exclusive use 
of and purchase, at not less than the 
current market price, by domestic manu- 
facturers (1) for the manufacture of 
silver articles for civilian use, and (2) 
for the converting of existing plants of 
such manufacturers to war production.” 
Apparently this refers to the Metals 
Reserve Corporation, a Government 
subsidiary, which has accumulated sev- 
eral million ounces of foreign silver 
45 cent metal usable since Oct. 1 only 
by essential industries, representing the 
excess of imports over the quantity pur- 
chased by those industries. Suspicious 
of this McCarran largesse, jewelers 
wondered whether Metals Reserve would 
have anywhere near thirty million 
ounces of silver to dish out each year; 
also whether WPB’s order forbidding 
jewelers and silversmiths to use foreign 
silver would be relaxed. McCarran, 
anyway, would maintain the subsidy to 
domestic silver producers, since war and 
essential industries, according to his 
plan, would have to pay 71.11 cents an 


ounce for the Treasury’s unpledged 
silver. 
SILVER NO "SACRED COW" 

Then on Dec. 22, one week after the 


old Congress adjourned, came a state- 
ment from five Silver State senators 
(Johnson and Milliken, Colo.; Clark and 
Thomas, Idaho, and Wheeler, Mont.) 
that silver is “not a sacred cow.” They 
recommended that the 47,000 tons of un- 
pledged silver be sold at 71.11 cents 
an ounce; that 40,000 tons of pledged 
silver be loaned to industry for non- 
consumptive use, and that WPB make 
available to the silver trade “domestic 
and foreign silver not needed in the war 
effort and which is not now in the 
Treasury at their respective current mar- 
ket prices.” 

The New York Times called this plan 
“more common sense than has_ usually 
heen displayed by the Congressional 
‘friends’ of silver,” and added: 

“The country cannot much _ longer 
permit the continuance of the present 
preposterous situation in which a vast 
hoard of silver bought and paid for by 
the people of the United States is barred 
from consumptive use at a time when 
silver is needed in the war industries 
and other industries are being forced 
needlessly to close down for lack of 
small amounts of the metal.” [The italics 
are ours—Ed.] 


DOMESTIC SILVER SHORTAGE 
Meanwhile, with plenty of foreign sil 
ver but that plenty denied to non-essen- 
tial users and with the world’s ten-year 
production of silver still idle in the 
Treasury’s vaults, a shortage developed 
in newly-mined domestic silver, the only 
sort of silver at present available to the 
jewelry and silverware industries. 
Faced with the prospect that copper 
may be out for alloying purposes after 
March 1, the manufacturing trade em- 
barked on a_ buy-while-you-can-get-it 
wave, so depleting stocks that refiners 
promised to deliver when, if and as they 
could during January and February. 


l 
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Orders now booked equal several months’ 
production. 

The shortage was accented by de 
creased silver production in U. S. mines, 


probably resulting from a drift of 
miners to better-paying jobs. Instead 
of current production at the rate of 
6,000,000 ounces a month, it now ap 


pears that the 1942 output came to only 
52,000,000 ounces for the whole year. A 
continued decline is predicted for 1943. 
The outlook is for only 42,000,000 ounces 
this year. 


TEXT OF GREEN BILL 


Fact that the Silver Bloc is 
at the rising tide of public 
against restrictions on the use of Govern 
ment silver; fact that the Silver Users 
Emergency Committee has pledges from 
a host of Congressmen to support the 
Green Bill; fact that the Republicans 
are expected to make political fodder 
out of the scarcity-in-the-midst-of-plenty 
anomaly and will side with many Demo 
crats in a fight against McCarran & Co 

all of this builds genuine optimism for 
speedy passage of Green’s legislation. 

Cloak room sentiment even talks of 
repealing the Silver Purchase Acts, 
whereas the spokesmen would have been 
satisfied with a compromise if McCarran 
had played ball last season. The pur 
chase acts are due to expire at the end 
of this year. 

Senator Green has indicated that he 
will make a few changes in reintroduc 
ing his bill, the text of which follows as 
approved by the Senate’s Banking and 
Currency Committee but killed by Sena 
tor McCarran’s one-man filibuster: 

“That notwithstanding any other pro 
vision of law, the President is author 
ized, through the Secretary of Treasury, 
upon the recommendation of the chair 
man of the War Production Board, to 
sell or lease upon such terms as the Sec 
retary of Treasury shall deem advisable, 
to any person, partnership, association 
or corporation or any department of the 
Government, and use in furtherance of 
the war effort, including but not limited 
to the making of munitions of war and 
the supplying of civilian needs contrib 
uting to the war effort, and the convert 
ing of existing plants to those purposes, 

(Please turn to page 115) 


worried 
opinion 


Rough Diamond Prices Up 
5 to 15 Per Cent at Sights 
Scheduled for Jan. 18 


The Diamond Trading Co. will lift the 
prices of many classes of rough at the 
forthcoming London sights Jan. 18, ac- 
cording to cabled information reaching 
the New York market on Dec. 30. 

An increase of 6 per cent is slated for 
goods of one carat and up, except for 
the top-quality groups 1 and 2, which 
remain unchanged. Half-carat and three- 
quarter-carat rough will be advanced 15 
per cent; quarter-carat and third-carat 
5 per cent. Improved assortment may 
cancel out the price rise by providing 
buyers with better material at propor 
tionately the same cost as before. 

Goods less than one-quarter carat will 
not be advanced in price. Neither will 
rough of industrial grade. 
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Quick - Live - Cash 


FOR YOUR 


New or Old Mdse 


* DIAMONDS 
small. 

* WATCHES and movements, 

make or condition, 

quantities. 

JEWELRY—Solid gold or gold filled. 

CHRONOMETERS and SEXTANTS, 

MICROSCOPES, OPTICAL IN- 

STRUMENTS. 

* OLD GOLD, silver, platinum, or other 
precious metals. 

* STONES—Genuine, synthetic or imi- 





Set or unset, large or 


any 
large or small 


. 





s 


tation. 

* WATCHMAKERS 
JEWELERS LATHES, 
MACHINERY, EQUIPMENT, 


TOOLS, MATERIALS. 


* WATCH and JEWELRY BOXDS of 
all kinds. 


YOUR ENTIRE STORE, SHOP OR 
FACTORY with or without balance 
of your lease. 


WE WANT YOUR MERCHANDISE 
ANY CONDITION—ANY QUANTITY 


You can send us your merchandise with 
confidence, subject to return at our ex- 
pense if price is not satisfactory. 
Licensed and Bonded. References. 
SEND TODAY — WITHOUT DELAY 
Write... Wire... Telephone 


IRVING SACK’S JEWELRY CENTER 
864-A BROADWAY, NEW YORK 


Canal—6-4958 
Walker—5-9265 
Gramercy—7-7715 


Grobstein & Brasche 


Jobbers of 
Watch Cases and Dials 


* 


f 
Telephone { 








DISTRIBUTORS OF 


Watch Cases 


Complete Sets 


177 Canal Street 
New York City 


“A Case for Every Movement ” 





































































JEWELRY STORE SELLS $300,000 OF WAR BONDS IN 





ONE DAY 













Picture, reproduced from a newspaper illustration sent by air mail from Hawaii, shows how 
Detor Jewelers, Ltd., remembered Pearl Harbor with record-breaking sales of bonds. Not a 
single piece of jewelry was sold on Dec. 7, 1942, according to George Micholulos, president. 
The entire staff and facilities of the store were given over to the bond sale, which totaled 
about $300,000 for one day, so that more guns and ships may go on avenging Dec. 7, 1941. 
Commissioned by the Federal Reserve to sell bonds with the same status as a post office or 
bank, Detor's regularly employs two full-time bond-sellers who average $7,000 worth of sales 
a week. The Treasury Department has commended Detor's advertising slogan, “Buy Bonds 
First and Jewelry Afterwards.” 


Jewelers Can Use and Buy Platinum for Sizing Rings; 
Repairs Must Not Use New Metal or Change Design 


Although the War Production Board 
has banned the use of platinum in the 
manufacture of jewelry for the duration, 
Interpretation 1 of General Conserva- 
tion Order M-162, dated Dec. 19, 1942, 
gives the retail jeweler vastly more lee- 
way in the disposition of his stock than 
was at first supposed. 

At the issuance of the foregoing order, 
it appeared that no further work might 
be done on platinum articles except pol- 
ishing and stone setting after Jan. 1, 
1943. The case now is, however, that jew- 
elers may use and may even purchase 
platinum for immediate needs for sizing 
of rings. 

Platinum, may be used in sizing only 
at the choice of the ultimate consumer 
and jewelers’ inventories of the metal 
must not exceed a “practical minimum.” 
Hence a jeweler is now permitted to 
size a ring for the ultimate consumer by 
adding platinum, if necessary, whereas 
the original order permitted him only to 
remove it. 

Repair work on _ already-completed 
platinum jewelry may still be done so 
long as there is no change in the original 
shape, form or design in the article, and 
there is no new platinum added. 

Some confusion has resulted from in- 
terpretation of Order M-162 as amended 
October 31, 1942, in regard to the scope 
allowed in assembling jewelry. Recent of- 
ficial interpretation of the order totally 
forbids the assembling of findings after 
Dec. 31, 1942. 

The necessity for filing reports to the 
WPB on Forms PD-512, 513 and 514 
continues, as outlined in the November 
JC-K, page 76-B, and the October issue, 
page 109. There is no form required 
for the jeweler to use in buying the 
necessary platinum for his “practical 
minimum” for sizing of rings. He applies 
to a refiner, who has been warned by 


| 








WPB to use the utmost discretion, and 
to supply platinum only when the request 
is in accordance with WPB regulations. 
The text of Interpretation 1 of Gen- 
eral Conservation Order M-162 follows: 
The 


other than rings, 
does not constitute 


sizing of already completed jewelry 
for the ultimate consumer 
processing where such 
sizing involves only the removal and not 
the addition of platinum. In the case of 
completed rings, such sizing does not con- 
stitute processing where the sizing requires 
either the removal or the addition of plat- 
inum for the purpose of sizing alone. 

The repair of already completed platinum 
jewelry for the ultimate consumer does not 
constitute processing, provided no additional 
platinum is added. Repair means only res- 
toration to usable condition in original form, 
shape, or design; it does not include any 
alteration or change in such original form, 
shape, or design. 


Walter Eitelbach Mone President 
Of 24 Karat Club of New York 


Walter Ejitelbach, of Walter Eitel 
bach & Co., pearl and precious stone 
importers, 608 Fifth Ave., New York, 
was elected president of the 24 Karat 
Club of New York, at the annual meet- 
ing Dec. 28. Advanced from vice- 
president, he succeeds P. Irving Grin- 
berg, pearl importer now with WPB. 

Reginald Reichman, of Reichman 
Bros., Inc., diamond importers, 20 W. 
A7th St., was elected vice-president, with 
I.ee Reichman, also of Reichman Bros.., 
Inc., and Alan I.. Brown, of Alpheus L. 
Brown, watch importers, 15 Maiden 
Lane, reelected treasurer and secretary, 
respectively. 

Directors for 1943 are, besides the offi- 
cers, G. H. Niemeyer, Walter N. Kahn, 
Daniel Price, Albert E. Levy, W. 
Waters Schwab, Otto D. Wormser, Ed- 
ward Krehbiel and Mr. Grinberg. 

Tobias Stern, of Jacques Kreisler 
Mfg. Co., was elected to membership. 
It was decided to hold a dinner for 
members only in April. 
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Jewelry Excise Payments 
At Almost Four Times 
The Rate of October, 1941 


Down slightly from September, the Re- 
tailers’ Excise Tax on jewelry sold dur- 
ing October was nearly four times the 
tax paid for the month of October, 1941, 
first month of the tax. 

The October, 1942, figure—representing 
$60,241,655 in taxable “jewelry” sales 
by jewelry stores, department stores, 
and other outlets—amounted to $6,024,- 
165, compared with $6,694,616 in taxes 
paid on September, 1942, sales, and $1,- 
739,464 on October, 1941, transactions. 

Here are the likely three-thirds of the 
reason for the big increase in the Oc- 
tober 1942 over the October 1941 jewelry 
tax: (1) A 59 per cent increase in 
jewelry store sales for that month over 
a year ago; when there was a “depres- 
sion” following a_ beat-the-tax buying 
rush in September, 1941, before the tax 
went into effect; (2) the fact that 
retailers were unaware of the tax during 
the first month and made no return or 
only a partial return; and (3) the fact 
that taxes based on installment credit 
payments are included in the current 
monthly figures, but amounted to little 
during the first month of the tax, when 


some 


few installments were due on _ taxable 
credit purchases. 
The jewelry tax was almost exactly 


equal in October, 1942, to the combined 


excise taxes on furs and on_ toilet 
preparations, $3,916,297 and $2,127,163 


respectively. 

Here’s how collections of the jewelry 
tax have run for the last 13 months, with 
the October, 1942, tax indicated in bold 
face type: 

Customary 
Percentage 
of Tax of Year's 
Collected Total Sales 

$1,739,464 | é 


Amount 


Month of Sale 
October 


6,024,165 | 
November .. 93,720,419 8.2% 
December . 9,372,331 25.2% 
January 8,283,693. 5.60% 
February 4,248,651 : 5.2 
March 4,598,241 -. 6.0% 
April 4,625,160 ; 6.5 
ESSE ary ee eeone as 4,912,290 eee 
June ..... 6,016.472 .. 8.6% 
July ; casein ed ee 6.5% 
August .... ve Ma Ten iscs 6.6% 
September 6,694,616. . 6.7° 
Ist year total .. .$65,089,635 100% 
1 mo., 2nd year. $6,024,165. 7.0% 


War Agency Spokesmen to Answer 
Jewelers’ Current Problems 
At Forum in New York Jan. 24 


\rrangements 
ANRJA for a 
retail jewelers 


have been made by 
meeting of New York 
at the grand ballroom 
of the Waldorf-Astoria hotel, New 
York, on Sunday afternoon, Jan. 24. 
Speakers from the Department of Com- 
merce, OPA, WPB and ODT will ad- 
dress the meeting and will answer ques- 
tions submitted in writing. The names 
of the speakers have not vet been an 
nounced, 

The principal topic under discussion 
will be the new standards of practice 
for retailers, known the “Retailers 
for Victory Plan.” Merchants are anxious 
to learn what they can expect in the 
way of merchandise, supplies, materials 
and labor, and to discover how a de- 
creased volume will affect their survival. 

Another problem to jewelers’ which 
will be taken up is the manner in which 


as 
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they can be appraised of governmental 
orders and regulations to eliminate any 
unconscious violations. 

A large attendance is expected since 
the involved are of immediate 
concern and of vital importance to the 
jeweler in order to find out where he 
stands. 


issues 


Palladium, Platinum Sister Metal, 
Available in Sufficient Supply; 
Is Tarnish-Proof with Bright Luster 


Though platinum for jewelry purposes 
is “out for the duration,” palladium, a 
companion metal, is available in supply 
sufficient to meet jewelry and commer- 
cial needs, according to officials of the 
International Nickel Co., from whose 
nickel-copper ores in the Sudbury dis 
trict of Ontario both platinum and _pal- 
ladium are recovered. 

Although platinum is about 100 times 
as rare as gold, palladium is even more 
rare, it was pointed out, yet is currently 
valued approximately 30 per cent lower 
than platinum. It is lighter in 
weight and one ounce of palladium will 


also 


vield approximately 25 per cent more 
rings than one ounce of platinum. 
Palladium is one of six metals which 


constitute the metallurgical group known 
as the platinum group; the others being 
platinum, iridium, ruthenium, rhodium 
and osmium. With the exception of 
osmium all of the platinum group have 
been used in the manufacture of jewelry. 


Palladium is tarnish proof and _ its 
whiteness is such that it can not be 
distinguished readily from its better 
known companion. It will take and re 


tain a brilliant polish, it can be worked 
without difficulty conventional meth 
ods and can be formed easily into rings 
forms. 


by 


and other jewelry 


OPA Streamlines Central 
Chain Store Pricing 


Chain stores mav now determine maxi 
mum prices for new items by a simpli 
fied procedure. Retail chain stores which 
have made applications for central pric 
ing may be granted temporary authori 

on a limited 
disposition of 


A chain, 


stores, 


zations to price centrally 
until 
such applications can be made. 
therefore, two or more 
may be to establish 
uniform prices if before Aug. 1942, 
it had a fixed practice of at 
uniform prices in all or a group of its 
stores in a particular area. This is cov 
ered by amendment No. 12 to the Gen 
eral Maximum Price Regulation 
Supplementary Order No. 13. 
Regardless of past practice, 
chain may central-price without specific 


basis permanent 

owning 
allowed and 
17, 


selling 


use 


and 


its no 


authorization from OPA. The granting 
of an application will ease the strain 


of determining prices, keeping records 
and filing reports for individual 
store. 

Applications for central pricing should 
be filed with the Retail Trade and Ser 
vices Division, OPA, Washington, D. C. 
There is no form for this application but 
the applicant must give full details as 
to his business. 


each 


Alarm Clocks Feature P.O. Auction 


Sixty-five alarm clocks were snapped 
up at a St. Louis, Mo., post office auc- 


tion of unclaimed articles on Dee. 8. 








Earrings in vatjoes patterns in 14 Kt 


Green and Red Gold 
St. Christopher Key—14 Kt in three 
sizes; also Bill Clips, Charms and 


Links to match 


Love Knot Ring—14 Kt Red and Green 
Gold Combination in four sizes Ear- 
rings, Cuff Links and Studs to match 


Our comprehensive line of 
Gold, Platinum and Enam- 
aled Novelties, including 
Vanity, Cigarette and Card 
Cases are distinctive and 
have sales appeal, 


CLIFFORD A. MILLER &CO., Inc. 


Manufacturers 


64 West 48th Street 
New York 








Everujthing n STONES -. 














When published in 
THE 
JEWELERS' 
CIRCULAR- 
KEYSTONE 


it automatically becomes an 
official record of the Jewelry 
and Allied Industry. 
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GENUINE 
WHOLE 
PEARLS 


— All Sizes — 


GENUINE 
RUBIES & 
SAPPHIRES 


Squares, Rounds and 
Fancies 


GENUINE 
GARNETS 


Rounds and Ovals 


AMETHYSTS 
TOPAZ 


AGATES 


Plain or Drilled 





Mail Orders Promptly 
Filled 


Special Attention to 


CUTTING 
ENCRUSTING 
DRILLING 


MAX STERNaco. 


Importers 


17-23 John St. New York 














Standard "Dollars and Cents" Ceilings, Based 
On Maximum Mark-Ups, Are Under Preparation by OPA 


Prediction to paste in your hat: Be- 
fore many weeks OPA will announce 
specific “dollars and cents” ceiling prices 
for watches, clocks, silverware, gifts and 
a broad line of jewelry. 

Current trends in OPA thinking head 
more and more strongly towards maxi 
mum prices arrived at through margin 
restrictions—a basic shift in the whole 
approach to “ceilings.” Ladies’ silk and 
nylon hose and certain meat products 
are already priced in this manner; other 
“cost-of-living” commodities, especially 
food and clothing, will follow; consum- 
ers’ non-essentials will likely be the last 
to shift from ceilings based on individual 
stores’ March 1942 selling prices to the 
same specific ceilings for all stores. 

In the meantime, before the shift-over 
to the new approach to the problem of 
price spirals, all provisions of the Gen- 
eral Maximum Price Regulation continue. 
The “dollars and cents” ceilings will take 
the form of commodity-by-commodity 
amendments to the “General Max.” 

Foreshadowing such jewelry products 
ceilings in the U. S. are the new price 
controls in force in Hawaii, which set 
the retailers’ maximum = price at = 1.75 
times the net cost of goods bought from 
a wholesaler and twice the net cost of 
goods bought from a manufacturer. 


TO ALLOW CREDIT CHARGE 


Another straw in the wind was a letter 
from OPA to a number of credit jewel- 
ers, enclosing the draft of a schedule of 
credit charges to be permitted by OPA 
if, as and when standardized ceiling 
structures, with every retailer’s maximum 
price based on cost-plus-stated-margin, 
are promulgated. Except for the Christ- 
mas rush, merchants and credit men 
would have been summoned to a meet- 
ing to discuss the conditions under which 
an additional charge for credit may be 
made and to limit the amount of credit 
charges when permitted. Such a meeting 
may be scheduled soon. 

The proposed schedule would elimi- 
nate any credit charge when payment is 
to be made before the 10th day of the 
second month after purchase or during 
a longer period when the seller ordinarily 
agrees to extend credit on open book 
account at the cash price. 

In other cases, it is proposed to allow 
the following credit charge: 

(1) Whatever charge the store has 
made since May 18, 1942, in compliance 
with OPA regulations, and separately 
stated as an addition to the price, pro- 
vided that the charge is not more than 
‘, of 1 per cent of the original unpaid 
balance of the purchase price for each 
month during the period for which credit 
is to be extended. 

(2) If the store has not made such a 
charge. it may use any such charge made 
by its most closely competitive competi- 
tor of the same class—but again pro- 
viding that the charge is not more than 
‘%, of 1 per cent per month. 

(3) If neither the store nor the com- 
petitor made any such charge during 
the period after May 18, 1942, a charge 
of *, of 1 per cent per month may be 
added. 

If the seller reduces his cash _ price 
below the “dollars and cents” maximum 
price, he may make a credit charge 
equal to such price reduction or may in- 
crease by that amount whatever credit 





charge is otherwise permitted, according 
to another part of the proposal. 

Credit charges at retail would have to 
be quoted and charged separately from 
the cash price, and no purchaser would 
be required to accept any extension of 
credit. 


U-R VETERAN REWARDED 





Fred E. Rogers (right) credit manager of 
Untermeyer, Robbins & Co., Inc., New York 
manufacturing jewelers, pictured receiving 
a Tiffany watch from M. L. Robbins, at a 
luncheon Dec. 5 when partners and em- 
ployes in the firm felicitated Mr. Rogers 
on his 50th anniversary with the company. 
The watch was inscribed, ‘Presented to 
Fred E. Rogers in appreciation of 50 years 
of faithful service. December Ist, 1942." 
Fellow-employes gave him a gold walde- 
mar chain. The luncheon took place at the 
factory and was attended by the entire fac- 
tory and office staff. Mr. Rogers is 77 years 
old. 


WEFFERLING, 
BERRY & CO. 


Makers of 
fine Emblematic 


8B ROSE ST., NEWARK, N. J. 


Jewelry 
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q Meyer Koulish Co. Ine., jewelry 
manufacturers, have leased space at 228 
E. 45th St. 

q Recent retail rentals: Edward Ukeles, 
a store at 137 W. 72nd St.; Jacob Bar- 
con, a store at 489 Lexington Ave. 

q Jack Grobstein, of Grobstein & 
Brasche, watchcase manufacturers, 177 
Canal St., married Elaine Goldstein, of 
Brooklyn, Dec. 20. 

q Maurice Swaab has withdrawn from 
the firm of Kornberg Bros. & Swaab, 
diamond cutters at 74 W. 46th St. The 
firm’s title is now Kornberg Bros. 

q Maintaining a five-year tradition, the 
Stern Mfg. Co., Newark, N. Y., held a 
festive pre-Christmas dinner the night 
of Dec. 23, with the entire organization 
guests of I. Stern at the Cadillac Res- 
taurant. 

q Meyer Wolf, formerly with Baskin 
Bros., Inc., is now associated with Som- 
ers-Ernst Co. Ine., manufacturing 
jewelers and diamond importers, 42 W. 
‘8th St., New York. He will cover the 
Southern territory, succeeding O. J. 
Somers. 

q.I. Kassoy, president and treasurer of 
I. Kassoy, Ine., dealers in jewelers’ 
supplies, and Miss Libby Palau were 
married Dec. 31. Because of the recent 
death of Mr. Kassoy’s mother, the cere- 
mony was performed at City Hall. Em- 
ployed by the Kassoy firm since 1938, 
the bride has recently been secretary of 
the corporation. 

q Anticipating revived interest in an- 
tique jewelry, the Franlin Simon de- 
partment store last month opened an ex- 
hibit of 800 pieces of Victorian jewelry 
by Austin, a New York jewelr of that 
period. The elaborateness of jewelry of 
that day “combines effectively with the 
streamlined fashions of L-85, the fabric 
Conservation Order,” the store pointed 
out. 

q Miss Margaret Paula Jakobb, daugh- 
ter of C. A. Jakobb, widely known de- 
signer of precious jewelry, was married 
in Mexico City on Christmas Day to 
Paul Scott, representative in Mexico of 
an American manufacturing druggist. 
4 Lido Diamond Cutting & Polishing 
Corp. has been chartered to conduct a 
business in precious stones of all kinds 
in New York. Directors are Philip 
Olan, Michael [Lieberman and Attorney 
Benjamin Isaacs, 305 Broadway, New 
York. 

4 The Vuleain Watch Co., of Chaux- 
de-Fonds, Switzerland, has opened at- 
tractive offices on the 21st floor of the 
International Building, Rockefeller Cen- 
ter, 630 Fifth Ave. Bernard S. Lipp- 
man, in charge as U. S. representative, 
has had wide experience in the Swiss 
watch industry, having been connected 
with the industry since an early age in 
Switzerland, his native land, and traveled 
throughout the world in its interests. 
Before coming here Mr. Lippman was 
his company’s representative in Great 
Britain. The firm will feature the in 
ternationally known, high-grade Vuleain 
movement. 


“We Proudly Pledge Full Cooperation 
to OPA” was the slogan adopted by 
Shapiro Jewelers, of Albany. N. Y., and 
13 other retail merchants in a_ recent 


local ad. 
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Wartime Activities of Inter-Faith 
Conference Cited at Luncheon Held 
At Waldorf-Astoria Hotel 


\ luncheon meeting of the jewelry 
division of the National Conference of 
Christians and Jews was held at the 
Waldorf Astoria Hotel in New York, on 
Monday, Dec. 14, under the auspices of 
a committee consisting of G. H. Nie 
meyer, chairman; William Ogush, of 
Katz & Ogush, and W. Waters Schwab 
of J. R. Wood & Sons. 

The purpose of the meeting was two- 


fold, (1) to explain the special wartime 


activities which the conference is con- 


ducting this year and (2) to raise funds | 


toward carrying on the work. 

This year’s activities are particularly 
directed at securing greater understand- 
ing and fellowship between Protestants, 
Catholics and Jews in the armed services, 
explained Andrew Gottschall, regional 
director of the southern area, who is also 
director of the national program for the 
men in the armed services. The confer- 
ence is endeavoring to work with Army 
and Navy chaplains in developing under 
standing and good will among men of 
different races and faiths who now fight 
as soldiers in a common cause. The work 
is carried on by discussion and personal 
contact with the chaplains by supplying 
speakers and literature for men in the 
services and enlisting the cooperation of 
everyone concerned. 

In peacetime the work of the National 
Conference of Christians and Jews is en 
tirely important, Mr. Gottschall pointed 
out, but in wartime it is indispensable. 
Standing as it does in this war for hu 
man freedom and equal opportunity for 
all, America must necessarily cleanse its 
own national life of the stain of intoler 
ance, of racial and religious prejudice. 

Dr. Everett R. Clinchy, president and 
director of the conference, followed Mr. 
Gottschall’s address with a résumé of 
the activities of the organization ever 
since its inception, 15 years ago, and 
spoke of the broad program that it is 
carrying on today, through the press, 
over the air and by local meetings and 
conferences. When and if racial or reli 
giou tensions arise, local conference 
leaders are always on hand with skilled 
techniques for rooting out prejudice and 
ill will. 

Mr. Schwab concluded the meeting 
with an appeal for funds to carry on the 
work, pointing out that because of the 
war condition and the special drive be 
ing undertaken this vear, larger amounts 
are needed. He urged generous contribu- 
tions not only from those present but 
from everyone throughout the jewelry 
industry. 

Pledge cards were distributed and col 
lected, and while neither the total amount 
pledged nor individual contributions 
were Stated, it is understood that an en 
couraging response was made. Members 
of the industry who did not attend the 
luncheon are urged to send their con 
tributions by mail, making checks pay 
able to W. Waters Schwab, treasurer, 
and addressing them to him, care of J. 
R. Wood & Sons, Inc., 216 Fast 45th St., 
New York. 





SIMONS BROS. CO. 
THIMBLES 


PHILADELPHIA 





269 So. 9th ST. 











ENCRUSTERS | 


STONE RINGS ENGRAVED 
@ CRESTS @ DRILLERS 
@COATS-OF-ARMS @GEM CUTTERS 
@ SCHOOL AND FRATERNAL EMBLEMS 


Estimates furnished without obligation 


BRAUNFELD & MEHLMAN 














108 Fulton St. New York, N. Y. 











“ORIENTA” 
CULTURED PEARLS 
of QUALITY 


Lis Lhrislic fo 


65 NASSAU STREET NEW YORK 


OMEGA 


The watch of world precision record 


NORMAN M. MORRIS 


WATCH CORP 


608 Fifth Ave.... Neu York 





FRIEDMAN GEM CO., INC. 


5,000,000 
ROYAL MARCASSITES 


21zes 


Delivered in Seoled Packages 
ZIMCONS Whae cad Bae Peas 
CULTURED PEARL NECKLACES 
CHINESE JADE 


71-73 Nassau St., New York City 
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Whitelaw Brothers 





48 West 48th St., New York, N.Y. 4 








BEAD SPECIALIST 


All Kinds of Genuine Stone Bead Necklaces 


Earrings Pendants Bead Bracelets 


Selections on request to responsible Jewelers. 
Neckiaces lengthened and restrung 


DOUBRAVA CO. 


12 John St., New York City 











LOCKETS & CROSSES BRIDAL SETS 
10 Kt. & 14 Kt. LADIES’ PLATINUM 


or Gold Filled 
LADIES’ ZIRCON RINGS © preteen 
BIRTHSTONE RINGS NTS" Rin 


JOSEPH A. RICH 


Mfrs. of Plat. & Gold Jewelry 
62 W. 47th St. New York, N. Y. 
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DIAMONDS 


REPAIRED 
RECUT 


> 


A. SPIER 


7 WEST 45th STREET 
NEW YORK CITY 











. . Large Stock of 


Now Available . 


Sterling Silver Clasps 


in 1, 2, 3 Strands for 
CULTURED PEARL NECKLACES 


Also White Gold Clasps 


* 
RESULT OF FORTUNATE PURCHASE 


Order While They Last 


FRIEDMAN GEM CO., INC. 


71-73 Nassau Street, New York City 





TEWELERS 
BLOCK 


and all other lines of 


Insurance 


in all parts of the world 
PENDLETON & BERGER 


15 WILLIAM ST. NEW YORK 
Tel. HAnover 2-1771 CABLE “PENBERG" N. Y 
ESTABLISHED SINCE 1907 





CORRUGATED BOXES 


Over 100 sizes in stock 
PAPER—TWINE—TISSUE—GUM TAPE 
If it's a Shipping room item 
we have it 


SAUL ROSNER 





143 Greene St. New York City 








J. A. SAMUEL & CO. 


220 BROADWAY NEW YORK 


PALLADIUM 
WHITE GOLD 
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Court Ruling Stays Jersey Board 
From Ordering Jewelers to Discard 
Customary Optometric Signs 


Restrictions which on the final day 
of 1942 would have thrown into dis- 
card many of the optometry signs now 
used by New Jersey jewelry stores and 
handicapped the operation of their op- 
tometric departments were at least de- 
layed by Chancery Court action Dec. 11. 

The Chancery Court issued a _ pre- 
liminary restraint enjoining the New 
Jersey State Board of Optometrists 
from enforcing its “regulation No. 7” 
of May 19, 1942, which otherwise would 
have been effective Dec. 31, 1942. 

Under the board’s order, licenses to 
practice optometry in New Jersey 
would not be renewed unless the op- 
tometrist could show compliance with the 
following regulations: 

“That on any building wherein a li 
censed optometrist practices the profes- 
sion of optometry, there can be dis 
played no signs pertaining to the art 
and practice of optometry other than a 
sign whose dimensions shall not exceed 
6 inches by 24 inches containing the 
optometrist’s name and the word ‘op- 
tometrist’ in letters not to exceed two 
inches in height. On the door or win- 
dow the same sized letters may be used 
together with ‘Eyes Examined’ or 
‘Hours for the Examination of Eyes’ 
or ‘Examination by Appointment’ and 
then his office hours underneath. It is 
strictly prohibited to have eyeglass 
signs, painted or neon, either in the form 
of eyes, oxfords or any other structure 
resembling eyes or eyeglass frames.” 

Samuel Kaufman, of Bilder, Bilder 
& Kaufman, attorneys, advised jewelry 
store optometrists, in applying for li- 
cense renewals, to answer the question 
whether the optometrist’s employer has 


complied with Regulation No. 7 with 
the wording “No—see footnote below.” 


Mr. Kaufman said there should then be 
added as a footnote at the bottom of the 
application or on a piece of paper at- 
tached to the application, the follow 


ing: “I am informed that the Court of 
Chancery has issued a preliminary re- 
straint enjoining the State Board of 


Optometrists from enforcing its Regu- 
lation No, 7.” 


WPB Forbids Cutting or 
Use of Copper Plates for 
Calling Cards, Stationery 

Social engraving was severely restrict- 
ed by a WPB order dated Dec. 28, for 
bidding the cutting or even the use of 
copper plates after Dec. 31. 

An amendment to the copper conserva- 
tion order M-9-c, the new regulation for- 
bids the cutting of copper plates for all 
forms of social and business stationery, 
including greeting cards, visiting cards, 
wedding invitations, wedding and birth 
announcements, and the like. Further 
than that, the order even prevents the 
use of old plates for such purposes, even 
though the customer brings the plates 
to the store or the store has been storing 
the plates for re-use. 

Steel dies may still be used, assuming 


that no new metal is needed. WPB 
suggests that for some purposes such 
dies might serve in place of copper 


plates, after being shaved and re-cut. 


announced 
as to whether, how, or when the Govern- 
ment may intend to salvage the frozen 
| copper plates. 


No information has been 


| Canadian Cafeteria Customers 


| 000 


Get Along with Wooden Spoons 


Over two million wooden spoons—180,- 
dozens, to be exact—have been 
ordered for use in Canadian canteens 
and cafeterias by Industrial Caterers, 
Ltd., Montreal. The spoons are of the 
one-use kind, thin small stirrers to get 
the sugar in tea or coffee moving around 
a bit and help it dissolve. 
Purchase of these spoons 


may stall 


| off for a while the day it will be neces- 


Channin 


| that 





sary to ask employees to bring their 
own cutlery if they want to eat in the 
cafeteria. Within a year, close to 15,000 
articles—spoons, knives and forks—have 
been taken from the cafeteria by em- 
ployees, and owing to the shortage of 
certain metals it is impossible to obtain 
further quantities of the type of table- 
ware ordinarily used in the cafeteria. 
The only substitutes available are 
articles made of sterling silver and the 
cost of these would be too great, let 
alone the increased temptation such 
silverware would be to those who have 
removed the less valuable ware. 


Jan. 15 Deadline for Filing 
Report on Rough Diamond Stocks 


Jan. 15 is the last day for persons who 

own rough diamonds (of any grade, size 
or quality) to file the required quarterly 
report with the War Production Board, 
Building, New York, N. Y., 
Ref: M-109. 
‘Such a report, on form PD-376, must 
be filed by all who on Dec. 31, 1942, held 
10 or more carats of rough. Next report 
after this will be due on or before April 
15, covering holdings as of March 31. 

The WPB has been upset by the seem- 
ing lack of seriousness towards these re- 
ports, which the Government uses to 
control the distribution of diamonds so 
none will fall into the hands of 
Axis agents and be used _ industrially 
against the Allied effort. 

Serious penalties may follow failure to 
file, not the least of which is refusal of 
the right to acquire new goods. As re- 
ported in JC-K’s December issue on 
page 115, all sales of rough diamonds are 
now subject to WPB approval or report. 


TOPAZ 


BRAZILIAN 
Pale Yellow to Red Orange (Sherry) 
lustre and transparent 
All Cuts 
TRANSMARES CORP. 


IMPORTERS 
15 William Street 








New York 





REPAIRING of JEWELRY 
IN ALL ITS BRANCHES 


Also 


SPECIAL ORDER WORK 
ESTABLISHED 1910 


M. J. STERN 


61 Beekman St. New York City 
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WPB Orders Cut in 1943 Production 
Of Fountain Pens and Mechanical 
Pencils; Repair Parts Increased 


Fountain pens and mechanical pencils 
will be fewer and will use metal 
and rubber, according to an order by 
the War Production Board which also 
limits pen holders and ordinary wood- 
cased pencils. 

At the most, 18,000,000 fountain pens 
can be made this year, and all that are 
produced will probably have gold nibs, 
because production of steel nibs for 
fountain pens was halted Dec. 7, the 
date of the order (L-227). More than 
50,000,000 fountain pens were made in 
1942, perhaps four-fifths or more fitted 
with steel nibs and selling at 25 cents 
to $3. Each manufacturer this year 
can make a quantity of fountain pens 
no larger by number than 35 per cent 
of the steel point units he turned out 
in 1941, plus 50 per cent of the gold 
pen point type he made in 1941. 

In the past, however, a fountain pen 
manufacturer usually made only gold- 
pointed pens for the quality markets, 
selling for $5 and upwards, or only 
steel-pointed pens for the drug and 
variety store trade, so it is problematical 
how production will develop in 1943. 
More gold will be used for fountain pen 
points only if the former steel-point sec- 
tion of the industry upgrades its product 
and uses more yellow metal than the 
reduced quantity used by the quality 
producers. 


less 


No iron, steel, copper or copper-base 
alloys can be used in fountain pens, ex- 
cept low carbon steel for functional 
parts except nibs, and the copper that 
is contained in the 14 karat gold pen 
nibs. Rubber are prohibited in 
new goods once present inventories are 
exhausted, but this will have little effect 
on the quality product since all the 
major companies have sac-less models. 
Reclaimed rubber can be used for re- 
pair sacs. 


sacs 


A 20 per cent increase in production 
of repair parts is allowed to facilitate 
repair of leaky or broken fountain pens 
now in use. 

No critical material, such as_ steel, 
copper, brass, ete., can be used for the 
casing of mechanical pencils, the pro- 
duction of which in 1948 will be limited 
to 47 per cent of the 1941 output, allow- 
ing a total of 24,500,000 pencils. This 
compares to an estimated production of 
70,000,000 mechanical pencils in 1942. 
The only critical material allowed will 
be low carbon steel for functional parts. 
Manufacture of repair parts will jump 
20 per cent over 1941. 

Other major points of the order: 


Banned for the duration 


are rubber 
erasers on both mechanical and wood 
case pencils. Experiments are under 


way, the WPB says, on “substitutes for 
erasers.” 

Also out for the duration are all types 
of pens and pencils used for novelties 
or distributed for advertising purposes. 

No metal of any 
wood cased pencils 
cept fountain pens. 

Platings or other metal finishes con 
taining zinc, tin, cadmium, copper or 
nickel are banned for any type of pen or 
pencil. 


type is allowed on 
or pen holders, ex 


Jack Tinnea, formerly of St. Louis. 
has been appointed manager of Bing’s 
Credit Jewelry Co. in Urbana, I). 
1943 


FOR JANUARY, 


Katz, Gruen Watch Executive, 
Answers Call from WPB; 
Continues as Gruen President 


Benjamin S. Katz, president of the 
Gruen Watch Co., Cincinnati, has been 
lent by that company to the War Pro- 
duction Board. Called to Washington by 
Ferdinand Eberstadt, WPB vice-chair- 
man, Mr. Katz is now working on special 
problems for Ernest Kanzler, director 
general for operations, though his exact 
title and status have not been disclosed. 

George J. Gruen, chairman of the 
board, declared that the company “is 
complimented that the Govenment con- 
siders Mr. Katz capable of rendering 


Benjamin S. Katz, 
who continues as 
head of the Gruen 
Watch Co. while 
"on loan" to the 
War Production 
Board, for which he 
is performing spe- 
cial services. He will 
continue to assist 


WPB until these 
duties are con- 
cluded. 





this vital wartime service, and the board 
of directors is happy to extend him leave 


of absence to accept this important 
assignment.” Mr. Katz remains Gruen 


president. 

Mr. Katz entered the jewelry industry 
in 1917 when he went into a_ jewelry 
store in New York to buy an engage- 
ment ring. He pondered long over the 
selection, and asked so many questions 
that the jeweler gave him a job. Four 
years later, at 31, he knew enough 
about the jewelry business to organize 
his own firm, Katz & Ogush, manufac 
turers of watch cases. He was with that 
company until 1935. 

Mr. Katz is also president of 
Gruen National Watch Co. and 
the Gruen Watch Co., of Canada, Ltd. 
He is a member of the advisory board 
of the Fifth Third Union Trust Co.. 
Cincinnati; past president of the 
Jewelry Crafts Association, member of 
the Advertising Club of New York 
24 Karat Club of New York. 


the 


Case 


ind 


Army Must Have New Insignia, 
But WPB Order Says No New Dies 


Manufacturers of Army insignia have 
found themselves in the anomalous posi- 
tion of being unable to conform to Army 
specifications of a ruling by 
WPB prohibiting the production and use 
of any dies not in operation prior to 
July 20, 1942 except in the case of dupli- 
cation for replacement of those on hand 
at that date. 

Maisel’s Indian Trading Post, Albu- 
querque, has brought this matter to light 
since new designs created by the War 
Department subsequent to the date, or 
immediately before, cannot be obtained 
without dies which are now banned by 
WBP Order L-131. 

Appeal may be made by manufacturers 
affected by this order where it is felt 
that compliance would work an excep- 
tional unreasonable hardship and 
communications should be addressed to 
the Consumers’ Durable Goods Branch, 
WPB, Washington, D. C.. Ref: L-131. 


because 


or 





WEST 46th STREET 


24 HOUR SERVICE 


Strategically situated in the new Diamond 
Center of the world, ringed by the essential 


allied trades of the jewelry business. 


DIAMOND CUTTERS, DEALERS, and MAN- 
UFACTURING JEWELERS will find layouts in 
"33" particularly well suited to the exacting 


requirements of their trades. 


Reasonable Rentals 


BROWN, WHEELOCK, HARRIS, STEVENS, Inc 
Agent 
22 EAST 40th STREET NEW YORK 


LExington 2-6100 











Wanted... Immediately 
Watchmakers’ & Jewelers’ 


LATHES, 


Motors, Staking Sets, Too!s, 


Materials, Equipment 

WE WANT YOUR MERCHANDISE 

ANY CONDITION — ANY QUANTITY 
You can send us your merchandise 
with confidence, subject to return at 
our expense if price is not satisfac- 

tory. 
Licensed and Bonded. References. 


SEND TODAY—WITHOUT DELAY 
WRITE .. WIRE .. TELEPHONE 


IRVING SACK’S JEWELRY CENTER 


864-A BROADWAY, NEW YORK 


Phone Canal—6-4958. Walker—5-9265 
Gramercy—7-7715 








RCH CROWN TAGS 


CELLULOID — METAL — PARCHMENT 


Send for Catalog Illustrating 


Our New Improved Line 


IS Crawford St. Newark, N. J. 








ETERNA WATCH COMPANY 
OF AMERICA, INC. 
MAKERS OF FINE WATCHES 
SINCE 1856 


580 FIFTH AVENUE, NEW YORK 


Telephone BRyant %-8660-8689 
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MARCASITES 


10 WEST 47th ST. 
NEW YORK 


GENUINE SWISS—ALL SIZES 


GENUINE OPALS 
GENUINE AMETHYST 
GENUINE TOPAZ 


MAX SCHUSTER 











Silverware Repaired 
Equal to NEW 
Removing of Engravings 


WM. HERTEL & CO., Inc. 


Silversmiths & Platers 
17 W. 45th St. 
New York City 


“25 years at the same 
address” 


(Before) 





GOLD 


and 


SILVER 
PLATING 





(After) 
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WATCH MATERIAL 


Parts for all makes of 
Swiss & American watches. 


Prompt mail service. 
Write for Catalog C 


DEAN COMPANY 


116 Nassau St. 


BUY WAR BONDS 





New York 


LS 





SGNO8 UVM ANS 








GENUINE 


Cuaranteed 900. fine 
Rings, Bracelets, etc. 
low cost by air 

ENRIQUE KAUFMANN R. 
P. ©. B. 886, LIMA, PERU 


Hand Made 
attended at 





PERUVIAN SILVERWARE 


Orders 
express. 








Government Board Lists "Frills" That Can Be Eliminated; 
One Northwest Jeweler Closes Wednesdays for Duration 


Many expedients will be used this 
year by jewelry stores to curb expenses 
and conserve hard-to-replace inventory. 

OPA last month gave the green light 
to the elimination of some retailing 
“frills” in Supplementary Order 29, Re- 
tail Kconomy, copies of which may be 
obtained from any OPA office. Among 
services which can be curtailed, changed 
or discontinued are: 


Deliveries of purchases made at any 


one time by a customer, if these pur- 
chases are of a total size and weight 
which it is reasonable for an average 


person to carry away. Large clocks and 
chests of silverware might be the only 
jewelry store exceptions. 

Sales on approval. 

Acceptance of returns from customers, 
unless the article is not as represented 
or as ordered. 

Gift wrapping; gift packaging. 

Lay-away or will-call privileges. 

Free telephone calls. 

Customary repair, remodeling, altera- 
tion and installation services without 
charge must be continued as formerly, 
unless shortages resulting from the war 
make it impossible to continue identical 
services. In that “sub- 


case, services 


Swiss Watches Still Come 
Through Genoa; December 
Shipments Hit by Delays 


Genoa, Italy’s chief seaport, bombed 
repeatedly by the R.A.F., still handles 
Swiss shipping; hence it may be assumed 
that the British planes were instructed 
to lay their eggs elsewhere than the 
vicinity of the Swiss docks. 

To American watch importers this 
means that one or two Swiss-owned ves 
will continue each month on_ the 
Genoa-to-Baltimore run, each with prob- 
ably several hundred thousand watches 
and watch movements in its cargo. Defi- 
nitely scheduled to arrive in mid-January 
is a cargo ship from Lisbon, carrying 
watches among its lot of Swiss exports 
to the U.S. 

Details of the 1943 Swiss watch quota 
for this nation’s importers may be de 
layed because of complications in ar- 
rangements for transit permits from 
Britain and Germany's blockade and a 
counter-blockade. Meanwhile, the status 
quo continues, which, as one importer 
said, “is not so bad.” 

Two Swiss vessels, the Gotthard and 
the Stavros, docked with watches at Bal- 
timore last month, but various develop- 
ments held up many of these move- 
ments—some half a million units or more, 
One ship went aground in the Chesa- 
peake and Delaware Canal, through 
which neutral shipping must pass to 
reach Baltimore now that the Navy pre- 
vents such vessels from entering Chesa- 
peake Bay. ‘This meant a delay of several 
days. And when the goods reached cus- 
toms authorities at New York, importers 
had not received their invoices by mail, 
and had to post bonds before being al- 
lowed to remove the merchandise. This, 
too, caused several days’ delay. 

Whether these mishaps alone were re- 
sponsible, or whether some importers 
were conserving their stocks against 


sels 


stantially filling the same need” must be 
substituted. 

Surveying 100 stores, JC-K found that 
gift-packaging is generally continued. 
However, one North Carolina jeweler 
who expects to cut out frills by 60 per 
cent asks customers for permission to 
wrap the article simply in tissue paper 
if the purchase is for personal use. An 
Indiana store does not box merchandise 
under $5 in the gift department. An 


Arizona store would eliminate flannel 
holders for silverware. 
Deliveries have been cut by many 


jewelers. One small-town firm used to 
make six deliveries by car or messenger 
a day; now averages but three a week. 
Several others said they have eliminated 
all deliveries. 

The trend that began with 
Christmas hours in many stores is 
cented by the decision of Goldsmith’s, 
Inc., Seattle jewelers, to close every 
Wednesday for the duration. Goldsmith’s 
advertised: “We are closing our store one 
day each week for the duration, every 
Wednesday. That gives you one day 
less to buy jewelry, and we sincerely 
recommend that you use a big part of 
what you intended to spend for jewelry 
to buy war bonds to help bring vietory.” 


shorter 
ac- 


1943 demand, many of the December ar 
rivals did not reach retail stores in time 
for Christmas. Many thousands were 
siphoned off by Government priorities 
for Post Exchanges and Naval Stores, to 
the dismay of both importers and retail- 
ers. Waterproof service watches bulked 
large among the December receipts. 
There were fewer ladies’ models. 

Some parts, it was learned, are being 
received through undisclosed — round 
about channels. 


Gem and Design Background 
Courses Mapped for Young 
Diamond Cutters 


Plans for the formation of a class in 
diamond cutting at the School of In- 
dustrial Arts in New York City have 
come to a halt because of difficulty in 
finding a competent instructor, accord- 
ing to John G. Kenny, principal. This 
venture had met with enthusiasm with 
both sexes at the school and _ potential 
enrollment in the class exceeded ca- 
pacity. 

However, plans are under way to 
teach gemology, design principles and 
related subjects to all apprentices in 
New York’s rapidly growing diamond 
cutting industry. Night classes are to 
start within a few weeks under the in- 
struction of a competent diamond-cutter, 
according to a program mapped by the 
New York State Apprentice Council 
and the New York State Department of 
Education. 


Sartori Buys Guthrie's Stock 


Albert J. Sartori, jeweler, 10 Wall 
St., Spokane, Wash., has purchased the 
complete stock of H. W. Guthrie’s 
jewelry store in Pulman, Wash. E. C. 
Miller has acquired the repair depart- 
ment, which will be managed by Gaston 


Wilson. 
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q Water resulting from a fire in’ the 
building Dec. 7 severely damaged stock 
in Lippman’s jewelry store, Altoona. 

q Sansom St. jewelers, thanks to the 
expert salesmanship of Miss Blanche 
Parks, of Brown, Gold Co., 110 S. 8th 
St., purchased $16,000 worth of War 
Bonds on Pearl Harbor Day. 

q Two employees of Joseph D. Bechtel & 
Co., 729 Sansom St., have entered the 
armed forces. William Reed, of the ma- 
terial department, left Dee. 15. Walker 
Jason, employed in the same department 
for seven months, is at Great Lakes 
Naval Training Station. 

q The daughter and son of H. Ben 
jamin Gording, 716 Sansom St., haven't 
allowed the war to blight their re 
spective romances. Daughter Marion an 
nounced her engagement to Private Paul 
H. Levy, who traveled for the Gording 
firm for six years. He is now stationed 
in Alaska. On the same day that he 
graduated as a second lieutenant in the 
Chemical Warfare School at Edgewood 
Arsenal, Son F. J. announced his en 
gagement to Dr. Freda Sattalle, of 
Johnstown, Pa. 

q Benjamin L. Feldman, a_ jeweler of 
5004 Griscom St., received a posthu- 
mous award for his soldier son on Dee. 
9. Private Jack H. Feldman, killed in 
the first Japanese attack on Dee. 7, 
1941, was posthumously awarded the 
Order of the Purple Heart. Private Feld 
man, 19, was an aircraft mechanic. One 
of the first Philadelphians to die in the 
war, he met his death on Hickam Field, 
Hawaii. The Order of the Purple 
Heart is a meritorious award for 
bravery. His mother, Reba, has been 
working at the Quartermaster Depot 
since shortly after her son was killed. 


Recent Canadian Order Further 
Restricts Production of Flatware 
As Well As Other Luxury Articles 


Controls over the production of jewel 
ry and silverware in Canada show con 
trast with U.S. restrictions—tighter 
regulation in a few respects, but on the 
whole permitting a greater degree of 
“manufacture as usual.” 

For one thing, plated flatware contin 
ues, though halted seven months ago 
south of the international border by the 
bans on copper, tin and nickel. Canadian 
platedware manufacturers are limited to 
two patterns. 

\ new Canadian order, dated Dee. 10. 
reduces the number of different pieces 
in either sterling or plated flatware. Out 
for the duration are salad forks, lemon 
forks, fruit knives, iced tea spoons and 








ELGIN — WALTHAM — HAMILTON 
BULOVA — GRUEN 
REBUILT WATCHES 


of the better kind, for the better Jewelers, 
of every description in Swiss and American 
for ladies and gents.—Orders filled promptly. 
We also carry a full line of watch cases of the 
latest styles in every description at the lowest 
market prices. 


Write for Cataloa. 


CENTRAL WATCH MATERIALS & 
SUPPLY CO., INC. 





134 S. 8th St. Phila., Pa. 
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the customary wide assortment of other 
fancy shapes; instead knives and forks 
are limited to one staple size; spoons to 
three. Such limitation has not been or- 
dered here, though the high price of do 
mestic silver, OPA ceilings, and conver 
sion to war production have restricted 
usual manufactures. 

Costume jewelry, still made in the Do 
minion though banned in the U. S. except 
for silver, plastics, shells and other inno 
vations, was limited to pendants, chok 
ers, bracelets, earrings and bracelets by 
the same order of Dec. 10. Brass and 
copper can't be used in Canada for this 
type of jewelry after Dec. 31, except for 
joints, catches, ear wire, chains, swivels 
and pins in manufacturers’ inventory. 
Brass has been “out” in the U. S. since 
last May. 

Surprising to U. S. jewelers is the fact 
that Canada on Nov. 15 banned the use 
of palladium, as well as platinum and 
rhodium, for jewelry. The two latter 
metals have recently been prohibited for 
jewelry manufacture in the U. S., but 
palladium manufacture has continued 
here and replaced considerable of -the 
former platinum volume. Jewelry made 
of the platinum group metals, said J. R. 
Levy, jewelry administrator for Canada’s 
Wartime Prices and Rationing Board 
(Canada’s combined version of OPA and 
WPB), requires a_ disproportionate 
amount of skilled labor. 

The Canadian order of Dee. 10 affects 
many luxury ornamental articles. No 
gold, silver or platinum is to be used in 
the manufacture of such things as pres 
entation trowels, warden’s chains of of- 
fice, baby pins, buttons for officers’ uni 
forms, or convention badges. 

The order extends the simplification 
provisions of an order issued last June, 
but is more particularly designed to con 
serve metals and enable the industry to 
operate with present manpower. 

The earlier order prohibited 
facture, without special permission, of 
new or special models or designs differ 
ent from those sold prior to Dec. 1. 
1941. and called for submission to the 
administrator of price lists of continu 
ing lines. The new order limits manufac 
ture to 25 per cent of the designs filed 
by manufacturers under the former or 
der, and statements showing the designs 
now to be continued are to be filed with 
the administrator by Dee. 31. 


Than 


WPB Order Halts Portable Lamps; 
Shades Also Out for Duration 


One of the latest WPB rulings, of 
interest to jewelry stores, bans produc 
tion of portable electric lamps and 
shades. The restriction applies to all 
types of detachable portable lamps and 
became effective Dec. 10, 1942. 

Included in’ the order (L-33) as 
amended) is the discontinuance of the 
production of lamp shades made of any 
metal, silk or phenolic plastics after Jan. 
1, 1945. 

Preferred orders for the Army, Navy. 
Maritime Commission and War Shipping 
Administration are excepted from the 
order although they are subject to re 
strictions in the use of critical materials 
in the production of lamps and shades. 





FOR IMMEDIATE DELIVERY 
ORDER NOW—NO RATIONING 


We can supply up to a dozen of a num- 
ber to a customer —while our stock 


lasts... 


Balance staffs and balance jewels for 
American watches—ELGIN—WALTHAM 
— HAMILTON — ILLINOIS and other 


makes. 


A complete line of balance staffs and 
stems for all makes of Swiss watches. 


Also a complete line of American and 
Swiss materials for all makes in genuine 
and imitation. 


ORDER NOW 


CENTRAL WATCH MATERIALS & 
SUPPLY CO., INC. 
134 S. 8th Street Philadelphia, Pa. 











KLGIN & BELMAR 


mn Ae 


LOUIS SICKLES 


LOLS Chestnut St.. Philadelphia. Va. 


Wholesale Ditributorstaothe lrade” 








JOS. B. BECHTEL & CO., INC. 
729 Sansom Street 
PHILADELPHIA, PA. 


WHOLESALE JEWELERS 


WATCHMAKER’S & JEWELER’S 
SUPPLIES 


We have served the trade 


since November 1. 1894 











Philadelphia College of Horology 


SCHOOL FOR WATCHMAKERS, 
? JEWELERS AND ENGRAVERS 


Broad and Somerset Streets 
PHILADELPHIA, PA. 














BYARD F. BROGAN 


Manulacturer of Distinctive Diamond 
Mountings and Wedding Rings 


805 Sansom Street Philadelphia 











BOWMAN 


Technical School 
Courses for Success for 
Watchmakers 
Engravers, Jewelers 
Write for free book ““Your 
Future and Our Seheo!l"’ 
JOHN J. BOWMAN, Director 
Bowman Bidg., Lancaster, Pa. 
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IN THE MIDST 


of this mad rush of 
World Events— 

we pause to wish 
you what we sin- 
cerely hope will be a 


Happy and Peaceful 
New Year 





BALTIMORE, MD. 














LET’S 
SEAL 
THE 
AXIS 
FATE 


At the threshold of the New Year, we 
look back and pause to express our deep 
appreciation for your many kind favors 
and courtesies. We look ahead, ever 
mindful of the great task that faces all 
of us... and ever conscious that the 
rich heritage of freedom we enjoy is 
worth any price we are asked to pay. 


ae 
JEWELRY COMPANY 
WHOLESALERS 


BALTIMORE, MARYLAND 
Importers of Easton Watches 
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q Farmer & Cannon Jewelry Co., credit 


merchants established 40 years ago in 
Birmingham, Ala., are going out of 
business. 

q During the recent blood bank cam- 


paign in the Clearwater, Fla., area, the 
Tilley Jewelry Co. conducted the reg- 
istration of volunteers. 

q Adolph Johnson, of Rockwell’s jewelry 
store, Denison, Tex., last month was 
elected a director of the Rockwell Re- 
tail Merchants Association. 

q The window of the Jewel Box at Wil- 
mington, N. C., was smashed during the 
December shopping period and a quan- 
tity of merchandise was stolen. 

qFuter Bros., of York, Pa., have ac 
quired the store property next to their 
own, to obtain a corner location at the 
busiest point in downtown York. 

q Miss Atlanta Journal 
each Monday night for six weeks and 
gave away $20 in cash each week. Six 
jewelry stores cooperated in the plan. 
q John Clingensmith was elected presi- 
dent and William Zale vice-president of 
the Dallas Jewelers Association at a 
Nov. 30 meeting in the Dallas Athletic 
Club. 

q Albert G. Summer, 17 Broad Street, 
N. W., Atlanta, will retire from the 
jewelry business but continue at the same 
location, specializing on watch and 
jewelry repairing. 

q Another December burglary occurred 


visited stores 


when the Jewel Box, Roanoke Rapids, 
Va., was broken into and goods re- 
moved. ‘This store is owned by Henry 


Coley, now in the Army. 

q Cooperating in  Atlanta’s Monday 
night shopping plan are Claude S. Ben- 
nett, Inc.. Myron E. Freeman & Bro., 
Co., Inc., Kay Jewelry Co., Inc., Emory 
A. Morgan, Holzman’s, and Schneer’s. 
Stores stay open until 9 p. m. 

q Celebrating its 45th anniversary, Ar- 
thur A. Everts Co., Dallas, has opened 
the ‘Turquoise Shop,” so called from the 
coloring of its walls, for the display of 
crystal, china and giftwares. The shop is 
down one flight of stairs from the main 
floor. 

q Charles S. Stoler, for many years head 
of the jewelry department of Miller & 
Rhoades, Inc., Richmond, Va., depart- 
ment store, is now with Schwarzchild 
Bros., Inc., jewelers at 123 E.. Broad St., 
Richmond. Stoler is a Registered 
Jeweler, AGS. 


q Sylvan Solomon, newly appointed man- 
ager of the Kay Jewelry Co, 7 W. 
Lexington St., Baltimore, was guest of 
honor at a dinner given by members of 
his staff at the Emerson Hotel on Dec. 
11. Mr. Solomon sueceeds Mr. Ruby, 
who resigned to join the armed forces. 
q Albert Linz, president of Linz Bros., 
Inc., Dallas jewelers, marked his 64th 
anniversary as a merchant on Nov. 25, 


and on Feb. 16 will celebrate his 79th 
birthday. Last living member of the 
five-brother jewelry firm, he is com- 


pleting 58 years of service with that or- 
ganization. 


q Denying a statement attributed to 
Noland Fontaine, district manager of 
the U. S. Commerce Department, that 
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“there is plenty of jewelry,” Albert 
Erskine, president of Geo. T. Brodnax, 
Inc., Memphis, 'Tenn., declared that while 
jewelers’ sales are brisk, stocks are so 
low that the industry is in danger of sell- 
ing itself out of business. 

q Nashville, Tenn., jewelers, along with 
other merchants of that city, are open- 
ing their stores at 10 o’clock in the morn- 
ing and have suffered no ill effects from 
it. Purpose is to keep shoppers off the 
buses during the early morning hours 
when industrial workers deserve priority. 
The stores are open at least two nights 
a week, in a bid for the war workers’ 
trade. 

q Some months ago in Chancery Court 
Kay Jewelry Co., of Chattanooga, Tenn., 
was denied an injunction against the 
Ray Jewelry Co. for the use of a similar 
firm name. However, the Tennessee 
Court of Appeals, meeting at Knoxville, 
reversed the decision and granted the in- 
junction. In the action the Kay com- 
pany charged that the Ray store was es- 
tablished near it on Market St. with the 
intent of benefiting from its advertis- 
ing and good will. The appeal decision 
was rendered by Judge Luke McAmis. 
q If Knoxville were a bit closer to the 
East Tennessee area where wild boars 
are found this story would have really 
been a thriller, but the 300-pound hog 
that invaded the Max Friedman jewelry 
store recently was only a fat porker 
that had escaped from a packing house 
truck. Though the invader caused no 
damage, business was completely sus- 
pended until the errant porker could be 
rounded up and roped in the vault. Call- 
ing in a newspaper photographer, Fried- 
man declared that he was now ready 
to believe the old story of the bull in the 
china shop. 


Employees of the Kay Jewelry Co., 
of Allentown, Pa., were given their an- 
nual banquet on Dec. 8 at the Keystone 
Trail Inn. 


Kenner 
Wholesale 





Z1 WEST 
BALTIMORE ST. 


BALTIMORE, MD. 
“AN INSTITUTION 
of DEPENDABILITY” 


ESTABLISHED 1885 





ALBERT S. SMYTH CO. 


WHOLESALE 
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q Freeman-Daughaday Co. has changed 
its name to F. D. Co., Inc., and now is a 
Rhode Island corporation. It is heavily 
engaged in defense work. 

q Archibald = Silverman, well known 
executive of Silverman Bros., was elected 
chairman of the 1942 Providence United 
Jewish Appeal. He was also named 
president of Temple Beth-El. 

q The Webster Co., North Attleboro, 
has been sold to a group of North Attle 
boro men and will continue under the 
old name. The new officers of the sil- 
verware company are: President, Allan 
A. Gordon, Paye & Baker Mfg. Co.; 
vice-president, Frederic E. Sturdy, J. F. 
Sturdy’s Sons Co.; treasurer, Don- 
ald Barrows, H. F. Barrows Co.; secre 
tary, Paul F. Armstrong. Messrs. Gor 
don, Sturdy and Barrows, together with 
Donald LeStage, Jr., of LeStage Mfg. 
Co., and Gerald Riley are the directors. 
q More than 1000 persons, including 300 
service men as special guests, attended 
the annual dance of the Cohn & Rosen 
berger Co. Attending employes pre 
sented a desk set to Gerald Rosenberger. 
treasurer of the firm. 

4 Fred A. Bullock, of Dolan & Bullock 
Co., has been elected first vice-presi 
dent of the NEMJ&SA to succeed Ben- 
jamin Brier who has been named presi 
dent. Paul Levinger, of Speidel Corp., 
replaces Mr. Bullock as director. 

q Providence jewelry stores continued 
to push advertising of optical depart 
ments during the Christmas rush. The 
Kay Jewelry Co. announced that Dr. 
Phillip Goldfarb is now in charge of 
their department, while the Rogers 
Jewelry Stores announced that Dr. P. 
J. H. Mullen now supervises their de 
partment. 

q Frank R. Budlong, Edgar M. Docherty 
and George A. Armstrong, stockholders 
of William C. Greene Co., last month 
announced the liquidation of that cor- 
poration and the formation of a co 
partnership to manufacture gold rings 
and jewelry under the title, Budlong, 
Docherty & Armstrong, 100 South St., 
Providence. 

q Employment in 27 representative 
Rhode Island jewelry plants during No 
vember was 29 per cent below the same 
‘41 month, according to the State Direc 
tor of Labor. The November total was 
slightly above that of October, probably 
reflecting activity in the first half of the 
month in completing work on foreign 
silver which went on the ban list Nov. 15. 
q Two Rhode Island firms, Blacher 
Bros. and Kotler & Kopit, admitted vio 
lations of WPB orders. Blacher Bros., 
manufacturers of handbag frames, has 
agreed to scrap more than 50 tons of 
semi-fabricated steel tor their violation 
of WPB order M-126. Kotler & Kopit, 
jewelry makers, agreed to dispose of ap- 
proximately five tons of unfabricated 
copper because of their violation of or 
der M-9-c. The New England compli 
ance division of the WPB said that the 
companies made the agreements volun 
tarily and at a “terrific loss.” 

q Thousands of pounds of scrap jewelry 
were contributed by Providence women 
in a recent drive. The drive for serap 
jewelry was run as an auxiliary cam- 
paign to the drive for larger stuff, and 
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the larger stores in Providence set up 
depositories for the collection. At the 
conclusion of the campaign, Brown & 
Dean Co., local refiners, sorted the 
metals and recovered the gold and sil- 
ver. ‘There were four and one-quarter 
ounces of fine gold and 83 ounces of fine 
silver. The procedure netted $179.86, 
donated to the Providence’ Salvage 
Committee. 

q Jewelry manufacturers here report a 
growing labor shortage and that it is 
even difficult to get adequate help for 
their current restricted operations. 
Wage rates in the jewelry plants are 
running well ahead of last vear with No 
vember payrolls reported only 10 per 
cent below the 1942 level despite sharp 
reductions in personnel. November pay- 
rolls were 4.5 per cent above October, 
probably reflecting the faster pace in the 
early part of the month when the manu 
facturers were finishing up on foreign 
silver which went out the fifteenth of the 
month. Manufacturers report the flow 
of war work continues to gain with a 
few of the firms 100 per cent on govern- 
ment contracts. 

q ‘Twenty-seven members and guests of 
the Rolled Gold Platers Association re 
sponded to President Clarence M. Dun 
bar’s invitation to attend the annual 
Christmas party at the Anawan Club 
Dec. 17. In a log cabin in the woods, 
before a roaring log fire with sub-zero 
temperature outside, good fellowship 
and good food was enjoyed to the full. 
The committee in charge of the event, 
including the president and A. S. Ven 
nerbeck and R. O. Smith, provided a 
well-decorated and loaded Christmas 
tree. Each person received a gift box 
containing 17 items from the 5 and 10 
from household oil and small tools to 
shoe laces—each item useful and none 
using priority materials. After the busi- 
ness session the serious metal supply 
problems facing the industry were dis- 
cussed openly and frankly. 


TOKEN FOR ONEIDA WARRIORS 





As a unique Christmas remembrance, the 
men and women of Oneido, Ltd., sent this 
sterling silver token to each of their 480 for- 
mer fellow workers now in the Armed Ser- 
vices. This pocket piece was designed, made 
and paid for by the employes. One side of 
token, as pictured above, has an American 
Eagle over a large V with the wording 
"Honor-Fraternity"’ below. The reverse side 
has "Best Wishes" and the recipient's name 
engraved. Below the name is engraved 
"From Your Fellow Workers of Oneida Ltd." 
The suggestion for this pocket piece orig- 
inated through the War Emergency Plan- 
ning Committee and Employees’ Council. 


(«DON’T BUY 


DIAMOND PAPERS OR JEWELERS SUPPLIES 


BUY... _ 


WAR BONDS & STAMPS 


If you must buy European or Domestic Papers, 
Wallets, Cotton, Tweezers, etc., buy them from us 
and we'll buy more Bonds and Stamps 


Write for Catalog, Samples, Prices 


INC 
| KA 7 W. 45th St..NEW YORK 
s 

















ONYX 


Recutting 
our Specialty 
PHILIP F. POPOLLA 


Imports— Lapidary 
10 E. 43rd ST. N.Y. CITY 











Sold only direet 
to Retailers 





250 Sterling Charms In Illustrated Catalog on request 
WELLS MFG. CO., ATTLEBORO, MASS. 


ENGRAVING - ENGINE TURNING 
DESIGNING - BROCADING 


* 


NORTH ATTLEBORO ENGRAVING CO. 
ATTLEBORO FALLS, MASS 


























22 Patterns Sterling Silver 
ANCHESTER 
SILVER COMPANY 
Providence Rhode Island 








A Short Course in Engraving for 
Jewelers 
By WM. KASSEL 
Price 50¢ 
The Jewelers’ Circular-Keystone 
Chestnut & 56th Sts. 100 E. 42nd St. 
Philadelphia, Pa. New York, N. Y. 





























st SILVERWARE |, 2#* 


Repleted | Repaired - Repleted mounted 
ee ee | 


SWARTZ & CO. 


10 S. Wabash Ave. Chicago, Ill. 
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Your JoBBER Has 


NEWALL 
“Quality Findings” 


The Newall Mfg. Co. - Chicago 











CONSULT... 
M. Y. FINKELMAN 


Diamonds and Diamond Jewelry 
EST. 1923 
29 E. MADISON ST. 


Srcomparable 


OUR wos. Sosrs NO MORE THAN 
DINARY WORK 
RECKER. HECKMAN CO, 
29 E. Madison St. 


“IN SERVICE” 
PINS! 


“Traffic Builders'’ for 
your store in sterling and 
baked enamel .. . hand 
polished . . . individually 
carded . . . actual size as 
shown. 


TO rEeTAIL AT 1.00 
DESIGN PATENTED 
Available with following in- 
signia: Army, Navy, Altr 
Corps, Marines with one, 

two or three stars.* 

These pins also available in 

charms. 

Buy direct or through jobbers. 
IMMEDIATE DELIVERY 

* Army only 


VOGUE JEWELRY CO. 


OF NEW YORK 
219 W. 7th Street 
LOS ANGELES, CALIFORNIA 
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CHICAGO, ILL. 





WANT ADS 
It pays to use Jewelers’ Circular- 


Keystone Classified Ads 








CHICAGO 


q Charles Mednikow, Mednikow & Paul, 
Inc., Memphis, ‘Tenn., spent several days 
in Chicago early in December as he re- 
turned from a business trip to New York 
and Providence. 

q John G. Leiner, vice-president of 
Benj. Allen & Co., was recently drafted 
by the membership of the Hlinois Ath- 
letic Club to serve another year as 
president of this organization. 

q Charles H. Winterberg, son of Her- 
bert Winterberg, A. Hirsch & Co., spent 
several days with his parents and 
friends in Chicago en route from Lake- 
hurst, N. J., to Camp Elliott, San 
Diego. He is a rigor master of the Ma- 
rine Paratroops. 

q Francis H. Hance, jeweler at York- 
ville, Tll., and regular attendant to the 
meetings of the Metropolitan Chicago 
Gemological Guild, explained his ab- 
sence in a recent letter stating that he 
is now training for technical work at 
the Advanced Flying School of the 
Army Air Force at Big Springs, ‘Tex. 
@ Richard K. Juergens, of Juergens & 
Anderson Co., was called to Washington 
early in December for conference with 
WPB officials and was immediately as- 
signed to the Industrial Branch, Con- 
sumers Durable Goods. Son of H. Paul 
Juergens, he is eminently qualified for 
the work assigned, having majored in 
geology at Princeton and since received 
his degree as a Certified Gemologist. 
q O. R. Hagans, secretary of the United 
Horological Association of America, 
with headquarters in Denver, spent sev- 
eral days in Chicago and Milwaukee re- 
cently and discussed the possibility of 
a national convention in 1948. At. this 
time opinion seems to prevail that onlv 
state and local gatherings will be held 
and a meeting will be arranged for the 
officers and trustees of the national or- 
ganization. 

45S. G. Brolin, president of the Tllinois 
Horological Guild, recently sent a letter 
to watchmakers of the state asking de- 
signs for an emblem for the state or- 
ganization. Prizes are offered for those 
considered best for the purpose. The 
adoption of an emblem will probably 
take place at the annual meeting ten- 
tatively scheduled in Chicago Jan. 15, 
when officers will be elected and other 
business transacted. 

q Members of the Golden Roosters in 
one night recently donated nearly $1100 
to send underprivileged bovs, in’ the 
neighborhood of the Division St. YMCA 
to a boys’ camy in’ Wisconsin next 
summer. Dick Maske. of the Y's ath- 
letic department. has supervised sports 
at the Roosters’ summer outings for 
manv years, and the members have been 
sending his boys to camp in apprecia- 
tion. The sum of $15 sends a bov for 
two weeks. In 1940. they gave $300; 
in 1941. over $500, and the recent dona- 
tion will be enough to send 70 or 80 
bovs. 

4 No games for December were sched- 
uled by .the Chicago Jewelers Rowling 
Teague and the standing of teams with 
games won and lost after the plav on 
Nov. 27 was A. C. Becken Co., 24-9; 
American Optical Co.. 18-15: C. & E. 
Marshall Co.. 18-12: Beni. Allen & Co.. 
16-14; Jewelers Club, 17-16; The Ball 
Co., 15-18; Ft. Dearborn Mercantile Co.. 
10-17; Olsen & Flann, 8-25. The Jewelers 


Club leads with the highest three games, 
2825, and Hans Bagge, J. Milhening, 
Inc., of that club, leads with an indi- 
vidual game average of 182. Joe Kamer- 
lander, A. C. Becken Co., has had the 
highest three games, 651, and ‘The Ball 
Co. has the highest single team game, 
1032, Play will be resumed Jan. 8 and 
continue every Friday night through 
Apr. 30. 


Ohio Trade Diversion Law 
Is Asked of Current Legislature 
By 24 Karat Club and Ohio RJA 


A Trade Diversion Bill which if en- 
acted into law would restore $40,000,- 
000 in annual sales to Ohio retail mer- 
chants, will be asked of the Ohio 
legislature when it convenes this month. 

The bill, sponsored by the 24 Karat 
Club of Cleveland and the Ohio RJA, 
will be modeled after effective measures 
already law in the states of Michigan, 
Wisconsin and Pennsylvania. Hard- 
ware, furniture and radio merchants’ 
support will be rallied, to put the bill 
across this year and avoid a delay until 
the next meeting of the Legislature, 
which will not be until 1945. 

Because retailers who are sacrificing 
because of war conditions should be in 
position after victory to get their fullest 
measure of business, because the Trade 
Diversion Bill—if passed now—will 
protect merchants after the war, and be- 
cause the 1945 meeting of the legisla- 
ture will probably be given over entirely 
to, post-war problems, Ohio jewelers are 
all-out in behalf of immediate enact 
ment. 

The 24 Karat Club, organizing the 
whole state, is completing the raising of 
funds for trade diversion activities and 
has asked jewelers to contribute and ac- 
tively support the bill. Clarence Moses, 
new managing director of the club, dis- 
cussed all phases of the legislative en- 
deavor at the group’s final meeting of 
1942. 

“Are So-Called Waterproof Watches 
Hurting the Jewelry Business?” was 
subject of round-table discusion led by 
William Theis, of the Webb C. Ball Co., 
club vice-president, with as other par- 
ticipants Maurice Roberts, of Rotbart 
Bros., Inc., Philip Friedman, of Ward's 
Five Points, and Raymond 'Tinkler. As 
a result of the discussion, the 24+ Karat 
Club is considering a cooperative adver- 
tising campaign to tell the public the 
limitations of waterproof watches. 


CJA Banquet Set for Jan. 9 


The Chicago Jewelers’ Association 
banquet, to be held Jan. 9 at the Palmer 
House, will have a wartime flavor. 
Guests of honor will include Maj. Gen. 
Henry S. Aurand; Capt. T. A. Shanley, 
U.S.C.G.; and Capt. J. K. Esler, U.S.N. 
Morale-building good fellowship will set 
the pace for the evening and entertain- 
ment will feature uniformed men of the 
Armed Services. A souvenir program 
will contain over 5000 names of em- 
ployees of member firms who are now 
serving their country. A substantial con- 
tribution will be made to Army and 
Navy relief. 
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NOVEMBER JEWELRY SALES UP 59 


BB NON-REPORTING STATES ~ 
2B \NSUFFICIENT DATA 


Compared to a general 


ness, retail jewelry store sales 


1942, 
for any department of retail selling. 


over the same month of 1941 


increase of 7 


by 


averaged a gain of 


far the 


per cent for 


all sorts of 


PER CENT 





retail busi 


59 per cent for November, 


largest 


increase registered 


Part of the reason for the phenomenal 


increase lay in the depressing effect of the 10 per cent excise tax on jewelry, 


during the first few months of the tax in the fall 1941, but the biggest 
part of the increase was due to vastly increased selling activity above the 
November “normal.” 
° 
Jewelers in Oregon returned to first | cent, but in Connecticut the rate of in- 
place in the gains column, with an aver- crease was only 6 per cent. 
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for November, 1941, and was closely fol- shaded states 
lowed by New Mexico and Arkansas, wide jewelers’ analysis, but are not 
with average improvements of 106 and shown separately because of an insuffi 
103 per cent. Gains of more than 80 per cient number of reports. This informa- 
cent were general in Washington, Colo- tion is gathered each month by the Cur- 
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The New England states failed to Bureau. 
share as extensive improvement, New 
Hampshire and Vermont jewelers, aver- INDEX 
sire sectional, oe ac 600 
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Herman Jost Diamond Anniversary 


Herman Jost, for many years in the 
jewelry business at Remsen, Ia., and 
Alexandria, S. D., and Mrs. Jost, cele- 
brated their 60th wedding anniversary 
at Presho, S. D., during the week of 
Dec. 5. Mr. Jost is in good health at 
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84 and still does optical repair work ; 


his home. 


Savitt 


Co., 


Inc., jewelers, of New 


Haven, presented Miss Mary Rose Konop 


with a diamond wrist watch in honor 
of her being unanimously chosen New 
Haven’s “Miss Victory.” 





CASH FOR SCRAP 


GOLD 





SILVER 


Highest market prices for 
your solid and filled scrap, 
filled cases, scrap sterling. 
Extra allowance ffor an- 
tiques, salable pieces, good 
sterling flatware and hollow- 
ware. 


References: Jewelers Board 


of Trade, Dun and Brad- 
street. 
Vcke shipment today and re 


ceive our check by return mail. 


SOUTHWEST SMELTING & 
REFINING CO. 
1809 Main St., Dallas, Texas 
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GRAFNER BROS. 


GENERAL LINE 
VALUE AND ASSORTMENT 
SPECIALIZING 
IN 


DIAMONDS 


818 LIBERTY AVE., PITTSBURGH 











THE SAMUEL 
WEINHAUS 
COMPANY 

WHOLESALE 
JEWELERS 


800-808 LIBERTY AVE. 
PITTSBURGH — PA. 





Jewelry Repairing 


DIAMOND SETTING ENGRAVING 
Strictly Trade Shop 


DOERNBERGER & MUCK 


406 Pittsburgh Life Bldg., Pittsburgh, Pa 
Telephones: AT.7848 - AT.4959. 











LEON MILLER 


Outstanding Values in 


DIAMONDS 
MOUNTINGS 


403 Clark Bldg., Pittsburgh, Pa. 








MORRIS GOLDSTOCK 
203 CLARK BLDG., PITTSBURGH, PA. 
WATCH CASES, DIALS, WATCH 
MATERIALS, JEWELRY BOXES, SOLDERS, 
FINDINGS, OPTICAL SUPPLIES 








J. B. BERNSTEIN CO. 
Wholesale Jewelers 
SPECIALIZING IN 
DIAMONDS and MOUNTINGS 


eee 


502 Clark Bldg. Pittsburgh, Pa. 
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Theyre in 





q This rather bushy, melancholy creature 
is the lad who cried “Wolf!” That is to 
say, he has been compiling the “They’re 
in the Army Now” page for lo! these 
many months, smil- 
ing happily each 
time he_ inserted 
an item about 
someone shoulder- 
ing a musket. 
Well, he got his. 


Or rather, the 
Army got him. 
Poetic justice, 


that’s all. 
Just to make him 


more uncomfort- 
able, the _ editor 
asked him, as_ his 





last act on JEweEL- 
ERS’ CrrcuLar-Kery- 
STONE, to write his 
own notice for the Army page. This is 
it. Choked with tears (or perhaps it 
was frustration), he could only tap out 
the following swan song in the sort of 
verse which he had previously blamed 


THOMAS V. DUGGAN 


upon the office boy: 

Sing hey! Sing Ho! 

To the Army I go, 

My barracks bag a lugqgin’. 

I’m simply whacky 

To don my khaki 

(It shouldn’t happen to a Duggan) 
q From Cincinnati comes word that at 
least one Queen City jeweler is taking 
part in the battle for North Africa. He 
is Ralph Lewis, a clerk at Gerwe-Froh- 
man Co., before he changed out of 
“civies.”. Henry Henkel, of Geo. H. 
Newstedt Co., same city, has entered the 
Air Corps. Joseph Crawford, who used 
to take orders at Gerwe-Frohman Co., 
now is giving them in the Army; home on 
furlough from the 93rd Division, he dis- 
played top sergeant’s stripes. 
q Four employes of Helbros Watch Co., 
Inc., New York, have been inducted into 
the service: Lawrence Prigozen, Alex 
Eiger, Emilio Sampayo and Hannibal 
Riviera. 
q Albert K. Noves, formerly assistant 
oftice manager of Oneida Ltd’s sales of 
fice, was graduated from Officers Candi- 
date School at Fort Knox, Ky., Nov. 21. 
4Lt. Col. Arthur H. Birks, of Henry 
Birks & Sons, Canadian jewelers, has 
returned to Canada for a tour ‘of duty 
after two vears’ overseas with the First 
Canadian Division. 
4 Alfred J. Adels, formerly, of Slade’s. 
Inc., Glens Falls, N. Y., now with the 
Armv Air Corps finance office at Drew 
Field, Fla., has won sergeant’s stripes. 
He’s son of M. Adels, New York diamond 
importer and ring manufacturer. 
4Richard Jaffe, son of I. Jaffe, of A. 
Jaffe & Son, 608 Fifth Ave., New York, 
entered the service Dec. 12. Two 
brothers, Peter and David, preceded him. 
4 Wm. J. Murray, Jr., son of Wm. J. 
Murray Sr., engraver, of Boston, has 
enlisted in the Army and is now sta- 
tioned at Camp Pickett, Va. Young Mr. 
Murray is a student of the American 
Gem Society and the Gemological Insti- 
tute of America. 
q Norman Redstone, 


alumnus. of the 





Jewelers Board of ‘Trade, Providence, 


has been commissioned a second louie. 
q Inductions are closing some smaller 
jewelry stores. Jack Fields has liqui- 


dated Fields Credit Jewelers, Charlotte, 
N. C. “This store closed for the dura- 
tion,” says a sign at the Nay Jewelry 


Co., Anderson, Ind. Both Roy ‘Turner 
and Z. A. Eaton, owners of the Eaton- 
Turner Jewelry Store, Boulder, Colo., 


have enlisted for pilot training. Francis 
H. Hance, Yorkville, Ill.’s, only listed 
jeweler, is now a watchmaker at Kelly 
Field, Tex., but Mrs. Hance operates 
the store. 

q From Boston comes word that Lemuel 


Dobrien, silver salesman for I. Alberts’ 
Sons, Inc., is in the Army now. He rep 
resents the 14th star on Alberts’ service 
flag. From the staff of J. & S. S. de 


Young, Inc., same city, James F. Bridges 
has joined the Navy’s mosquito fleet and 
Brendan J. Splaine the Army Air Corps’ 
ground crew. 

qCarl W. Lowry, Jr., Knoxville, Tenn., 
jeweler, is training as a ground crew 
mechanic at Page Field, Ft. Myers, Fla. 
qLt. Abe Rotwein, son of Mrs. Libbie 
Rotwein, proprietor of the Diamond 
Jewelry Co., Jackson, Miss., is now with 
the Student Officers Group, Armored 
Force School, at Ft. Knox, Ky. 

q Joe Gersh, former salesman at 
House of Milner, Philadelphia, has 
garnered sergeant’s stripes at Camp 
Gruber, Okla., and is heading for Of- 
ficer’s Training School. . . .Al Hoffman, 
who recently completed a_ six-months’ 
aeronautics course at Lincoln Air Base, 
Neb., visited former fellow-employes at 
Samuel Lashof, same city, last month. 


the 





DAVID WEIS « CO. 
DIAMONDS 


1101 CLARK BUILDING PITTSBURGH 














WESTERN PENNSYLVANIA 
HOROLOGICAL INSTITUTE 
Modern Methods of Watchmaking 
DAY and EVENING CLASSES 
Our thirty-day trial period prevents 
failures. 

Every graduate now working. 
205-220 House Building, Pittsburgh, Pa. 





- 


























KEYSTONE JEWELRY MANUFACTURING (CO. 
WHOLESALE 
DIAMONDS - WATCHES” - 


PROMPT SERVICE ON 
SPECIAL ORDER WORK 


413 CLARK BLDG. 


JEWELRY 





PITTSBURGH, PA. 








THE JEWELERS’ CIRCULAR-KEYSTONE 


vo 











the Army Now . 





q Miscellaneous intelligence: Martin B. 
Freeman, of C. W. Vingee & Co., 608 
Fifth Ave, diamond importing house, en- 
listed and reported tor duty last month 
as a lieutenant, senior grade, Naval Re 
serve. . . . Before entering the Army, 
Arthur Zaharott, trattic manager for 
Rima Watch Co., New York, was given 
a dinner by his employer, Herman Leh 
man. ... Alan N. Cohen, erstwhile of 
B. Cohen & Son, Chester, Pa., is train 
ing with the Army Air Corps at Nash 
ville, ‘enn. 

q More than 50 Indiana watchmakers and 
repair men have been called into military 
service and are engaged either in active 
field duty or have been given skilled tech 
nicians’ work in plants requiring preci 
sion tool experience, says L. R. Douglas, 
Indianapolis, executive director of the 
Indiana Watchmakers Association. 





Maybe this is a baobab tree—we wouldn't 
know. Anyway, the swimmer at the right is 
Private First Class Mark Stern, who's been 
with the Army in Australia these last eight 
months. Now he's slated for Officers’ Can- 
didate School. Father is Edward L. Stern, 
of Edward L. Stern & Co., watch importers, 
610 Fifth Ave., New York. 


q Arthur Baer, for several years a sales 
man for Miller & Veit, New York dia 
mond importers, has joined the Air 
Corps flying service. 

q That mysterious source of information 
we've tapped in other months informs 
us about these other Army-bound jewel 
ers: John J. Gallo, Milton S. Bowman, 
Bela Rosenzweig. tours Levi and Joseph 
Lewitt, all of New York; Donald B. 
Newberg, Crawford, Neb.; Edgar J. 
Tipton, Shawnee, Okla.; Joseph M. 
Kurtz, Connellsville, Pa.; Leo M. Krie 
ger, Kansas City, Mo., and William C. 
Hitchin, Beaver, Pa. 

q Here’s a man seemingly ready-made 
for a top post in the Signal Corps’ work 
with homing pigeons—Irving Kassoy, 
for 18 vears a salesman with Jerome 
Richheimer, diamond and gem importer 
of 608 Fifth Ave... New York. Now 
Pvt. Kassoy, the National Audubon So 
ciety calls him the greatest living au 
thority on the life history of barn owls; 
he was subject of an extensive sketch in 
the New Yorker magazine, and for years 
has been treasurer of the Linnaen So 
ciety of New York, an organization de 
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voted to all phases of natural science, 
especially ornithology. Who says jewel 
ers’ interests are one-sided ? 


q Sergt. David R. 
Prosnit, son. of 
David Prosnit of 
Shiman Bros. & 
Co., 234 W. 39th 
St., New York, is 
now attending Offi- 
cers Training 
school at Camp 
Barkley, Tex. 
Sergt. Prosnit was 
formerly connected 
with ‘Timely Asso- 
ciates who handle 
advertising for 
Shiman Bros. & Co. 
q John Blinkhorn, formerly with the 
Providence office of the Jewelers’ Board 
of Trade, has been promoted to Ist lieu- 
tenant. He attended the Field Artil- 
lerv officers’ training school at Fort Sill, 
Ind. 

q Jack Masin, son of Murray Masin, of 
the Masin Watch Co., wholesale jewelers, 
15 Maiden Lane, New York, is now in the 
Army. Frederic Emmett Wright, em 
ployed by the same company for the past 
11 vears, is also in the service. 

q Kenneth Larkin, former watchmaker 
at the Park Jewelry Co., of Cheyenne, 
Wvo., has enlisted in the Navy as an 
aviation instrument machinist, 2nd class. 
He is stationed at Camp Farragut, 
Idaho. 

4 Irvin Heiner, manager of Kingoff’s. 
Danville, Va. is now in the Army at 
Camp Lee, Va. 

q Cecil Owen Reynolds, Jr., 20-year-old 
Cincinnatian, formerly employed by the 
Wadsworth Watch Case Co., Dayton, 
new with the Merchant Marine at Hoff 
man Island, N. Y., has just been made 
captain of his gun crew. 

q Herbert A. Gamler, 21-year-old son 
of Harry Gamler, Buffalo jeweler, has 
just been commissioned a second lieu 
his training at Fort Benning, Ga. 

q Joseph G. Gurney, who, with his 
cousin, Fred Gurney, runs the Gurney 
Bros. jewelry store in Brockton, Mass., 
has received a senior lieutenant’s com 
mission in the Naval Air Force and re 
ported for duty Dec. 22. 

q Irving Goldberg, who has for almost 
10 years represented I.. Heller & Son, 
manufacturers of Deltah Pearls, and 
who has been known and liked by the 
New York wholesale trade, enlisted re 
cently in the Marines and is now sta 
tioned at Parris Island for training. 
During Mr. Goldberg’s service in the 
armed forces, his territory will be 
taken care of by Charles Braveman of 
the Heller sales staff. 





q Gordon Bros., buyers of jewelry 
stocks, 18 Province St., Boston, have pur- 
chased the estate of H. O. Barthelmes, 
Marlboro, Mass., and the stock of the 
Palliser Jewelry Co., 532 Madison Ave., 
New York. Purchase money for the lat- 
ter was deposited with attorney to care 
for creditors. 





THE GIFT SUPREME 
‘*Our Yesterdays’ 


4 BOOK OF MEMORIES 


A Year Round Gift Item, for 
any occasion. Complete in 


theme for a lifetime. 


Life History of all events in family 
life. 


ust $7.50 


272 pages of un- 
usual color and 


art work. 





Admirably fitting 
for every jewelry /. 


store. 


Nothing like it in complete- 


ness has ever been produced. 


. . « Interesting discounts 


OUR YESTERDAYS SALES CO. 


617 So. Beacon St. Dallas, Texas 
Immediate shipments—Postpaid 
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18 WEST 7th STREET, CINCINNATI, OHIO 


VIRGIN Diamonds 
CELLINICRAFT Jewelry 
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tected profit You can recommend these lines 
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PROMPT SERVICE ALWAYS 
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Special Orders — Designers 
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q W. Lee Dunn, the father of James 
Dunn, who is a traveling representative 
of the Gerwe-Frohman Co., died Dee. 2. 
q Out-of-town jewelers and salesmen 
seen visiting here during the past month 
included Earl Webster, Odon, Ind.; Jack 
Hagel, Washington, Ind.; Earl David- 
son, Lebannon, ©.; Robert Rhoten, 
Parker Penn Co., Janesville, Wis., and 
W. F. Roth, Gallitan, Tenn. 

q Richard Aukenthaler, who divides 
his time between his jewelry business 
and working for the betterment of his 
home community, Price Hill, has been 
honored by fellow-residents there, who 
elected him president of their civic as- 
sociation. He was installed in office 
December 8. 

q His skill with a camera won for Wal- 
ter Herschede, Jr., employe of the 
Herschede Hall Clock Co., an award in 
the 1942 Newspaper National Snapshot 
Contest. His entry also was on display 
at ‘Taft Museum here. The young man 
is the son of Walter Herschede, Sr., 
an official of the clock company. 

q Miss Adele Luckey, who has operated 
a jewelry and gift shop in the Union 
Trust Building for several years, was 
married Dec. 26 to Lee Truitt, official 
of an air-conditioning company at Syra- 
cuse, N. Y. After disposing of her 
business, either by selling it intact or 
by closing it and disposing of the equip- 
ment, she and her husband will live in 
Syracuse. 

q A campaign to collect obsolete watch 
movements for scrapping purposes is 
underway at Cincinnati under the di- 
rection of the Cincinnati Guild, 
Ohio Watchmakers Association. It was 
launched at a meeting of the organiza- 
tion in Hotel Sinton Dee. 4, when all 
persons attending were asked to bring 
along such material as they might have 
had at their homes or shops. Many re- 
sponded and a good accumulation was 
made. Elmer Fisher, guild president, 
is now appointing a committee to take 
charge of the work. He also has ar- 
ranged to have receptacles for such col- 
lections set up at the E. & J. Swigart 
Co. and the Cas-Ker Co., jeweler supply 
concerns. From time to time the move- 
ments collected will be turned over to 
the USO. 

q Charles and Nathan Richter, jeweler 
brothers, both had an unpleasant experi- 
ence when they were routed out of bed 
at 5 a.m., Dec. 14. For Nathan it was 
an abrupt change in his plans to lie in 
bed long after that hour, the day being 
his first to indulge in such civilian lux- 
uries since he entered the Army. His 
brother was informed that the show 
window of his place of business, the 
Richter Jewelry Co., had been broken 
by thieves who escaped with $1,000 
worth of jewelry. Making it still worse, 
most of the loot consisted of watches, 
now restricted articles, which were to 
have been used to fill Christmas orders. 
Nathan had returned to the city the 
previous day from his station at Ft. 
Benning. Ga., to spend a brief furlough 
at his brother's home. 

4 A huge electric neon sign which cost 
$1,200 when it was installed 15 years 
ago has been turned over to the sal- 
vage materials campaign by TI. L. 
Greenwald, Inc., 21 W. 6th St. It was 
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removed from in front of the com- 
pany’s former location at 9th and 
Race Sts. 

Thomas J. Nolan, manager of J. 
English & Co., jewelers, mistook the 
home of a neighbor for his own Dee. 
14 and the incident, which had _ its 
humorous side, ended tragically. When 
Mr. Nolan couldn't gain entrance at the 
side door he pounded on the front door. 
The occupant opened it and in the dark- 
ness the two men grappled. The latter, 
thinking Mr. Nolan was a_ burglar, 
wounded the jeweler with a_ revolver 
shot, necessitating an operation to save 
Mr. Nolan’s life. It was theorized that 
an elimination of a bus stop caused the 
jeweler to miscalculate. From the new 
stop he would have had to walk two 
blocks instead of one. Both his and the 
neighbor's homes were the second from 
the corner of the main thoroughfare. 


Cordiner, Schick President, 
Directs WPB Production Schedule 


Ralph J. Cordiner, for the last three 
years president of Schick, Inc., manufac 
turer of electric dry shavers, now tills 
the newly created office of WPB direc- 
tor general for war production schedul- 
ing. j 

His job is to schedule the needs of 
the Army and Navy for instruments of 
war and see that they are produced on 
time. His manufacturing background 
Pacific Coast manager for the Edison 
General Electric Appliance Co., manager 
of General Electric Co.'s appliance and 
department, and __ finally 
president of Schick, Inc.—brings to 
WPB additional understanding of the 
industrial production and is said to have 
been the reason for his selection. 

Tast vear Schick, Inec., was converted 
to production of precision instruments 
for warfare, and the plant was expanded 
and rearranged to speed up production 
on a three-shift basis. 


Silver at 700 Per Cent Premium 
In Holland, Newspaper Reports 

So searce has silver become in the 
Nazi-occupied Netherlands that the re- 
cently withdrawn silver “rijksdaalder,” 
a coin nominally worth 21% guilders 
(about $1.35) now sells for from 15 
to 25 guilders (about $8 to $13.50), 
says Foreign Commerce Weekly, quoting 
the newspaper Het Vaderland of The 
Hague. 


——— 
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BOSTO 


q Among wholesale concerns to eliminate 
evening hours during the month of De 
cember this year was I. Alberts’ Sons. 

q Eugene Welch, formerly with A. 
Stowell & Co., and later with the Copley 


Plaza as function manager, has now 
taken a war job in Detroit. 

q Bigelow-Kennard Co. has discon- 
tinued evening hours. ‘The store for- 
merly remained open on Wednesday 
evenings. It now closes daily at 5:45 
p- m. 


q Shreve, Crump & Low Co., which re- 
cently joined other Boston stores in 
new Monday hours, | p. m. to 9 p. m., 
has gone back to its regular Monday 
schedule of 9:45 a. m. to 5:45 p. m. 

q A number of Boston retail jewelers 
have modified their gift wrapping 
services in compliance with the Office 
of Price Administration authorization 
asking stores to eliminate many of the 
oldtime service luxuries. 

q Boston jewelers have been cooperating 
in Boston’s dimmer dim-out regulations, 
Bigelow-Kennard Co. setting a_ par- 
ticularly artistic note with black-out 
curtains of heavy, grey-blue, harmoniz- 
ing with the interior color scheme of 
the store. 

q Engagement of Edwin H. Codman, 
formerly manager of E. B. Horn Co., 
and nephew of Mr. Horn, to Mildred A. 
Peck of Newtonville, announced 
Nov. 27. Miss Peck is employed at the 
Horn Co., and Mr. Codman is now in 
the Army Signal Corps. 

q Gems and jewelry valued at $225,000 
from the stock of Marcus & Co., New 
York, are being liquidated in a special 
sale at Jordan Marsh Co. Chapin Mar 
cus came to Boston with members of 
his staff to be present during the sale, 
which opened Dec. 10. 

q Ff. F. Gilmore & Co., 
industrial diamonds and manufacturers 
of diamond tools, have moved to new 
factory headquarters at 285 Columbus 
Ave., where more extensive diamond- 
cutting and tool-making facilities will 
result in greater production. 

q Officers elected at the annual meeting 


was 


importers of 


of the Merrimack Valley Horological 
Society, at Lowell, are: John Caten, 
president; Stanley Bonezar, vice-presi 


treasurer, and 
These offi 
this 


Albert Knowlton, 
Hubert, librarian. 
installed at a banquet 


dent; 
Andrew 
cers will be 
month. 
q To 


John S. Kennard of 


Kennard Co. 


Hodgson 
sponsorship for a 
patriotic innovation worthy of note 
among jewelers. It is the idea of giv 
ing customers an opportunity to “pay” 


goes 


for the cleaning of rings and = other 
jewelry by the purchase of a war say 


ings stamp. 


q The Eastern New England Guild of 
the American Gem Society met Nov. 


19, at 69 Newbury St. Forest David 
son of Thomas Long Co., newly elected 
president of the Guild, talked on topaz, 
after which the members divided into 
three classes, beginners, intermediate 
and advanced. 

q At a meeting of newly elected direc- 
tors of the Boston Jewelers Club on 
December 4, it was voted to hold the 
annual banquet of the club on Feb. 6 
at the Copley Plaza. This decision was 
made as a result of a questionnaire to 
19438 


FOR JANUARY, 


that a con- 
holding the 
without souvenirs 
or other peacetime extras. Instead, 
each member will receive a patriotic 
gift, according to present plans. 


which indicated 
majority favored 
usual, but 


members 
siderable 
affair as 


q Boston jewelers were pleased to note 
in the Christian Science Monitor of Dee. 
5, an article by George Ericson, en 
titled, “Use of Silver for war is Still 
Slowed by Patent Sectionalism.” Point- 
ing out that there is no shortage of 
silver, Mr. Ericson said, “it is time the 
public demanded an end to this short 


sighted policy. The war needs come 
first. ‘Then, if there is any left over 
for the silverware trade, it should he 
made available for this important in 


dustry.” 


q As the Greater Boston War Fund 
campaign swings into position for its 
1943 goal of $7,800,000, the following 


have been added to those who will head 
up the drive among jewelers: Richard 
Shreve, of Shreve, Crump & Low Co., 
as co-chairman with Allen Davidson of 
Thomas Long Co., of the retailers group, 
with Harold Siegal, of the Washington 
Jewelry Co., as vice-chairman. Emanuel 
V. Alberts of I. Alberts’ Sons, will head 
the wholesale group as chairman, with 
Edmund W. Kirby and David Percival 
as group vice-chairman. 

q For the first time in many years, the 
wholesale house of D. C. Percival & 
Co. abandoned its usual custom of keep- 


ing open in the evenings during the 
month of December. Reason for the 


early closing 
ing Saturdays 
sell, 


5 p. m. every day, includ- 
was shortage of goods to 
according to D. C. Percival, Jr. 


On the other hand, buyers are more 
numerous and more active in Boston 
than they have been for years. Boston 


jobbers report that customers who have 
never visited their store before are com 
ing in now for not only one, but several 
visits. , 

q After the matches of Nov. 24, 
Boston Jewelers Bowling League 
pended activities until after the Christ 
The standings of the team 


the 


sus 


mas season. 


are as follows: Tied for first place, 
with 27 won and 13 lost, were Shreve, 
Crump & Low Co., and Thomas Long 


Co. ‘Then, in order, Smith-Patterson 
Co., Bigelow-Kennard Co., Frank A. 
Gendreau, A. Stowell & Co., E. B. Horn 
Co., Harkins & Murphy Co. E. H. 
Saxton Co. The individual high for 
three strings is held by Walter M. Bain 
of Percival’s, with for individual 
high single string, James ‘T. Hossley, of 
Percival’s, with 134. 


90" 
wots 


Frank B. Sparks of 
A. Stowell & Co., 
who was presented 
with a gift of war 
bonds and a dia- 
mond ring on the 
golden anniversary 
of his service with 
the company. Pres- 
entation was made 
by J. Gould Cook 
and S. Doane Cook, 
grandsons of the 
man who hired Mr. 
Sparks in 1892. 
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Where to Buy 
AMERICAN 
China and Glass 








HAWKES CRYSTAL 
GLASS WAREN] 


for discriminating 
people—WRITE 
T. G. HAWKES & CO. 


CORNING, N. Y. . 
a, V. Office: 542 ‘Sth Ave. OLD WATERFORD 


THEODORE HAVILAND 
FINE CHINA DINNERWARE 
MADE IN AMERICA 
All Decorations Are Exclusive 
THEODORE HAVILAND CO., INC. 


23rd ST. 1550 MERCHANDISE MART 
New WORK CITY CHICAGO, ILL. 

















ASTLETON CHINA 
“DE LUXE ‘TABLEWARE 


FINE CHINA TRADE 


MADEINAMERICA * MADE OF AMERICA 
212 Fifth Ave., New York, N. Y. 








BLENKO 
HAND MADE GLASS 


also 
A wide diversification of smart gift lines and 
decorative accessories 


RUBEL & FENTON 


225 Fifth Ave. New York 


MARY RYAN 


Now York 
Chicago 











DECORATIVE 
ACCESSORIES 
ee a eee ee 
GIFT AND ART 


225 Fifth Avenue 
NOVELTIES 


Merchandise Mert 





LENOX CHINA 
SERVICE PLATES 
DINNERWARE 
NOVELTIES 


Made in America 


co 


LENOX 
LENOX, INC. 


“CARENADE” CRYSTAL 
Stemware, Bowls, Vases, Perfume Bottles, 
and Smoking Accessories 
Send for IMustrated Catalog 


ENRIGHT - LECARBOULEC, INC. 


160 Fifth Ave. New York City 
CHelsea 2-5558 


GEMSTONES 
By G. F. HERBERT SMITH 


An interesting authoritative 
book for the study and de- 
termination of gems. Con- 
tains 443 pages, 42 plates, 
four of which are in color. 


Price $4.00 Postpaid 


The Jewelers’ Circular-Keystone 


Chestnut & 5éth Sts. 100 E. 42nd St. 
Philadelphia, Pa. New York City 


Trenton, N. J. 
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OBITUARY 


Epwarp A. 
graver, died Nov. 
J. BR. 


jeweler, 


Barser, jeweler and en- 
21 at Norwalk, Conn. 
Cores, 67, Springfield, Tenn., 
died Dec. 3. 
Aaron P. Crounse, 
ducted a jewelry store 
St., Albany, N. Y., 
years, died Dee. 9. 


had con- 
300 S. Pearl 
than 30 


who 
at 
for more 


69, died at New Or- 
where he was in the 


Joun Detcomyn, 
leans, La., Nov. 30, 
jewelry business. 
Dreayer, 67, for more than 10 
jeweler in Boston, died Nov. 27 
at Jamaica Plain. 

Mitron L. Ernst, 66, 
Somers-Ernst Co., Inc., manufacturing 
jewelers, 42 W. 48th St., New York, 
Dec. 23. He was president for a 
number of years of the one-time Manu 
facturing Jewelers Association of New 
York, and treasurer and then vice-presi- 
National Jewelers Board of 
Trade between 1924 and 1927. 

Myron E. Freeman, 
with the late E. B. Freeman founded 
the Atlanta jewelry firm of Myron E. 
Freeman & Bro., died suddenly Dec. 2. 
Since retiring in 1936 from the presi- 
dency of the company, he spent much of 
at his country home in Ellijay. 

Louis F. Garpetia, 60, West Hartford, 
Conn., jeweler, died Nov 23. 


Arno W. 


Isaac 


president of 


76, who in 1915 


HaGnaver, 55, vice presi- 
Maschmeyer-Richards Silver 
Co., Ine., of St. Louis, Mo., died Dee. 
16. He had been associated with the 
company for 31 years. 

Cuartes H. Hirt, 63, jeweler, 
Dec. 15 at his home in Rockville 
N. Y., after a brief illness. 

C. LL. Joyce, 67, at one 
in the jewelry business 
died in Dallas Dec. 16. 

IsiporeE Kawnrro, 83, a 
Morningside Heights section 
York since 1888, died Novy. 22. 

Orro 'T, Lorur, 77, president of Scrib- 
ner & Loehr, Inc., Cleveland wholesale 
and retail jewelry establishment which 
he founded in 1897, died Nov. 25. 

BensAMIN Mier, 57, 
Star Jewelry Co., Peoria, 
heart attack Nov. 24. 

Artruur W. SuHaw, retired jeweler 
Attleboro, Mass., died Nov. 23. 

IstaH Sotomon, 61, 
died Nov. 18. 

CHRISTIAN 
Shelbyville, 


died 
Centre, 


time engaged 
at Garland, Tex., 


the 
New 


jeweler in 
of 


owner of 


Ill., died 


the 
of 


of 
San Diego jeweler, 


81, 
died 


retired 
there 


STEIN HAUSER, 
Ind., jeweler, 


| after a long illness. 


| of the 


| died Dec. 


| store thieves, 


Dr. Puivur H. Storck, 63, operator 
Phillip H. Storck jewelry store at 
Greenwood, Miss., died Dec. 5. 

P. B. Tarver, 82, for over half a cen- 
tury a watch repairer in Ardmore, Okla., 
1, on the golden anniversary 
of his wedding day. 

Davin C. THornum1, 80, 
retirement in 1939 first vice president 
of the Pinkerton National Detective 
Agency, died Dec. 16 at Ridgewood, N. 
J. Connected in various capacities with 
the Pinkerton Agency for 56 years, he 
was the nemesis of a host of jewelry 
working intimately with 
the Jewelers Security Alliance which 
was organized in 1888 to combat an epi- 
demic of robberies. 

Morcan F. Warxrns, 60, for 34 years 
an employee of Baldwin-Miller Co., Inc., 
Indianapolis, Ind., died Dec. 3. 

WirtiiAm Wetrer, 72, of Weiler & Mar- 


until his 


tin Co., Boston costume 
facturers, died suddenly 
home in Brookline. 


jewelry manu- 
Nov. 28 at his 


Repairs War Workers’ Alarm Clocks 

It isn’t going to be any fault of Louis 
F. Marcou, jeweler, if defense workers 
in Malden, Mass., oversleep from now on. 
Mr. Marcou, to counteract the current 
dearth of alarm clocks is going in for 
old ones and giving preference to de- 
fense workers and members of the armed 
forces in the repair of any kind of watch 
or clock. Mr. Marcou has been a watch- 
maker for 32 years. 


Where to Buy 
IMPORTED 
China and Glass 





























WINDSOR WARE 


English Earthenware 


U.S. A. Representatives 


FISHER, BRUCE & CO. 


Market St. New York: 1107 Broadway 





Phila.: 221 














Wedgwood Ware 


Bone China Dinnerware, Queensware 
Jasper and Black Basalt 
Trade-Mark WEDGWOOD 


Josiah Wedgwood & Sons, Inc. 
162 Fifth Avenue, New York City 








Foley English Bone China 


Dinnerware — Teaware 


Staffordshire Floral Clusters 


ELLIS CHINA COMPANY, INC. 


607 Fifth Avenue New York City 














English 


ROYAL DOULTON 

Bone China and Earthenware 

THOS. WEBB & SONS 

Hand made English Crystal 
IRISH BELLEEK 

The eriginal production 


WM. 8S. PITCAIRN CORPORATION 
212 Fifth Ave. New York, N. Y 





JUSTIN THARAUD, Inc. 


129 Fifth Ave., New York City 


ROYAL ALBERT 
English Bone China 


MYOTT’S 


English Staffordshire Ware 








PAUL A. STRAUB & CO., Inc. 
19 East 26 Street, New York 
Importers of 
China, Glass and Earthenware 


Dinnerware, Art Goods, Giftwares 
Murray Hill 3-5460 


EDWARD BOOTE 


35 & 37 West 23rd St., New York, N. Y. 
Tel. Gramercy 5-1605 
ROYAL CROWN DERBY CHINA 
WOOD & SONS DINNER AND 
HOTELWARE - 
GIBSON & SONS TEAPOTS 
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The ABC of Modern Engraving 


by WILLIAM KASSEL 


Chapter V—Designing Continued 


lig. 40 illustrates a style that finds many friends 
among the brides of today and has upset a custom of 
long standing. The style consists of three Roman let 
ters and an asterisk. Formerly it was considered the 
correct usage to engrave all the bride’s wedding gifts 
with her maiden initials. Today's bride is practical 
and prefers to have the silver marked for her new family 
name (her husband’s last name) in combination with 
the initials for his and her given names. The single 
initial represents the family name and may be put at 
either top or bottom, depending on the shape of the 


space where it is to go, with the initials of the two 


RS 2 
Wop 


Fig. 40. Modern styles for engraving bridal silverware. 


given names over or under the single letter. The left 
hand one of this pair denotes the man’s given name and 
the one to the right the bride’s. An asterisk is engraved 
between the two letters. (Left hand sketch in Fig. +40. 
Should the bride prefer the older custom of engraving 
the silver with her maiden initials and still desire this 
style of engraving, the single letter represents her fam 
ily name and her two given initials are placed beside 
each other with the asterisk separating them from the 
initial of the last name instead of between the two 
given initials. (See right hand sketch in Fig. 40.) 
When making a design always remember that when 
in doubt as to the correct size, it’s better to have it too 
small than too large. Never lose sight of the fact that 
a small marking is always in good taste, while too large 


an engraving cheapens the article. 


LAYING-OUT THE DESIGN 


In laying out a letter or monogram on an actual arti 
cle it is necessary after the grease and powder have 
been applied to locate the exact center of the article, in 
order to have the engraving in the correct position. 

To find the center of a flat article, such as a platter. 
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take your compass and open them to a little more than 
half the diameter of the article. Place the steel point 
of the compass at one side of the article (as at 1 in Fig. 
tl) and draw an are (BB). Keeping the compasses set 
at the same opening, place the steel point on the opposit: 


side (C) and draw a similar are (DD). Bring the 





Fig. 41. To discover the center of a flat article. 


points of the compass a little closer together for the 
narrow dimension of the platter, and repeat the proc 
ess at EF drawing the are (FF), and at G, drawing the 
are (HH). Note that although the setting of the com 
passes for EF and G may be different from the one used 
at .1 and C, it must be the same for 1 as for C and the 
same for FE as for G. 

Now with a ruler draw a straight line through the two 
points where BB crosses DD and another one through 
the points where FF crosses HH. The point where these 
two ruled lines intersect will be the exact center of 
the article. The steel point of the compasses is placed at 
this point and a circle is made of the size that the letter 
or monogram is to be. The letters JBM (Fig. 42) have 
been used to illustrate various ways in which the same 
letters can be treated to fit into a desired shape. All 
are just plain script letters entwined and balanced by 
the addition of some extra lines to fill out and counter 
balance the lines of the opposite side. These styles have 
been roughed inside of circles so the beginner will gain 
a better understanding as to the method to use in con 
structing these styles. 

The circles should overlap and the drop monogram 


should overlap slightly more than the other styles. The 
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K&L 


GOLD 
STANDARD 


IS 999.75 PLUS 


and other standards of fineness maintained 
in all our other metals 


FINE GOLD PLATINUM 
PALLADIUM 


lridium—Ruthenium—Rhodium—Osmium—Silver 
Platinum in all degrees of hardness 
Platinum and Gold Solders 


Stamped with the K & L guarantee of Quality 


WE SOLICIT YOUR Kastenhuber & Lehrfeld 


ore <6 Sees SMELTERS AND REFINERS 


SCRAP GOLD AND 


PLATINUM 21 West 46th Street NEW YORK, N. Y. 
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So little 
—yet so much! 


To all appearances, a mere 
washer,—but it has the abil- 
ity to govern the flow of 
electrical current so pre- 
cisely that it makes possible 
the high degree of accu- 
racy required of the “Flight 










WATCHWORK STONE SETTING 
JEWELRY ENGRAVING 
BRADLEY POLYTECHNIC INSTITUTE 


SCHOOL OF HOROLOGY 
Dept. C Peoria, Ill. 





Timer.” 











The “Flight Timer” is one among several in- 
struments that we are building to aid the 
armed forces in our drive for victory. 

















All members of this organi- 
zation are subscribing 10% 
or more of income for war 
bonds. All are working 
overtime in the production 
of timing instruments for 
the armed forces. 


American Time Products 


580 Fifth Ave. Ine. New York, N. Y. 


Distributors of Western Electric Watch-rate Recorders 





ELECTRIC CLOCKS 


And All Delicate Precision Instruments! 





Among the specialized precision instrument oil pro- 
duced by Nye is one created especially for electric 
clock mechanisms. Like all Nye Oils it is of con- 
trolled quality, viz., exact viscosity; extremely low 
rate of oxidation; long life; adhering to the point 
of lubrication without spreading. For best results 
in lubricating electric clocks use the oil most manu- 
facturers Materials 














standard- supplier 
ize on. for Nve | 
Oil. 


Ask your 











106 THE JEWELERS’ CIRCULAR-KEYSTONE 














body strokes of a letter are roughed inside each of the 
circles and additional lines are added to fill out the 
space after the main part of the letter has been made. 
Each letter, of course, must be treated a little differ 





Fig. 42. Script letters entwined inside guiding circles. 


ently, but the general principle is the same. A cypher 
(center of Fig. #2) must be within the circle drawn 
by the compass. Running script, diagonal, or drop mono 
grams should be within the parallel lines. 

The correct place for the application is determined 


somewhat differently for pieces, such as water pitcher, 
cream pitcher, tea pot or coffee pot, or cocktail shaker. 


that have a handle on one side and a lip or spout on the 
other. The marking must be in the exact center of the 
side, and the handle and spout tend to deceive the eye 
and make the center difficult to locate. Fig. 43 shows 





Fig. 43. Gauge, pictured smaller than actual size, to locate center 
for engraving pitchers. 


(in miniature) a gauge made from a heavy piece of 
cardboard 8 x 8 in. in size. Lines are drawn at right 
angles from corner to corner, and from the center of 
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each side to the center of the opposite side. Then, using 
the same center, a number of closely spaced circles are 
drawn as shown in the illustration. Each circle is num 
bered on four sides. The article to be engraved is placed 
on center of the card so as to rest exactly on or just 
inside of one of these circles, with the same number 
showing on all four sides. The article is turned on the 
card so that the handle will be directly over one of the 
straight lines drawn through the center of the card keep- 
ing the base in the center of the circle. Then the card 
with the article standing on it is turned so that the 
spout or lip points directly at the designer. Check the 
accuracy of the placing by seeing if the reflection of 
the line on the card runs squarely up the center of the 
spout or lip. Then the card and article are turned so 
that the spot to be engraved, to which grease and pow 
der have been applied, is directly toward you. 

Then stand your draftsman’s triangle on the card 
against the article with the right-angled corner on the 
straight line on the card which points toward you and 

















Fig. 44. Finding the line of centers for engraving a pitcher. 


the vertical edge resting against the article (Fig. 44). 
A line drawn along the perpendicular edge will be the 
exact center of the pitcher. For a double check the 
triangle can be placed on the opposite side, in the same 
position; the line on the article should be even with the 
edge of the triangle. A horizontal line across the verti- 





Fig. 45. Transparent flexible ruler. 


cal one is now drawn at the desired height with the 
transparent flexible ruler (Fig. 45). Two lines at right 
angles are now in position as a guide for centering the 
letters or monogram. 

Neat month will conclude the fifth chapter of “The 
ABC of Modern Engraving.” The sirth and seventh 
chapters will give information on the use of prints and 


transfers and on finishing and correcting. 
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YWISS DIRECTORY-—Is there a directory pub 
lished of the watch factories, watch tool manufac 
turers, ete., of Switzerland and Europe, but especially 
Switzerland? (Question No. 5484.) L. W. 
Answer—There are two annual directories published 


— 


of the Swiss watch trade, including allied industries 
such as tools and machinery for watch manufacturing 
and repairing, clocks, watch cases, materials. ete. They 
are: Indicateur Davoine, address La Chaux de Fonds, 
Switzerland, and Guide des Acheteurs pour L’Horlo- 
gerie, address 5, rue du Rhone, Geneva, Switzerland. 
Both these directories include addresses of important 


firms in other European countries. 


YASE MARKS—Somewhere I saw a list of special 

A marks stamped in old-time karat gold cases, to 
indicate cases that have different parts made of various 
karats of gold. Can you tell me what these marks are? 
(Question No. 5485.) E. L. S. 

Answer —The principal marks of the kind referred 
to are an eagle with its wings outspread horizontally. 
an elk-head, a sheaf of wheat. In watch cases so 
stamped, although the back and front may test say 
l4k., the center of case may prove to be 10k. and the 
inside cap 8k. in cases described in trade catalogs as 
solid gold. Hence in buying these for old gold, it is 
important to test and weigh the parts separately. Some 
jewelers have followed the custom of sending such cases 
to a refiner for a lump-offer of purchase price, before 
making the customer an offer to buy a case. However, 
care as suggested, in valuing parts separately, should 
assure profit and will avoid delay. 


66 IG BEN’’—-We have an argument to settle here 
about the correct name for the big clock in 
London that plays the Westminster chimes. One says 
it is officially known as the Westminster clock; another 
says it is Big Ben. Which is correct? (Question No. 
5486.) A. D. 
Answer—Neither; because “Westminster” is a dis- 
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trict in London, where some public clocks chime other 
tunes than the set known as Westminster; and Big Ben 
is a popular name for the chimes in question, not an 
oficial name. The exact official name of the clock in 
question is the Houses of Parliament clock, which is 
on the building that houses the British House of Com 
mons and the House of Lords. But the tunes played by 
this clock are known popularly all over the world as 
the Westminster chimes, and the clock as the Big Ben. 


LARM CLOCKS-—-What should I do with the bal 
ance pivots and their bearings, in ordinary alarm 
clocks, to get the best motion of balance out of clocks 
that have been running several vears and have poor 
motion? (Question No. 5487.) C. T. 

Answer—The wear that produces poor motion will 
be seen to have made the points of balance pivots blunt, 
or to have worn pits in the hollow V-centers in the steel 
screws that provide bearings for the pivots; or perhaps 
both of the above faults. Pivots may be ground to fresh 
points, following the angle of the remaining original 
sides of the point, by chucking the staff in the lathe 
and using first a coarse India or other stone slip; then 
a hard Arkansas slip; finally polishing the point with 
your watch pivot lap, rounding off the very extreme 
point, which would be apt to break off at the least shock 
in use. If the bearings are worn in pits, heat them to 
anneal the steel; recut the V’s with a long-pointed drill 
ground for the purpose, or a pyramidal countersink ; 
harden the bearings, temper them to a dark yellow color, 
and polish the V’s out with pegwood and oilstone pow 
der, followed with diamantine or rouge for high polish. 


USIC BOX—Where can I send an old Swiss music 
box for estimate to put it in good order? (Ques- 
tion No. 5488.) C. K. 
Answer—Frank Galian, 1230 Pine St., Philadelphia, 
Pa., specializes in repairing Swiss-type music boxes and 
can make any parts required. 
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ATHE TROUBLE 


bed by a bolt, with a long piece that goes into 


My lathe has sliderest held on 


the slot on lower slide of the rest; same bolt holds on 
the hand rest. It holds the hand rest tight enough, but 
not the sliderest, which can be shifted a little after 
the bolt is tightened. Can anything be done about this, 
besides sending lathe to factory, which I have been told 
might keep it from me a long time, on account of war 
work? (Question No. 5489.) G. C, 


Answer—Your lathe is no doubt one which has no 
“shoe” on its bed for holding sliderest; the base of slide- 
rest clamping directly to the top of bed. In this type 
it is important that the bolt-bar should, when the hand 
nut is tightened, pull downward in the sliderest’s slot 
with a bearing for the entire length of contact of bar 
and slot; not just near the center of the bar. You will 
probably find that the bar is slightly bent upward to 
ward its end. This can be corrected by laying the bar 
on a lead block, bolt-stem pointing upward, and then 
striking moderate blows on the end of the bolt stem with 
a jeweler’s mallet or fibre-faced hammer, trying the 
bolt with sliderest on lathe frequently to avoid overdoing 


the bending. 


AINSPRING ENDS—Can you tell me why I so 

often break or crack mainspring ends in bending 
a hook over to hold short piece of spring that connects 
with barrel-hook? (Question No. 5490.) F. F. 


Answer—Probably because you omit one or more 
items in the following correct procedure: Heat a pair 
of flat-jawed (smooth-faced) pliers quite hot—-but not 
nearly red-hot. Have ready a short piece of sheet metal 
same thickness as spring, for a “spacer”; heat main 
spring end moderately red-hot; roughly bend it hook 
wise over the spacer; pinch it with the hot pliers until 
the spacer is held tight between the inner sides of the 
hook being formed; keep the pliers on the work until 
fairly cool. Finally, trim the end of the bent-over hook, 
by filing it, to make it of minimum shortness to hold 
the bit of spring that connects with the barrel-hook. 


OLDERING PROBLEM—What about safety in 
leaving a diamond in a ring mounting when latter 
must be soldered close to the stone? Some say this risks 


ruining the diamond. (Question No. 5491.) H. H. 


Answer—wWhile all the heat necessary for soldering 
will not ruin a diamond in the sense that it would alter 
the material itself, there is a chance that some strain of 
the setting against the stone might result in a crack un 
der heating. It is always this chance against the cost 
of time required to unset and reset the stone. It is 
safest to do the latter, of course, especially in the case 
of a fine valuable diamond. If you prefer to take the 
chance, say in the case of a small or less fine stone, 
cover the stone well with boracic acid solution in alcohol ; 
heat slowly; do not cool the stone quickly in pickling 


after soldering; use hot pickle solution. 


LATINUM JEWELRY—Do manufacturers of 
platinum jewelry use any punch presses or ma 
chinery in shaping up pieces of work? (Question No. 


5492.) N. T. 
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Answer—Special order work is made by hand; that 
is, the parts of a piece are formed by sawing, filing, 
drilling, polishing, etc., one at a time though this does 
not preclude in certain kinds of work the use of machine 
made findings like pinstems, clamp-settings, jump-rings, 
and the like. Stock items of platinum jewelry—like 
gold jewelry—are usually made in one of three ways: 
(1) assembled from purchased parts and findings, (2 
by centrifugal or other casting, frequently with rubber 
molds, (3) struck by dies, as in the largest shops. By 
all of these three methods there is «a combination of 


machine and hand work. 


—  baiicmasife DESIGN—What type design of 
escapement is used in American watches—circular 
or equidistant? (Question No. 5493.) J. M. 
Answer—-The circular type is characteristic of 
American lever escapement designing. The equidistant 
type is seen mostly in Swiss watches. Judging by time 
keeping results the mechanical advantages and disadvan 
tages of these two different types balance each other. In 
the circular design, the average leverage-effects in lifting 
action are equal, and the unlocking resistances unequal. 
In the equidistant design, the lifting leverage effects are 
unequal and the unlocking resistances are equal. The rea 
son for each national preference is probably about the 
same as why Englishmen generally like tea, and Amert- 


cans coffee: who knows why? 


OHNSON WATCH—How old is a watch, lever 

escapement with steel wheel with club teeth, bridge 
model, silver case, open-face, engraved on cap, “Jos. 
Johnson, Liverpool, #122967"? What value to a col 
lector or museum? It is a key-wind, has steel chain 
with gold-filled or plated key on it. (Question No. 5494. 
¥. Be 

Answer—We would judge your watch to be one 
made in Switzerland for M. I. Tobias & Co., of Liver 
pool, England, which bought the right to use the John- 
son firm name (on second-grade watches for export) 
in about the year 1830; and the serial number indicates 
that the watch was made probably between 1845 and 
1860, judging as nearly as can be done from the serial 
numbers of others of these watches with approximately 
known dates. There are too many watches of this make 
and grade in existence for them to have any value for 
collection purposes. 

ATCH SIGN—Is it advisable to oil steel weight 

cables in a movement that runs a large watch sign 
on sidewalk? We had to put a new cable in ours, and 
don’t know whether the old one was oiled or just dirty. 
[f to be oiled, what should be used? (Question No. 
5495.) G. H. 

Answer—By all means oil the new cable. Dissolve 
vaseline in naphtha or gasoline, to a thick liquid con 
dition. Coil up the cable and lay it in the lubricant for 
several hours. Then rub off all surplus from the cable 
with clean rag. This will leave lubricant permeating 
the wires of the cable to prevent rust besides easing the 
action of the wires on each other under the strain of the 


weight in running and winding. 
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Special Notices 


Payable invariably in advance. 





Rates under all headings except 
“Situations Wanted” $1.50 for first 25 
words. Additional words, 5c. a word. 

SITUATIONS WANTED 75c. for 
first 25 words. Additional word 5c. a 
word. 

Heavy type, $3.00 for first 25 
words. Additional words, 10c a word. 

Name, address, initials and abbrevi- 
ations count as words, and are charged 
for as part of the advertisement. 


If answers are to be forwarded, 15c. 


extra to cover postage must be en- 
closed. 

Advertising matter addressed to 
Classified advertisers will not be de- 
livered. 


Advertisers who are not subscribers 
should send 25c. if they desire a copy 
of the paper containing their adver- 
tisement. 


Special notice forms close 20th of 
month. 


Unless the advertiser instructs us to 
publish his name and address, all 
answers will be directed care The 
Jewelers’ Circular-Keystone. 


In answering ads, do not enclose 
original letters of recommendations, 
send duplicates. 

To avoid unnecessary correspon- 
dence mention your location in the 
advertisement. 


Jewelers’ Circular-Keystone 
100 E. 42nd St., New York 








Situations Wanted 


Under this heading, 75c. for first 25 
words, 5c. for each additional word; 
minimum charge, 75c. 





STENOGRAPHERS, BOOKKEEPERS, 


typists, clerks furnished; no charge. 
Fulton Agency, 93 Nassau St., Cort. 


7392, New York. 





I’ YOU ARE IN NEED of a _ watch 
maker jeweler or optician, write to 
Henry Paulson & Co 37 So. Wabash 


Ave., Chicago, Ill 


rIRST CLASS jewelry jobber, stone set 
ter and engraver; over 30 years’ ex 
perience best references Address “‘A., 
2919," care Jewelers’ Circular-Keystone 


A FIRST sales 


CLASS diamond jewelry 


man thoroughly expericnced retail 
man Address “S., 2882," care Jewel 
ers’ Circular-Keystone 

MANAGER A-1 borax man (now «im 
ployed), 15 years’ experience: avail 


able for better opportunity; 45 years 
of age married Address “S., 2935,” 
care Jewelers’ Circular-Keystone 


WATCHMAKER, managerial ability; ex 


pert workmanship, fine salesman and 
g00d appearance; age 47; New York 
City or vicinity Address “C 2921,” 
care Jewelers’ Circular-Keystone 








SUPER-SALESMAN ; executive type; 
available better class jewelry store 
carrying good sized stock for good 
man to manipulate with. Address “B., 


2920,” care Jewelers’ Cirgular-Keystone. 





class, draft ex- 
specializes in 


WATCHMAKER, first 
empt, fast and accurate; 
small, fine repair work; ready about 
January 15, 1943. Address “H., 2897,” 
care Jewelers’ Circular-Keystone. 


YOUNG LADY of highest’ integrity, 
thorough knowledge diamond industry, 
selling, buying and sorting experience, 
desires connection. Address ‘H., 2950,” 
care Jewelers’ Circular-Keystone. 


YOUNG WOMAN, 15 
in manufacturing and jobbing lines; 
full charge gold office, order depart- 
ment, stock ete. Address “N., 2905,” 
care Jewelers’ Circular-Keystone 


years’ experience 


ENGRAVER desires position with high 
class store or shop; 25 years’ experi- 
ence, fine monograms and_ inscription 
work ; best reference. 


East or South; 
Address “C r, W., 2939,” 


; : : care Jewel 
ers’ Circular-Keystone 


YOUNG LADY, many vears' experience 
handling, selling diamonds, jewelry, 
capable office assistant, desires connec 
tion wholesale or fine retail concern: 
New York City. Address “V., 2938," 
care Jewelers’ Circular-Keystone. 


SALESMAN, experienced, draft exempt 
is open for good manufacturer's line of 
rings, watches or jewelry, for Eastern 
territory; highest references Address 
“L., 2930." care Jewelers’ Circular 
Keystone 


SALESMAN, middle aged, now employed 
retail cash and credit jewelry 
available January for desirable perma 
nent position; thoroughly experienced ; 
excellent references. Address “K., 2929," 
care Jewelers’ Circular-Keystone. 


store, 


STORE MANAGER: 
edge most successful 
stallment operations; real find for some 
exceptionally progressive enterprise ; 
highest references. Address “G., 2925,” 
care Jewelers’ Circular-Keystone. 


intensified knowl- 
better class in- 


IN PORTLAND, ORE., connection is 


wanted by expert diamond jewelry 
salesman; interested only working in 
reputable, well established store. Ad 
dress “F., 2924,” care Jewelers’ Circu 


lar-Keystone 


WATCHMAKER 


perience all grades of 


age 50, 32 years’ tx 
watches: close 


timing; proper adjustment; good ref 
erence; position with reliable firm: 
New York or vicinity Address “D., 
2922.” care Jewelers’ Circular-Keystone 


WATCHMAKER, A-1, school trained, 
family man, age 35; at bench 15 years: 
available February: South preferred: 
salary, 50-50 basis, with $70 week 
guarantee Address “F., 2895," care 
Jewelers’ Circular-Keystone 


high calibre dia 

salesman available re- 
situated nation’s capital 
handling finest quality 
bondable. Address I> 


WASHINGTON, D. C., 
mond jewelry 
putable store 
wcustomed 
merchandise 


2892," care Jewelers’ Circular-Keystone 
MANY RETAILERS would rejoice ac 
quiring a man of this type: excep 
tionally prolific creating high unit 
ales; available soon; reference Ad 


dress “C 2R91,’ 
lar-Keystone 


care Jewelers’ Circu 


WATCHMAKER, 
experience ; fine 


American, 27 vears’ of 
worker accustomed to 


close timing; excellent on chrono 
graphs: reference: age 41 Address 
“A 28k9," care Jewelers’ Circular- 


Keystone 








qualifieu 
doing 

diversified 
satisfactory 


highly 
store 


TOP FLIGHT 
managing credit 
large volume: successful 
experience assures most 
results. Address “B., 2890,” 
Jewelers’ Circular-Keystone 


Mah. 
jewelry 


care 


IDEAL combination; master salesman 
diamonds, watches, window display ex- 
pert, desires association well estab- 
lished high grade firm: first class ref 
erence. Address “P., 2907," care Jewel- 
ers’ Circular-Keystone 


MINDED interviewer; available 
department recognized = store: 
individual considering 
current regulations; enviable knowl- 
edge jewelry industry. Address “O., 
2906," care Jewelers’ Circular-Keystone 


SALES 
credit 
highly successful 


SUPER-SALESMAN, 38, pleasant per 
sonality, retail store experience; repair 
and order estimator; good reference, 
New York City or suburbs. Address 
“J., 2952," care Jewelers’ Circular 
Keystone. 


DIAMOND MAN of high character and 
ability; excellent salesman, wide ex- 
perience as buyer of loose and mounted 
jewelry of every description; a perma- 
nent, responsible position will only be 
considered. Address “L., 2796,". care 

Jewelers’ Circular-Keystone. 





YOUNG WOMAN, pleasing personality 
over 15 years’ experience, both in gold 
office and with large jobbing house; 
conscientious and willing worker. Ad 
dress “B., 2886,’" care Jewelers’ Circu 
lar-Keystone. 


JEWELRY sample maker, modeler in 
wax, original creator, perfectly familiar 
pressure casting for production, desires 


to change his position; city or New- 
ark only: city references. Address 
“WwW 2884," care Jewelers’ Circular 


Keystone 


IF YOU NEED a responsible person for 
your repair department, experienced to 
take in and deliver repairs, assuming 
all responsibilities for the success of 
the department, write for details to 
“V., 2881." care Jeweler’ Circular 
Keystone 


MAN, middle-aged, formerly successful 
New York City jobber, seeking suitable 
inside position wholesale house; thor- 
oughly experienced office and merchan 


dise; capable taking charge or as 
sistant. Address “L., 2902,"" care Jewel 
ers’ Circular-Keystone. 

VERY CAPABLE R. R. & Swiss watch 
maker, 25 years’ experience, desirous 
making change; salary or commission 
draft xempt: unquestionable — refer- 
ences. Address ‘““W., 2940," care Jewel 
ers’ Circular-Keystone. 

HIGH GRADE watchmaker and _ sales 
man, fine workmanship; age 46; open 
for position in American store Janu 
ary 15: will go anywhere, South pre- 
ferred: good appearance; capable of 


taking charge: $70 per week: 30 years’ 


experience Address “F., 2863," care 
Jewelers’ Circular-Keystone 
JEWELRY designer, wax modeler, able 


to reproduce designs of brooches, brace 


lets in wax, in metal thickness for 
pressure casting direct from the model 
in wax design and perform the cast 


ing, desires city position. Address “G 
2949," care Jewelers’ Circular-Keystone 


grade: ability 


WATCHMAKER, | high 
i opportunity pur 


manage business : 
chase part interest; gentleman with un 
questionable references, substantial 
capital, thoroughly trained and experi- 
enced, just over draft age; college 
correspondence strictly confidential. Ad- 
dress “B., 2916," care Jewelers’ Circu 
lar-Keystone, 
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SITUATIONS WANTED—Continued 


WATCHMAKER, A-1, draft exempt; 10 
years’ basic training in Switzerland, 


30 years’ experience; specialist in re- 
pairs of small complicated watches on 
factory mass production basis; avail- 
able Feb. 1, 1943; only those _ inter- 
ested in first class repair workman 
ship on a mass production scale need 
reply. Address “G., 2896," care Jewel 


ers’ Circular-Keystone 


JEWELRY SALESMAN, soon avyail- 
able; broad experience, handling 
manufacturer’s lines to jobbing 
trade and credit stores in New York 
metropolitan area and Middle At- 
lantic territories; particularly suc- 
cessful with gold and_ platinum 
(mountings or completely mounted) 
jewelry; knowledge of production; 
because of knowledge of manufac- 
turing and experience in making up 
lines, can act as consultant in de- 
signing and production of salable 
merchandise; seeks connection with 
well-known manufacturer of jewelry 
or watches. Address “A., 2957," 
care Jewelers’ Circular-Keystone. 








Lines Wanted. 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 


watch line for lucrative 
ol undeveloped territory, wanted by 
highly qualified man Address “H., 
2926,” care Jewelers’ Circular-Keystone 


HIGH CLASS 


WANTED, jewelry repair and_= special 
order man; permanent position: good 
pay Elm City Manufacturing Jewel 
ers, 865 Chapel St., New Haven, Conn 


desires manufacturer's ilnme 

calling on wholesalers and retailers, 
large following. Address ‘kh 2955 

care Jewelers’ Circular-Keystone 


SALESMAN 


PACIFIC COAST salesman desires line of 
solid gold jewelry and novelties, o 
commission basis Addres zl cori, 
care Jewelers’ Circular-Keyston: 


WESTERN SALESMAN desires line rlid 


gold lockets, bracelets, chains, watch 
attachments, ete., for better jewelers 
commission Address “Y 2914, are 


Jewelers’ Circular-Keystone 


PACIFIC COAST salesman, experienced 
is open to represent house in followi ig 
lines; diamond watches, et gent 
stone rings excellent references Ad 
dress “N., 2873," care Jeweler (‘it 
cular-We vstone 

SALESMAN with established trade all 
ing on jewelry stores, New York City, 
Philadelphia, Baltimore Washington 
New England, desires side line refer 
ences furnished Address “F 2948,’ 
care Jewelers’ Circular-Kevysto it 


WESTERN representative, high standing 
with better trade, desires line of 
precious = stones, loose or mounted ; 


commission basis highest references 


and financial ability Address R 
2910." care Jewelers’ Circular-Keystoi 
WESTERN representative well and 
favorably known to. the high class 


trade, desires a better line of watches 
or solid gold novelties, on a commission 
basis. Address “V., 2912,” care Jewel 
ers’ Cirecular-Keystone 


1945 





FOR JANUARY, 





| 
| 


PACIFIC COAST salesman, known to all 
in the trade, has over 20 years’ suc- 
cessful selling experience, desires line 
of watches or jewelry; commission 
basis. Address ‘“W., 2913,” care Jewel 
ers’ Circular-Keystone. 


ALESMAN, working the department 
store and variety trade in Mary- 
land, Virginia, the Carolinas and Wash 
ington, D. C., seek manufacturer's line 
of watches, clocks, or other jewelry 
specialties that retail at from $1 to 

0; commission only Address 
we, Sy Pe care Jewelers’ Circular 
Keystone 


Ln 


store 


basis 


LINES WANTED; for Arkansas, Louis 
ana, Mississippi Texas, Oklahoma 
Kansas New Mexico and Colorado; 
have a well established trade calling 
on mostly jewelry and department 


stores, want to increase my lines or 


better them would consider lines for 
just part of territory; if you cannot 
deliver, don’t answer Address ‘K 
2870," care Jewelers’ Circular-Keystonse 


SALESMAN handling line of hand- 
made Indian jewelry, well estab- 
lished and with best of references, 
looking for suitable line of jewelry 
for six Rocky Mountain States, with 
headquarters in Denver. Address 
*A,, 2885.” care Jewelers’ Circular- 
Keystone. 


extremely 
manufac 


HERE'S A MAN should 
profitable to reputable 


prove 
ring 





turers or watch distributors; past 1 
vears successful floorman experience 
prominent stores throughout country 


most satisfactory 
prime of life 
communica 


Warrants assurance 
results as road man: in 
employed now West Coast 


tions any radius invited; highest char 
acter, business references all replies 
held strictly confidential Address “J 
2927. care Jewelers’ Circular-Kevystone 


WELL KNOWN Southern representa- 
tive, with an established trade of the 
better jewelers through entire South, 
seeks complete gold ring line for de- 
livery and orders, ladies’ and gents’ 
gold rings, etc.; line must be large 
with substantial delivery stock at all 
times; can produce large volume un- 
der shortest terms; 15 successive 
years same territory; starting Janu- 
ary 15. Address “D., 2918.” care 


Jewelers’ Circular-Keystone. 











Help Wanted. 
Minimum charge (25 words) $1.50 


Additional words. 5 cents a word 








WANTED, two watchmakers for <A 
zona positions permanent must be 
first class experience and referen7ves 


Greenwald & Adams, Tucson, Ariz 
WANTED, second watchmaker age 50 
vears or older atisfactory also ght 
jewelry repairing Carl W Rose SZt 
Calhoun St Ft. Wayne, Ind 
WANTED watchmaker, experienced: age 
10 year or over salary or commis 


sion; permanent Lange’s Watch Shop 


Monroe Micl 


IEWELER wanted on repair work and 
special order work good salary fo 
the right man Address “N., 2932 


care Jewelers’ Circular-Kevystone 


watch materials; experienced 
permanent position Up 
House. 60 W. 47th St 


CLERK ; 
references ; 
town Material 
New York City 


jewelry and lock 
aged: good hours 


WANTED, all around 


repair man, middle 
Tick Tock Jewelry Store 874a Ma 
St Westbrook, Me 

WATCH and clock repairet —- ; 
meal preferred steady well paying 
job. Address “A., 2855 care Jewelers 
Circular-Keystone 

WANTED, at onee, first class tewelry 
and silverware é gravel permanent 
POsitlor Miller & Woodward, 147 E 
Main St Lexington. Kv 


WANTED, a good steady, reliable watcl 
this is a good positior 


will still be 
’. Gholson, 


maker ; 
on as it 


war. A. W 


to 
good after the 


Henderso N. C 





WANTED at once, a good around 
ombination watchmaker ; refer- 
ence, state wages and give particu 
ars in your first letter or wire L 


Daiches, Laredo, Texas 


WATCHMAKER for West Coast posi- 





tion; permanent good working cond 
tion state age aid experier Ad- 
iress “E., 2040,’ al Jewelers’ ‘ir 
llar-Keystone 

WANTED combinatio jeweler and I 
gravel give information n deta 
to salary, experience and where in the 
past employed Address eg ee 
care Jewelers’ Circular-Keystone 

WATCHMAKER or second watchmaker 
excellent working conditions reta 
store state full particulars I first 
letter F. R. Ross, 519 Main St... Cit 
innnati, Ohio 

WANTED. watchmaker first class ” 
store in North Western Onhio perma 
nent position: excellent working cond 
tions $75 per week Address “E 
2923." care Jewelers’ Circular-Keysto 

KIRST CLASS jeweler, stone setter and 
engraver; permanent job with reliable 
firm: reply at once state references 
ind salary desired Address “C., 2888 


are Jewelers’ Circular-Kevstone 

WitLl PAY good salary for watchmake! 
! watchmaker-jewele1 permanent 
mall store, pleasant environmet! 
please send particulars t lo ‘ 
Jewelers, Tucson, Arizona 

WANTED, watchmaker and engra 
position permanent; will pay top il 
for man capable handling repair le 
partment Cogburn Jew rv Co Pana 
ma City Fla 

WANTED, first class watchmaker who 
cal handle R R nspection Work 


write full particulars and salary. Gor 
don's Jewelry & Optical Co., Las Vegas 
New Mexico 

WANTED, watchmaker, must be good 
nechanic state age, qualifications, sa 
iry expected and how soot vailab 
George W. Keyworth, 206 I Pir St 
Lakeland Fla 

WATCHMAKER, capal of good work 
pleasant working nditions New 
York City state references and salary 


mn your first 


letter. Address “M., 2954 
are Jewelers Cireul 


ar-Keysto. 


WANTED, engraver, stone setter; per- 


manent job; good salary; in old 
established jewelry store; send ref- 
erences. Address Jolly’s, Raleigh. 
N. C. 

(Continued page 112) 
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HELP WANTED—Continued 


WATCHMAKER, = salesman, light 
jewelry repairman and an _ alill 
around man; good salary and steady 
position to the right man. J. W. 
Nichols, Uniontown, Pa. 


WATCHMAKER, and capa 
ble excellent} opportunity; pleasant 
working conditions; permanent; state 
age, qualifications and salary expected 


dependable 


Address “J., 4321," care Jewelers’ Cir 
cular-Keystone 

JEWELER WANTED, one who is able 
to do better engraving with factors 
experience; excellent position for a 
capable man; give information in «ue 
tail in first letter. Address “M., 2951,’ 


care Jewelers’ Circular-Keystone 


LEADING JEWELERS of Northeastern 


Ohio want watchmakers; $1.50 pe 
hour; time and one-half for over time; 
only A-1l mechanics need apply Ad- 
dress “O., 2875," care Jewelers’ Cir- 


cular-Keystone 


PUGH BROS., Jewelers, Youngstown, 
Ohio, has opening for two good watch- 
makers; $60 for 48 hour week; shop 
air conditioned, and ‘plenty of natural 
North light; inquire in person, ready 
to go to work; or by letter or wire 

WATCHMAKER, dependable and capa- 
ble; excellent opportunity; pleasant 
working conditions; permanent; state 
age, qualifications and salary expected 
Address Basch’s Jewelers, 340 Summit 
St., Toledo, Ohio 

WATCHMAKER, experienced; good pay, 
steady position; good hours, excellent 


working conditions; in New York City; 
all correspondence confidential. Address 
“K., 2944," care Jewelers’ Circular- 
Keystone. 


WANTED, first 
mond setter and 


combination 
jewelry repairer, 
week; permanent position in fine store 
in South; apply with full details Dy 
letter or wire. Address ‘“A., 2915," ears 
Jewelers’ Circular-Keyston: 


class dia- 


$65 





WANTED, combination engraver and 
diamond setter; permanent, pleasant 
position in large store in the South: 
salary $65; position open either’ in 
December or January. Apply with full 
details to “H., 2818,” care Jewelers’ 
Circular-Keystone. 


WANTED, watchmaker, engraver, in 
old established jewelry store North 
Carolina City 50,000; permanent 
job; good salary. Address ‘M., 
2904,” care Jewelers’ Circular-Key- 
stone. 


WANTED, watchmaker to work in 
Alexandria, Virginia:; will pay $75 
per week; must not be too old; very 
fine working conditions. Address 
“P., 2877,” care Jewelers’ Circular- 
Keystone. 











WATCHMAKER immediately ; perma- 
nent position; desirable surround- 
ings; $50 per week; more if qual- 


ified; send qualifications and 
references. Ray Reed, Manhattan, 
Kans. 

WANTED, two watchmakers for retai 
and wholesale work who can repair 
ull makes and sizes Swiss and Ameri 
can Watches ; permane.it postition 
state age, experience and salary ex 
pected in first letter Address “T 
2OST care Jewelers’ Circular-Keystone 


WANTED, an experienced and skillful 
watchmaker, one capable of close tim 
ing on railroad grades, as this posi 
tion is open in watch inspection busi 
ness; apply with references and full 
details in first letter. Address ‘‘R., 
2879," care Jewelers’ Circular-Keystone 


. 

WANTED, A-1 watchmaker to manage 
repair department; permanent position 
for rapid producer, favorable working 
conditions, desirable place to live; ad- 
vise salary expected according to vou 
ability. H. T. Purvis & Son, Inc., Jones 
boro, Arkansas. 


MANAGER-SALESMAN; take complete 
charge of credit jewelry store in Cleve- 
land: must be capable of passing credit 
und trimming windows; steady posi- 
tion, liberal salary, plus commission : 
draft exempt. Address “M., 2872," care 
Jewelers’ Circular-Keystone. 


60 WEEKLY; steady watchmakers, also 
jeweler and engraver, positions perma 
nent; ideal working conditions, both 
stores; also all around man with ability 
to manage store. Shaw Jewelry Co., 
Galveston, Texas. Smith-Williams 
Jewelry Co., Riehmond, Va. 


handling 
know ledge 


WANTED, 


sales in 


experienced in 
jewelry store: 


lady 
nice 


of silver, ete.; pleasant and permanent- 
position in Southern city of about 
75,000; give references, qualifications 
and salary expected. Address “K.. 


2901," care Jewelers’ Circular-Keystone 


WANTED, watchmaker to take complete 
charge of department: modern store in 
town of 12,000: best working condi- 
tions, salary and commission; this job 
is permanent and has a definite future 
communicate immediately with Winner 
man Jewelry Co., Harrisburg, III. 


WATCHMAKER wanted, good mechanic 


high grade retail jewelry store, air 
conditioned, ideal working conditions, 
main floor, $65 per week to start: city 

70,000 population, excellent climate, 
schools and Duke University; outline 


t xperic nee in 


first letter. Kinton’s, Tne., 
Durham, N. C 


WATCHMAKER, an old. established 
large store (not installment) offers 
a permanent position at good wages, 
to an average good watchmaker; 
good working and living conditions. 
The Harrington Co., Columbus. 
Ohio. 


WATCHMAKER wanted immediately : 
dependable and capable; excellent 
working conditions; benchwork 
only; salary $75 to $100 per week; 
steady position; State of Tennessee. 
Address “H., 2865,” care Jewelers’ 
Circular-Keystone. 

TERRITORIES open for salesmen with 
established trade in department stores, 
jewelry and specialty shops, New 
England, New York and Mid Atlantic 
States; also Middle West and Pacific 
Coast; featuring lines of sterling silver 
costume jewelry, military and religious 
items; commission basis.. Address “D., 
2860," care Jewelers’ Circular-Keystone. 


| 
| 














‘redit 
jewelry store man, experienced in every 


WANTED experienced all around 


phase, selling, credits, collections, ad- 
vertising, window trimming, etc.; posi- 
tion in North Carolina, permanent 
with reliable concern; good salary; 
write full particulars in first letter, 
age, married or single, ete. Address 
“L., 2871," ecare Jewelers’ Circular 
Keystone 

ENGRAVERS; experienced on_ fine 


silverware, lettering or ornamental; 
nationally known jeweler and silver- 
smith in Baltimore; 40 hour basic 
week; submit samples, outline of 
experience, references and full de- 
tails. Address “B., 2607.” care 


Jewelers’ Circular-Keystone. 


WATCHMAKER, immediate opening for 
first class sober, conscientious man who 
desires permanence and security; ex- 
cellent opportunity for combination 
man wl ilso can do light engraving 
and ring sizing; pleasant working con- 
ditions; well established Montana cash 
store serving discriminating people 
take complete charge; salary $60 week 





and bonus to right man; apply with 
references and full details. Address 
“H., 2725," care Jewelers’ Circular 
Keystone. 

FOREMAN, first class man with ere- 


ative and executive ability for manu- 
facturing fine gold jewelry and 
rings; splendid opportunity with a 
future; give full particulars and past 
experience by letter. Somers-Ernst 
Co., Inc... 42 W. 48th St., New York 
City. 


SALESMEN- wanted; East, South, 
West, Middlewest and New England 
States, to represent large ladies’ 
mounting and wedding ring line for 
retail trade; no objections to non- 
conflicting lines; commission basis: 
excellent opportunity. Address “‘J.. 
2866.”’ care Jewelers’ Circular-Key- 
stone. 


WANTED, first class watchmaker, one 
who can do ring sizing; pleasant 
and permanent position in Southern 
city, 130,000 population; will pay 
good salary to a gentleman; can re- 
port for work December 26; advise 
qualifications, references and salary 
wanted to start in first letter. Ad- 
dress “E., 2861.” care Jewelers’ Cir- 
cular-Kevystone. 


JEWELERS and watchmakers needed 
as Aircraft Instrument Technicians; 
the facets show that a watechmaker’s 
skill makes him especially adaptable 
for this highly technical work; con- 
structing, overhauling, installing 
and testing the many precision in- 


struments in transport and = war 
planes; thousands are needed for 
all branches of aviation including 


Civilian Service positions with Army 
and Navy Aircraft Maintenance De- 
pots; without leaving your present 
work you can prepare’ yourself 
through Home Study with the oldest, 
largest aircraft instrument school in 
America; moderate cost; send for 
details of these war-time opportuni- 
ties leading: into post-war opportuni- 
ties. Write, American School of Air- 
craft Instruments, Dept. J-1, 3903, 
San Fernando Road, Glendale, Calif. 
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Sor Sale. 


Stores, Stocks and Businesses 
Minimum charge (25 words) $1.5U 
Additional words, 5 cents a word 


= " = 
KOR SALE, small jewelry store in Mid 
dle Western town of about 50,000 
practically all cash trade there is 
$800 a month watch repairs, if you 


are capable of doing it; fine jewelry 


buying clientele when jewelry is avail 
uble: railroad watch inspection; reaso1 
for selling, owner going into defense 
work. Address “T., 2885," care Jewel 


ers’ Circular-Keystone 


COMPLETE, well stocked jewelry and 
gift’ store, Central Pennsylvania 
town 3400 population, with drawing 
power from 7000 in surrounding 
communities; 10 years’ established, 
with more than one man can do; 
will seale stock to suit, from $3000 
to $10.000. Address “E., 2894.” 


care Jewelers’ Circular-Keystone. 








Sor Sale. 


Tools, Equipments. Merchandise 
Minimum charge (25 words) $1.50 


Additional words. 5 cents a word 


FIVE used 
watches, 


p»cket and wrist 
repairs, $6 


complete 
equiring minor 


satisfaction guaranteed. B. Lowe, Box 
311, St. Louis, Mo 
SAWS, yellow Swiss and black (some 
Hercules) #6 /0-No +} low price, 
wholesale-retail: also fish and = rabbit 
Swiss files. George Gazton, General 


Delivery, Miami, Fla 


BROKEN MOVEMENTS $ssuitable only 
for material; 30 Swiss or 20 American 
for $5; large stock of gold-filled cases 
of all sizes B. Lowe, Box 311, St. 
Louis, Mo 


500 IMITATION stones for repairing 
jewelry, costume jewelry, etc. $2 
diamond cut Zircons, blue or white; 





per carat. B Lowe, sox 331i, St 
Louis, Mo. 
ROLLER, flat, 5x5, motor driven, chain 


drive; large and small hardening stove 
and pyrometer; hubs, dies and cutters 
for locket rings and = dinner” rings 
Harry Raeburn, 40 W. 48th St New 
York City. 


MICONCAVE crystals, sizes six to 21 
186 sizes, 25c. doz., $2.78 gross; 100 
unedged fancy shape, Se 250 hour, 
minute, second hands, NH staffs, 
stems, jewels, mainsprings, ete.; send 
for bargain bulletin seck Bros., Lau 


Bldg., Ft. Wayne, Ind 


JEWELRY 


finest and 


CARDS of distinction; the 
most artistic to help you 
in your window display. Dauer Print- 
ing Co., America’s leading price card 
manufacturers, 31 E. 22nd St., New 
York City Write for samples now. 


NEW AND USED wheel cutters; slide 
rests; lathes and attachments; cash 
paid for used watchmakers’ lathes 
and attachments. R. P. “Dick” 
Gallien. 220 W. 5Sth St., Los An- 
geles, Cal. 


ATTENTION ; jewelers, watchmakers 
wholesalers, retailers; we carry a com- 
plete line of watch repair books, jewel- 


ry repair books, watch stock books, 
diamond StocK books, general stock 
books, daily report books, watch re- 
pair checks deposit envelopes, counter 


envelopes, guarantees, ring size cards 
etc f not in stock, we will make it. 
Dauer Printing Co., printers, designers 
engravers manufacturing stationers, 
31 E. 22nd St., New York City. Write 
your requirements 














Business Opportunities. 


Minimum charge (25 words) $1.50 
Additional words. 5 cents a word 


EVERY EFFORT is made by The Jewel- 
ers’ Circular-Keystone to keep its ad- 
columus clean. Advertisers 


vertising 


unde? Business Opportunities, ete 
must furnish trade references. An- 
nouncements must pass the strict cen- 


sorship requirements of The Jewelers’ 


Cireular-Keustone 


HiGHEST CASH PRICE for surplus dia 

watches, jewelry, old gold; 55 

established: send trial package 
Emi! Noel, 29 E. Mad 


son St.. Chicage 


monds 
vears 


for estimate 


BUSINESS opportunities will buy fo 
cash, merchandise and 
ceivable of jewelry 

“B.. 2857." eare Jewelers’ C 


accounts” re- 
Address 


reular 


stores 


Keystone 


GORDON BROTHERS, cash_ buyers 
of complete jewelry stores and sur- 
plus stocks; for details see our ad- 
vertisement page 73. 


DIAMONDS, colored watches 
jewelry, silverware and antique jewel 
ry; highest prices paid upon your ap- 
proval of my quotations; established 
1921 William E. Lynch, 15 Maider 
Lane, New York City 


stones, 


WHAT YOU CAN'T sell we will buy; 
collar buttons wanted, cuff links, 
emblen findings, broke jewelry 
broken chrome bands, watch cases, dead 
stock of jewelry, stickpins, odds 

check sent promptly 

Louis, Mo 


stones, 
ind ends, et 


B. Lowe, Box 311, St 


HIGHEST cash prices paid for surplus 
or entire stocks and estates of dia- 
monds, watches and jewelry. M. 
Iralson, Suite 402, 209 S, State St.. 
Chicago. 


COLMES 


jewelry 


BROS.; cash buyers of 
stores with or without fix- 
tures: we interview vou at our ex- 
pense in any part of the countrv: 
bank and trade references. 18 
Tremont St., Boston, Mass. 


SAMUEL GANSBERG will buy your 
surplus or entire stock and fixtures or 
estates for cash; my direct outlet en- 


ables me to pay you higher prices: 

bank and trade references of the high- 

est character Write 37 Maiden Lane, 

New York. Telephone Bowling Green 
9-7151 


WOULD YOl 


M. HARRIS, jewelry auctioneer, 1337 
Fteley Ave., New York, N. Y., tele- 
phone Tivoli 2-3913, over 25 years’ 
experience; all correspondence con- 
fidential; auction sales or flat sales 
conducted on commission basis; 
write. wire or phone. 


JACK M. WERST will pay you spot 
cash for your surplus or entire 
stock of jewelry, diamonds, estates, 
with or without fixtures; operating 
from Coast to Coast; best refer- 
ences; no deal too large or small; 
act now. Miami Savings Bldg., Day- 
ton, Ohio. 


LARGEST opticians in United States 
looking for jewelry stores to open 
optical units; convert part of your 
store; big profits; no priorities; 
dignified business; for details Ad- 
dress “R.. 2934." care Jewelers’ 


Cireular-Keystone. 


IF DLE to present changes, you wish 
to close out your business or re- 
duce your stock, we can accomplish 
this quickly and profitably; we have 
conducted successful auctions for 
the leading jewelers in all parts of 
the United States for the past 40 
years. Write or wire. A. E. Gates 
& Associates, 366 Fifth Ave.. Room 
817. New York City. 


IMIGHEST PRICES paid for diamonds 
and diamond jewelry of any amount; 
cash remittance mailed the same day 
shipment received; goods returned 
prepaid and insured if you do not 
accept our offer; we also buy 
chipped, Old Mine and imperfect 
diamonds; turn into cash your ob- 
solete and excess diamonds and dia- 
mond jewelry; best bank and trade 
references; est. 1919. Harry Elkins, 
5 S. Wabash Ave., Chicago, III. 


LIKE to retire from 
business if you were guaranteed the 
cost of your merchandise plus a 
profit of 50 per cent to 80 per 
cent and assured your fixtures and 
lease would also be sold at a profit? 
Never before during the past decade 
have jewelers had the opportunity 
like the present one to secure the 
highest possible price for their mer- 
chandise; our ethical selling service 
has produced profitable results for 
a host of discriminating jewelers 
during the past quarter century; 
you are not only promised but 
guaranteed by a cash bond _ the 
above results; we do not receive a 
salary or commission; you pay us 
a small portion of the net profit we 
secure upon your merchandise, you 
cannot possibly have a loss; if your 
holiday sales volume was a disap- 
pointment and if vou want to con- 
vert the maior portion of your stock 
into cash at the above guaranteed 
profit, wire or write for an open 
date and names of our most recent 
clients; bank references furnished. 
McRae & Shaw, 6th floor, 168 N. 
Michigan Ave., Chicago, Ill. 


(Coutinued on page 114 
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Special Notices 





(Continued from page 113) 














Wanted to Purchase. 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 








CASH for complete set modern jewelry 
fixtures, jewelers’ with vault. 
Shaw Jewelry Co., Galveston, Texas. 

WANT TO BUY jewelry store for cash, 

in small town up to 20,000 population. 

Address “L., 2513,’’ care Jewelers’ Cir- 

cular-Keystone 


safes 


STERLING FLATWARE, old or new, 
40c to $1 per ounce; send surplus stock 
for cash estimate. Leo Killelea, 22 

S. Michigan Ave., Chicago. 

WANTED, New 

chine, in good 

price and 


2955,” care 


Engraving ma 
order: give lowest cash 
particulars. Address “N., 
Jewelers’ Circular-Keystone 


Century 


WANTED, watchmakers’ lathes, attach- 
ments and tools, engraving blocks, roll- 
ing mills, seales, drills, ete.: give full 
details. l.inick, Green & Reed, Inc.. 29 
E. Madison St., Chicago, Ill 


HIGHEST PRICES paid for old jewelry 


diamouds, estates, family silver and 
gold coins; bank and trade reference; 
correspondence solicited. Fred. EF. Tip- 
ton, Charlotte, N. C 
MODELMAKER wants to rent or buy 


small equipped jewelry manufacturing 
shop in Manhattan: low rent. N. B. 
Winkler, 3042 Perry Ave., Bronx, New 


York City 

WANTED to purchase, time micrometer 
in good condition. also electric watch 
cleaning machine and friction jeweling 
tool; write full description. E. D. Mar- 
shall, Huntsville, Texas. 





ERNEST MEIER, 93 Nassau St., wants 
to buy Zircons, white 1% to 3/5 carats 
sizes; also red-brown or brown stones, 
rough stones, etc.; please write to, 
Ernest Meier, Church St. Annex, P. O. 
Box 302, New York City. 





WANT TO BUY jewelry store for 
cash; Southeast preferred; give full 
details and all possible information. 
Address “C. M., 2898,” care Jewel- 
ers’ Circular-Keystone. 


WANTED jewelry casting outfit; state 


price, condition, etc.; also would be 
interested to purchase completely 
equipped jewelry shop, capable «¢ 


York 


care 


New 


manufacturing, located in 
ici 2858.,”’ 


or vicinity. Address “C., 
Jewelers’ Circular-Keystone 








To Let. 


Minimum charge (25 words) $1.50 


Additional words, 5 cents a word 











WATCH REPAIRING to trade only; 
largest shop Mid-south. Danikow, 
Watchmaker to Trade, 534 Exchange 


Bldg., Memphis, Tenn. 


BARNES Watch Shop, Burrell Bldg., 
Little Falls, N. Y.; expert repair work 
on old clocks; wooden clocks a special- 
ty: also parts made to order. 


HIGH GRADE watch repairing for the 
trade at moderate prices; out of town 
accounts’ solicited; established since 
1913. B. Marinoff, 170 Broadway, New 
York, N. Y 





CAREFUL, honest, watch repairing for 
the trade, moderate prices; out of town 
orders attended to promptly. I. Kun- 
nel, 2 W. 47th St., New York Phone 
sryant 9-5065. 


RELIABLE watch repairing for the 
trade since 1921; efficient, depend- 
able; mail service. Standard Watch 
Service, 146 Fifth Ave. New York 
City. 


GUARANTEED watch repairing for 
the trade; skilled workmanship; 
testing on our Time Micrometer in- 


sures quicker delivery; write for 
prices, or send trial package. The 
Wolf Co., 740 Sansom St., Phila- 


delphia, Pa. 








Special Order Work and 
Repairs for the Trade. 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 








JEWELRY AND WATCH repairing; 
since 1914 we have repaired watches 
and jewelry for the trade; all repairs 


finished like new. 
Jewelry Co., 505 
Louis, Mo 


Hasenjaeger Bros. 
Arcade Blidg., St. 





METAL STAMPING wanted; you furnish 
the metals and dies; we will strike 
them on drop hammer; piece work. 
Harry Raeburn, 40 W. 48th St., New 
York City. Tel. Br. 9-7479. 








Patents 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 





PATENT your good ideas; send me your 
simple sketch or model; free con- 
fidential advice-literature ; register your 
trademarks. Z. H. Polachek, registered 
Patent-Attorney-Engineer, 1234 Broad- 
way. New York City. 








Miscellaneous. 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 





SPACE TO RENT in jewelry office for 
watchmaker, engraver ; very good 
north light. 45 W. 45th St., New York 


City. Tel. Bryant 9-7552 








Watch Work, etc.. for the 
Trade 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 








M. Aschendorf, 
New York City. 


“HAPPY NEW YEAR.” 
11 John St., 








JEWELRY and_= silverware’ engraving 
taught. Monogram Engraving School, 
303 Fifth Ave., New York City. Mu 
4-7572. Licensed by N. Y. S. Day- 


Evening. 





LEARN WATCH repairing by doing it; 
thorough training under expert in- 
structors. For information write Stand- 
ard Watchmakers Institute, 1841 
Broadway, New York City. 





WATCHMAKERS;; increase your ability 
through the highly recommended books : 
“Rules and Practice for Adjusting 
Watches” and “Practical Balance and 
Hairspring Work” by Walter Kleinlein. 
Your jobber or trade journal. 








Manufacturers News 





Jewelry Has Place in War-Time 
Living Says Marvella Advertisement 


Jewelers who have encountered the at- 
titude that there’s something unpatriotic 
about buying jewelry in war-time will 
find an effective refutation of that idea 
in the advertisement of Marvella Simu- 
lated Pearls which will appear in the 
Feb. 1 issue of Vogue. 

“Morale is a woman’s job,” is the 
headline of the advertisement, which 
goes on to say: 

“For God and country, Jim is doing 
his best shooting the Nips out of 
the sky, or building a better plane. Be 
where he must, his thoughts are often of 
Mary ... Her soft hair glistening in the 
moonlight; her eyes betraying her warm 
heart; her chain always high—indicative 
of her courage; and her lovely neck, 
simply and beautifully adorned with the 
pearls he gave her . Marvella Pearls 

a fitting tribute to her good taste. 
especially in these times. 

“You see, Mary is Jim’s inspiration 
.. » And so are you and the millions of 
American wives and sweethearts to your 
men at the front and at the plant. With- 
out you much would be meaningless. 
It’s your courage, your faith, your vision 
in America, and you, as he often thinks 


of you—at your loveliest, which inspire 
him to greater tasks ... and so to VIC 
TORY.” 


There’s a mighty good sermon. for 


every jeweler in that text. 


Wartime Needs Set All-Time High 
For Ronson Lighter Accessories 


The demand for genuine Ronson ac 
cessories among the Armed Forces and 
in civilian life, is rising by leaps and 
bounds. Due to the limited output of all 
lighters and the consequent difficulty of 
replacing old lighters with new ones, the 
public is learning to take better care 
of the lighters now in its possession. 

This tendency is reflected by the un 
precedented number of requests that are 
reaching the Ronson Service Department 
to put old Ronson lighters (some of them 
already having served 8, 10, 12, and 15 
years) back into first-class working 
order. 

With the growing realization that the 
use of highest quality lighter accessories 
lengthens the life of a lighter and in 
creases its efficiency, retailers are no 
ticing that lighter owners are consistently 
calling for genuine Ronson Accessories. 

To stress the importance of insisting 
upon genuine Ronson Accessories, Art 
Metal Works, Inc., continues its national 
consumer advertising campaign covering 
Ronson Redskin flints, Ronsonol, and 
Ronson wicks. 


Croton Waterproof Watches 
Are Temporarily Restricted 


According to an announcement by the 
Croton Watch Co., New York, all Croton 
waterproof watches, until further notice, 
are restricted to the armed services on 
priorities. As soon as these watches are 
once again available for civilian use, they 
will be furnished to retail jewelers. 
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Treasury to Refund Taxes Paid on Watch Repairs 


Merchants Can Also Take Credit 
Against "Erroneous" Payments 
Made Before New Decision 


Because the sale of parts ind 
materials used in watch and clock re 
pairing has been ruled tax-exempt, re 
pair departments are entitled to a re 
fund or a credit against payments made 
under the 10 per cent Federal Excise 
Tax. The refund or credit does not 
extend to taxes paid on the sale of new 
or used movements or cases of precious 
or non-precious metals, which remain 
taxable. 

Permission for the rebate or credit 
was contained in a letter from D. S. 
Bliss, deputy collector of internal rev- 
enue, sent on Dec. 5 to William Wagner, 
executive secretary of the National As- 
sociation of Credit Jewelers. Capt. Bliss 
declared: 

“Reference is made to your letter of 
Nov. 17, 1942, in which you refer to a 
ruling issued by this oftice to Watch 
makers’ Local No. 102, San Francisco, 
Cal., under date of Oct. 1, 1942, with 
respect to the taxability of charges made 
for watch and clock parts furnished in 
repair operations [see J-C’s December 
issue p. 121]. You request advice as to 
whether a refund is in order with re 
spect to tax under section 2400 of 
the Internal Revenue Code, which has 
erroneously been paid upon nontaxable 
parts. 

“This office holds that the tax under 
section 2400 of the Code is not appli 
cable to parts for watches and clocks 
(other than cases and complete move- 
ments therefor) regardless of whether 
such parts are made of or ornamented 
with precious metals or _ imitations 
thereof and irrespective of the time at 
which the parts were sold at retail. 

“Accordingly, any person who has 
erroneously paid to the United States 
a tax under this section with respect 
to the above-mentioned nontaxable 
parts, such as crowns, bows, stems, etc., 
is entitled to a refund or a credit against 
tax reported on a subsequent return in 
an amount equal to such erroneous pay- 
ment. A complete statement of the 
facts on which the credit or claim for 
refund is based must accompany the 
return on which the credit is taken or 
the claim for refund, Form 843. 

“Each such statement should clearly 
show, in addition to the basis for the 
credit or refund claimed, whether the 
amount of the tax involved has been 
collected from purchasers, either as a 
separate charge or included in_ the 
price of the articles sold, and, if so, 
that the amount thereof has been re 
turned to such purchasers. ‘The state 
ment should also show the months for 
which the tax was paid to the United 
States together with the amount charg 
able to each month, and whether «any 
previous claim for credit or refund has 
been filed covering the amount in 
volved.” 

Repair departments most likely to 
benefit from this procedure will be 
those that were assessed arbitrary taxes. 
Such departments had been unaware 
that during the first entire year of the 
Jewelry Excise Tax, crowns, bows, 
stems, ete., were held to be taxable if 
made of or ornamented with precious 
metal, and therefore had not collected 
the tax from customers. 


FOR JANUARY, 1943 


Field agents have examined repair 
records and, failing to find separate 
billings for the sale of repair parts 
made of precious’ metal, required 
jewelers and repairers to pay a tax of 
10 per cent on the gross repair volume. 
Example: John Jeweler of Central 
City, Ohio, had to pay $80 on June 1, 
plus one-half of one per cent penalty 
for each month in arrears after Oct. 1, 
1941, when the 10 per cent excise tax 
went into effect. 

John Jeweler’s records may show that 
$60 plus interest was assessed upou 
watch repairs and thus he may now 
claim that amount in refund or credit. 

On the other hand, departments that 
regularly collected the tax from watch 
and clock repair customers have lost 
no money in paying the tax and few 
of them will probably apply for a re- 
fund, especially since in their case they 
must return the amount of the tax to 
the customer who paid it. Such a 
customer repayment would likely be 
more costly to the store than remunera- 
tive to the customer, one jewelers’ asso 
ciation chief said. 

In jewelry repairing, the tax still 
applies to findings made of or plated 
with a precious metal and to precious 
and semi-precious stones. Here, as_ in 
billing customers for movements or 
cases, the repair department should 
show a separation in bills and records 
between the taxable items and charges 
for labor and non-taxable materials. If 
charges are not segregated, the Internal 
Revenue Bureau cannot tell what is 
taxable, what is not; so must levy 10 
per cent against the total sale. 


Jewelers Vigilance Committee 
Needs Money to Carry on 
Activities Helping Industry 


G. H. Niemeyer of Handy & Harman, 
chairman of the Jewelers Vigilance 
Committee, last month appealed to the 
industry to support the Committee’s 
“war chest.” 

“The cost of carrying on our ac 
tivities has increased because some of 
the work formerly done by officers had 
to be turned over to paid assistants,” 
Mr. Niemeyer said in a letter to the 
trade. 

“This does not mean that your officers 
and directors have had any less to do 
as a matter of fact they have been 
busier than ever. The routine work of 
the committee such as following up 
violations of our stamping laws and 
misrepresentations of merchandise in ad 
vertising has been carried on as hereto 
tore. 

“In addition, this committee organized 
and financed the work of the Jewelers 
War Production Committee. Since the 
beginning of the war, it has kept in 
close touch with Washington on all 
matters affecting our industry through 
frequent visits of its chairman and the 
work of its committees covering various 
developments concerning the use of 
gold, silver and platinum. 

“We haven't asked for any help since 
July, 1941, but we need it now, so I 
hope you will do the best you can.” 

Checks should be payable to Alpheus 
L. Brown, committee treasurer, and 
mailed to the Handy & Harman address. 
82 Fulton St.. New York. 


AFTER COCOANUT GROVE 





<s 


Jewelry was the only means of identifying 
many of the 500 charred victims of Boston's 
Cocoanut Grove disaster. Rings, bracelets 
and necklaces, especially those bearing en- 
graving, helped police, firemen and rela- 
tives discover the names of scores who had 
no purses, papers or other documents to 
reveal their identity. Here are some of the 
pieces useful for that purpose: Above, an 
amethyst ring, a wedding band, an engage- 
ment ring; below, a cameo and an identifi- 
cation bracelet. 


OPA Inventory Order Hits Few 
(From page 85) 

allowed to receive any merchandise dur 

ing that quarter until your inventory is 

below the inventory limit and then only 

such amounts as are necessary to main 

tain it at that level. 

Also, any merchant whose inventory 
at the beginning of a quarter is more 
than the limit allowed him, must make a 
monthly report on the 25th day of each 
month in the quarter and on the 25th of 
the first month in the next quarter on 
special forms PD 689, PD 690 and PD 
713, which he must secure from the War 
Production Board. 

Also, no merchant who is subject to 
the order, regardless of whether his in 
ventory exceeds or does not exceed his 
limitation at the beginning of the quar 
ter, may receive in any one month more 
than one-third of the amount which he 
is permitted to buy during that quarter 
as computed in Item 13. 

While the provisions of the order do 
not appear unduly harsh, it requires a 
great deal of additional record-keeping 
and elaborate quartely calculations, and 
the average rank-and-file jeweler who is 
exempt from the order may well feel 
thankful. 


Green Bill Favored 

(From page 87) 
any silver held or owned by the United 
States. 

“Provided, that the average price for 
ill silver sold under this act shall not 
be less than fifty cents per fine troy 
ounce: Provided, further, that at all 
times the ownership and the possession 
of an amount of silver of a monetary 
value equal to the face amount of all 
outstanding silver certificates hereto 
fore or hereafter issued by the Secre 
tary of Treasury shall be maintained 
by the Treasury. 

“Sec. 2. Authority to sell silver under 
this act shall expire December 31, 1944.” 


Harold Chase, for several vears in the 
jewelry business at Chillicothe, Mo., has 
gone to St. Joseph, Mo., to become iden- 
tified with the Kirkpatrick Jewelry Co. 
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Seventy-five soldiers, sailors and ma 
rines, including two boys from the Brit- 
ish navy, were the guests of honor at 
this vear’s Christmas party of the J. R. 
Wood organization, and judging by their 
expressions both facial and verbal, thor- 
oughly enjoyed themselves. 

They had every 
the whole occasion was a delightful one. 
Held at the Hotel 
York, on Saturday evening, Dec. 19, the 
evening's program included a sumptuous 


reason to do so, for 


Pennsylvania, New 


Public Gives "A Great Big Hand" 
To Elgin's Holiday Shows 


The world-wide audience that listened 
to the Elgin Thanksgiving and Christmas 
Canteens, all-star holiday radio shows of 
two hours each, is expressing apprecia 
tion of the salute to our fighting forces 
in letters pouring into the offices of the 
sponsor, Elgin National Watch Co. 

“It was a fine tribute to our boys in 
service.” typifies the comment in most of 
the letters, according to Howard D. 
Schaeffer, Elgin vice-president. 

Men in training camps throughout the 


country gathered around radios in their 





Soldiers at Fort Sheridan gathered around 

the recreation hall radio to hear the ‘Elgin 

Thanksgiving Canteen". At camps through- 

out the country, similar groups listened to 
the big holiday programs. 
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J. R. Wood & Sons, Host to Service Men at Firm's Annual Christmas Party 


Employees of J. R. Wood & Sons, Inc., and their seventy-five guests from the enlisted men 
of the armed forces were guests at a Christmas party given by the firm at the Hotel 
Pennsylvania on Dec. 19. 


dinner, a top-notch floor show, Christmas 
music and dancing to the music of a 
first class orchestra till small hours—all 
interwoven with an atmosphere of friend- 
lv fellowship. 

The only speeches were brief welcomes 
by President W. Waters Schwab and 
Vice-President Rawson Wood to the 
members of the organization, and to their 
service-men  guests—boys away from 
home at Christmas for whom this en 
joyable evening provided a high spot of 
their brief furloughs. 


recreation halls and post centers to tune 
in both shows, it is reported, and the 
programs were also short-waved abroad 
to overseas troops wherever facilities 
permitted. 

Bob Hope, outstanding comedian, 
headlined the program with his inimi 
table clowning, talented Bette Davis did 
a short dramatic sketch in keeping with 
the Christmas spirit, Gracie Fields per 
formed in her own unforgettable style, 
and Don Ameche as master of ceremo 
nies for both programs did much to 
give them pace and continuity. 

Abbott and = Costello. whose 
quarrels in front of the microphone have 
won them a large following over the air 
lanes, were also featured in a galaxy of 
headliners which included Cass Daley, 
Butch and Buddy, Desi Arnaz with his 
guitar, the Don Cossacks Chorus, the 
Merry Macs, St. Brendan’s Choir, the 
Four Vagabonds, Vhil Kegan, and Judy 
Garland, 

Both the Christmas and Thanksgiving 
Canteens were heard over a nation-wide 
CBS network of 115 stations and short 
waved to America’s armed forces ‘round 


wacky 


the wor'd. 


Isidore Friedman of Friedman Gem 
Co., Inc., 71 Nassau St., will leave on an 
trip of seven weeks, Jan. 10. 
visit Philadelphia, Providence 


extended 
He will 


Boston and the principal cities of the 


West. 


Manufacturers’ News 


Oneida's Pearl Harbor Production 
Drive Boosts Work, Cuts Absentees 


The men and Ltd. 
responded admirably to the country’s re- 
quest for more and greater war produc 
tion on Pearl Harbor Day, Dee. 7. 
The program arranged by the War 
Kmergency Committee and Employees’ 
Council called for no special ceremonies 
but data was given to workers showing 
the importance of increased production 
and the 46 bulletin boards throughout 
the plant were posted with information 
regarding Pearl Harbor Day. The lead 
article in the Nov. 28 issue of the Com- 
munity Commando was devoted to Pearl 
Harbor Day and at 2.20 p.m., the exact 
when the Japs attacked Pear! 
bombs were 


women of Oneida 


moment 
Harbor one year ago, six 
released over the plants at Sherrill. 

Results of the drive were reported in 
the following tetegram to President 
Roosevelt: 

“The men and women workers of 
Oneida Ltd. are proud and happy to wire 
today to Donald M. Nelson the following 
report concerning their activities on Dec. 
7, 1942. ‘The man and women workers 
of Oneida Ltd. announce with justifiable 
pride their method of commemorating 
Pearl Harbor Day this Dec. 7. In our 
hearts we commemorated our dead of 
this war but with our hands and heads 
with no time for ceremonies, we strove 
to pay homage to our 392 men in the 
Armed Services by saying it with at 
tendance, safety and production of war 
materials. We submit, Sir, the following 
results. Absentees reduced by more than 
one-third. Only one lost time accident 
which occurred to a foreman in pursuit 
of his emergency duties during a sur- 
prise blackout. ‘Total war production 
efficiency of all our plants increased 15.8 
per cent. 

“HARLEY H. NOYES, 
“Chairman, War Emergency 
Kmployees’ Council” 

\ letter in repiy received from 
Stephen Early, secretary to the Presi 
dent, in which he stated that the Presi 
dent deeply appreciated the fine spirit 
that had produced the fine results set 
forth in the message. 

Oneida does not look 
as merely a one-day spurt. The slogan 
“Quality .. . Quantity—On the Double 
Quick” has been adopted as Oneida’s 
watchword for the duration of the war. 
It will appear on banners at every plant. 
will be used in the firm’s publicity, and 
Oneida salesmen will use it to tell the 
story of what Oneida Ltd. stands for 
... how it works and what it can accom 
plish. 

The slogan was created by Francis 
Van Emerick of the Surgical Depart 
ment and entered in the Employee’s war 
Production Slogan Contest sponsored by 
the Company's War Emergency Plan 
ning Committee and Employee's Council, 
where it won first prize and adoption as 
the official motto. 

Oneida employees have pledged them 
selves to translate that slogan into actual 
deeds for the duration of the war. 


was 


upon this effort 
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K. C. Gifford Elected 
President of Schick 


K. C. Gifford, vice-president in charge 
of sales and advertising, has been elect- 
ed president and general manager, and 
a director of Schick, Inc., Stamford, 
Conn. He was also named president and 
director of Schick Service, Inc., the sub 
sidiary company which operates 37 ser- 
vice stations in principal cities through- 
out the United States and Canada. 

In addition to Mr. Gifford, two new 
directors, Wallace Clark of Washington, 
D. C., and Paul EF. Holden of Palo Alto, 
Calif., were added to the board. 

The new president of Schick, Ine., has 


K. C. GIFFORD, 
new president 


of Schick, Inc. 





been vice-president in charge of sales and 
advertising for the past three years. Born 
in South Dakota, Mr. Gifford attended 
grade schools in Pierre, S. D., and later 
worked his way through the University 
of South Dakota. His schooling inter 
rupted by World War I, Mr. Gifford 
joined the Army and completed his edu 
cation at the University after the War 

After three and a half vears in busi 
ness in Nebraska, Mr. Gifford in 1925 
joined the ‘Toastmaster division of the 
McGraw Electric Co. as a salesman. He 
was made manager of the Chicago office 
of that company in 1926, and in 1932 
advanced to the position of general sales 
manager. 

He remained with ‘Toastmaster for 15 
vears, resigning three vears ago to ac 
cept the position of vice-president in 
charge of sales for Schick, Ine. His 
promotion to the presidency resulted 
from his excellent sales record since join 
ing Schick. 


Yes, Razor Blades in Jewelry Stores 

Believe it or not, Mr. Ripley, jewelers 
are now dealing in razor blades—-and 
what’s more, they're selling them profit 
ably and in quantity. 

Many people rubbed their eyes un 
believingly last month at seeing the two 
page advertisement of Richard Polum 
baum Co. in this magazine offering high 
grade razor blades as jewelers’ merchan 
dise, but the more enterprising recog 
nized the possibilities of such an item 
for building store trattic and repeat sales 
and for replacing volume lost in other 
lines. ‘Ihe quality ot the blades, the 
handsome package and display, and the 
consumer advertising offered by Polum- 
baum made the suggestion doubly ac 
ceptable. 

A large number of jewelers decided to 
try it, and report gratifying results. 
Many, in fact, have a found it 
necessary to re-order. All of which sug- 
gests that those stores who have not yet 
looked into the matter would probably 
find it well worth while to do so. A line 
to Richard Polumbaum Co., 630 Fifth 
Ave., New York, will bring full details. 
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Webster Co. Changes Ownership 

The Webster Co., North Attleboro, 
Mass., which for the past 52 years has 
been engaged in the manufacture of 
sterling silver toiletware, hollowware, 
baby goods and novelties, has recently 
been bought by a new corporation com- 
posed of a group of North Attleboro 
businessmen. It is the purpose of the 
new corporation, they announce, to con- 
tinue the business as in the past, and 
although the present outlook makes 
promises impossible as to the immediate 
availability of merchandise, the new or- 
ganization does promise to continue the 
operation of this old established enter- 
prise on such a plane that it will con- 
tinue to stand as one of the leaders in 
its field. 

At present, the company is doing its 
utmost to aid in the war effort, much of 
the plant facilities at the moment being 
used for this purpose. In fact, all sales- 
men have temporarily withdrawn 
from the road and the New York show 
room has been closed for the time being. 
However, every effort will be made, one 
of the officers states, to serve the trade 
in every way consistent with the war 
work which the company is undertaking. 

Officers of the new corporation are: 


been 


\llan A. Gordon, president; Fredric F. 
Sturdy, vice-president; Donald A. Bar- 
rows, treasurer, and Paul F. Armstrong. 
secretary. The foregoing with Donald 


LeStage. Jr.. and Gerald E. Riley, con 
stitute the Board of Directors. 


Benrus Distributes Dramatic Display 
A window display which has been en 
thusiastically received by jewelers has 


just been distributed by Benrus Watch 
Co. 

The accompanying picture in black 
and white fails, of course, to show the 





The new 3-dimensional Benrus display in full 
color strikingly emphasizes the shockproof 
feature. 


full eve appeal of the actual 
which is done in full natural color and 
three dimensional treatment, but 
idea of the manner in 

dramatizes the 
the compelling use of fight 


piece, 


it does 
convey an which 
the display 
feature by 
ing action 

The base is molded from a special non 
breakable composition and hand painted 
with the jeep standing away in bold re 
lief. The “Benrus Watches” are 
in raised letters of red, individually ap- 
plied to the background. Spaces for the 
showing of two watches in their boxes 
are provided at the foot of the base to 
make the unit not merely an attention 


shockproot 


words 


getter but to tie in with it the actual 
merchandise which it promotes. 


Bulova's "Miss Victory" Finalists 
Receive Framed Certificates 

Fight young women of the more than 
1600 who are employed by the Bulova 
Watch Co. were selected to represent 
the concern in the finals of the nation 
wide “Miss Victory” contest conducted 
by a group of newspapers to select the 





Among the eight girls of the Bulova Watch 
Co. who were awarded framed certificates 
as finalists in the nationwide ‘Miss Victory’ 
Contest was Virginia Hughes, shown here 
receiving her presentation from Major Harry 
D. Henschel, company secretary now in the 
Army. Philip Morris’ Johnnie", who M.C.'d 
the entertainment that followed the presen- 
tations, looks on. 


girl in war work who has made the great 
est contribution toward hastening the 
day of victory. 

To each of these eight 
contest the company 
handsomely framed certificate at a spe 
cial celebration in their honor on Dee. 5 
at Victory Chalet, the new clubhouse for 
the Bulova girls at the company's fac 
torv in Woodside, L.. [. 

The certificates were 
Major Harry D. Henschel, secretary of 
the company, who is at present in the 
Army but was home on leave from his 
post in Nevada. John H. Ballard, Bulova 
presided at the ceremony. 
which concluded by a program oft 
entertainment headed by the famous 
“Johnnie” of Philip Morris radio fame 


Bulova finalists 


in the awarded a 


presented — by 


president, 
was 


Heller Salesmen Dine Heads 
Of Firm in Celebration 
Of Golden Anniversary 


The men of the Heller sales force. 
Maurice ‘Taube, Samuel Bamberger. 
Irving Goldberg (now in the Marine 
Corps), Lawrence Moss, Herman Fell 


man, Norman Putzel and Charles Brave 
to give a dinner in the 
Jansen Suite of the Waldorf-Astoria 
Dec. 30 in honor of Ernest and Milton 
Heller on the occasion of the firm's 
fiftieth anniversary. 

Present at the dinner were well-known 
members of the jewelry trade. The 
festivities were highlighted by speeches, 
both serious and humorous, and _ the 
Messrs. Heller were presented with a 
bronze plaque in commemoration of the 


man, combined 


event. 
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GENERAL & ELECTRIC 
DANMIN.TEIE riceTent 
Pasi Eh " ; 


HERE’S WHAT GENERAL ELECTRIC IS DOING TO MAKE G-E RADIO 


YOUR FRONT LINE LEADER AFTER THE WAR! 


The highly readable, informative G-E radio advertisement 
above is appearing in nearly 19 million copies of national 
magazines this January. Many more like it — equally read- 
able and informative—are in preparation for coming issues 
of these same consumer magazines. 

Like Frazier Hunt’s thrice-weekly G-E nation-wide 
newscast, they are telling the public about G-E radios, tele- 
vision, and electronics. 

It is a simple, yet a compelling, story: 

G.E. has always built fine radios. At this moment, it is 
building radio equipment for war only! After the war, the 
skill and experience of G-E electronics engineers, plus the 
G-E mass-production facilities, will provide radio sets 
such as you have never seen or heard. Radios that are of 


GENERAL @ ELECTRIC 


“TELEVISION: EL 





RAL 
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incomparable outward beauty and utility! Radios designed 
and built to yield the finest tonal excellence! 


There will be a complete line of radios and phono- 
graph combinations, many combining FM and AM, and 
an outstanding line of portables. And the new visual clarity 
of G-E television receivers will be a thrill to watch! 


G.E.’s goal is to send a public long deprived of any 
kind of new radio to the showrooms of department and 
furniture stores and radio dealers displaying General 
Electric radios. And General Electric will see to it 
through advertising — that this will be a buying public 
so well informed that it will prefer and want G-E radios! 
... Radio, Television, and Electronics Department. General 
Electric, Schenectady, New York. 
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PAT STANDS PAT 


Well, vour old friend Pat McCarran, Senator from 


Nevada, and guiding spirit of the silver bloc, has sue- 
ceeded temporarily in overriding the interests of the 
nation and preventing the U. S. Treasury's hoard of 
idle silver from being put to use. 

However, the tidal wave of public indignation and 
resentment that has been aroused by the exposure of 
the silver bloc’s outrageous withholding of silver from 
industry seems to have the honorable Pat a little wor 
ried. Evidently realizing what would happen if the 
will of the people were given a chance to register its 
decision on the silver question through its representa 
tives in Congress, the honorable Senator went into an 
elaborate act of stalling, dodging and sidestepping to 
keep the Green Bill from coming to a vote until Con 
gress expired and the bill automatically died with it. 

“Senatorial courtesy,’ that much abused _ privilege, 
was employed to postpone the committee's hearings 
vague suggestions of compromise proposals that some 
how never materialized were held out—and finally that 
tell-tale confession of weakness, the filibuster, provided 
the last ditch defense that held out till Congress ad 
journed. 

Yes, Pat stood pat and got away with it—on that 
deal——but a new Congress goes in this month, and Sen 
ator Green has said that he will re-introduce his bill and 
campaign for its enactment. Pat may stand pat again, 
but perhaps this time his hand will be called, and found 


to contain no more than a pair of deuces. 


ALARM CLOCKS NEEDED 


With war production plants working around the clock 
and millions of workers in those plants having to re 
adjust their waking hours to conform to new war time 
schedules and frequent changes of shift, means must 
be provided for getting them up on time so that precious 
minutes and hours will not be lost from the vital job of 
building the planes and tanks and guns and ships that 
are so needed right now. 

What but alarm clocks can fill that need? 

Yet for nearly six months, no manufacture of these 
essential tools has been permitted because the brass and 
copper that they would require has been diverted to 
othr uses. 

We believe that getting war workers to their jobs is 
an all-important part of the war effort and that the pro 
duction of alarm clocks should and must be resumed. 

Representations to that effect have already been made 
to the War Production Board in Washington but the 
Board has not yet given a decision. If you want to be 


in a position to serve your customers who come to vou 
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for these necessary adjuncts to their jobs, it might be 
a good idea for you, either as an individual retail jeweler 
or through your trade association, to express your views 
to the authorities, and urge them to take prompt action 
toward permitting this vital war need to be met. 


NEW DEAL IN OPA 


Probably most merchants at one time or another have 


indulged in a certain amount of grousing about Leon 


‘Henderson. Certainly the OPA price ceiling regula 


tions have created headaches for every business man 
and it’s a very human characteristic to pick out some 
individual to blame when things go wrong. 

Nevertheless, it is the opinion of JC-K that Mr. 
Henderson's resignation—apparently under _ political 
pressure —is a decided misfortune. Granting that Leon 
Henderson was not perfect—granting that he may have 
made some mistakes—let it be remembered that he was 
doing the hardest job on the home front —a job that has 
to be done—that he was doing it under tremendous 
handicaps—and that he was doing it honestly, fearless 
lv, and impartially. 

If, as is rumored, he is to be succeeded by a lame-duck 
politician, we're very much afraid that business men may 
soon be finding some real cause for complaint about the 


handling of rationing and price control. 


FOR 1943 


As we look back over the year that has just come to a 
close, it’s somewhat like having just stepped off a ride 
on Coney Island’s dizziest roller coaster. 

Swift rushes of business, downward swoops of inven 
tory. merchandise disappearing into the dark tunnels of 
wartime restrictions, sudden twists and turns of direc 
tion in government regulations, have followed each other 
with such breath-taking rapidity that before the passen 
gers could re-adjust themselves to one hair-raising sit- 
uation, another one was upon them. No wonder the rid 
ers got a little dizzy and bewildered at times. 

Nevertheless, we've all managed to come through so 
far, and if we could survive that experience, it looks as 
though it would take a lot to shake the jewelry business 
completely loose from its shoes. In short, while we must 
face the fact that further trying times are ahead, let’s 
face it with assurance that. war or peace, there'll always 
be a jewelry business. 

And so, to all our many friends throughout the in 
dustry, we wish a New Year filled with hope, with 


courage and with faith that 1943 will see us marching 


forward on the road to victory and to the inalienable 
right of life, liberty and the pursuit of happiness for all 


I. Gb 


Editor 


mankind. 
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When you're up against a ruthless, barbaric foe, 
whose fanatical ambition is the enslavement of all 
mankind — 


You've got to be tough! 
You've got to be able to “take it”! 
You've got to be able to ‘dish it out”. 


Our fighting men have demonstrated to the com- 
plete discomfiture of Hitler-Tojo-Musso & Co. that 
they can do both. 


Tried and tested in the crucible of the most deadly 
conflict this world has ever seen, they've been 
proved plenty tough. 


A fighting man’s watch has got to be tough, too. 


You’ve got to be tough! 


Buy War Bonds and Stamps 





It's got to have what it takes to “take it”. 


From Northern Africa to Guadalcanal — on land 
and sea and in the air—the I. D. Waterproof 
Watch Case has been tried and tested in ACTIVE 
service, and proved plenty tough! Made in Amer- 
ica by Americans, it is faithfully serving America’s 
fighting men around the world. 


I. D. Watch Case Company 


Factory and Office: 121 VARICK St., New York City 


ey 


yl 


Manufacturers of FIRST American Thin Waterproof 
Watch Cases... FIRST American Ladies’ Water- 
proof Watch Cases...FIRST American Square 
Men's Waterproof Watch Cases . . FIRST Complete 
Line of American-Made Waterproof Watch Cases. 


















IN WAR AS IN PEACE 
ALL FLAGS ARE FLYING 


AT 


ONEIDA LTD. 


“OUHALITY —= OMANTITY an tho Dauhle Quick” 





